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Liverpool  in 
sharps  swap 
pay  victory 


New  Mentholair  Steam 
Bath  turns  a  nice  hot  bath 
into  effective  relief  from 
cold  miseries. 

It  contains  a  rare  blend 
of  natural  essential  oils 
to  relax  away  the  worst 
of  that  cold. 


And  now  we're  launching 
Mentholair  nationwide 
on  TV. 

With  no  snivelling 
budget  either. 

New  Mentholair  will 
help  your  bank  manager 
breathe  more  easily. 


NEW  MENTHOLAIR  STEAM  BATH. 

Relax  away  your  worst  cold  miseries. 
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Seton:  doing  the 
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Drugstores  pull 
up  Lloyds'  sales 


Take  flight  with 
female  hygiene 


Most  common  indigestion 
symptoms  are  caused  by 
excess  acid  in  the  stomach. 
That's  why  Asilone  is  so 
effective.  By  neutralising 
excess  acid,  the  balanced 
formula  of  Asilone  Liquid 
provides  rapid  and  lasting 
relief  of  acid  indigestion 
and  heartburn.  Asilone  also 
contains  dimethicone,  an 
established  treatment  for 
flatulence.  By  contrast, 
many  other  antacids  offer 
little  relief  from  wind. 
And  because  Asilone  is  low 
in  sodium,  it  can  be 
recommended  to  people 
on  low-sodium  diets  -  unlike 
some  rafting  agents. 
Recent  clinical  data'  confirm 
Asilone  Liquid's  efficacy, 
reinforcing  the  reasons  why 
doctors  prescribe  Asilone. 
And  why  you  can  confidently 
recommend  it  for  acid 
indigestion,  heartburn  and 
wind. 


Asilone 

AVAILABLE  ONLY  FROM  PHARMACIES 


GET  TO  THE  CORE  OF 

THE  PROBLEM 

Product  information.  Asilone  Liquid:  While  suspension  containing  m  each  5ml  dried  aluminium  hydroxide  BP  420mg,  lighi  magnesium  oxide  BP  70mg,  activated  dimethicone  135mg  Pack  Size:  200ml  Asilone  Tablets:  Each  tablet  contains  dried  aluminium 
hyrjrox'de  BP  500mg,  activated  Dimethicone  270mg.  also  contains  Sucrose  I  Ig  Pack  Size:  24  Dosage:  Adults  and  children  over  12  years.  5-!0ml  Liquid/ 1  or  2  lablets,  taken  before  meals  and  at  bedtime  Uses:  For  the  relie1  o<  indigestion,  llatulence.  acidity  and 
heartburn  Contra  indications.  Should  not  be  taken  by  severely  debilitated  persons  oi  those  with  renal  impairment  Side  effects:  Raie  with  these  preoaiations  but  may  include  constipation  or  diarrhoea  Warnings:  Antacids  may  interfere  with 
absorption  of  tetracyclines,  nlampicin,  warfarin  and  digoxm  •  if  taken  at  same  time  Not  recommended  m  flatulent  abdominal  distension  possibly  related  to  intestinal  obstruction  Pregnancy:  Not  recommended  during  first  trimester  Overdosage:  No  cases 
reported  Product  Licence  No:  Asilone  Liquid  0327/0058,  Asilone  Tablets  0327/0055  RSP:  Liquid  200ml  [2  35  Tablets  24  £2  55  GSL  -  Pharmacy  only  distribution  April  1993  Reference:  1  Data  on  We  Ciookes  Healthcare  Ltd  Nottingham  NG2  3AA 
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Once  again,  Liverpool  pharmacy  contractors  are  in  the 
vanguard  of  cost-effective  pharmacy  primary  healthcare. 

iverpool  Local  Pharmaceutical  Committee  has  negotiated 
much-improved  terms  with  the  Heath  Authority  and  the 
Family  Services  Health  Authority  for  pharmacies  involved  in 
the  needle  exchange  scheme  -  -  itself  one  of  the  first 
established  in  the  UK. 

Needle  exchange  by  pharmacists  was  the  Government  role 
model  for  decentralising  pharmacy  payment  from  the 
nationally  negotiated  settlements  and  disbursing  cash 
ocally  and  selectively  only  where  services  were  provided. 
The  current  Health  Minister  Brian  Mawhinney  and  under- 
secretary Melvyn  Jeremiah  are  presently  discussing  with  the 
profession's  leaders  which  services  can  be  devolved  to  local 
administration  and  payment  in  1995.  The  hope  of  the 
Pharmaceutical  Services  Negotiating  Committee  is  that 
national  standards  can  be  determined  for  particular  services 
for  the  benefit  of  patients  and  pharmacists.  If  this  is  not 
possible,  the  likelihood  is  pockets  of  local  excellence  in  a 
widespread  national  chaos. 

Last  year  we  lauded  the  efforts  of  pharmacists  contracted 
to  the  Dorset  Health  Commission  for  setting  the  pace  in 
primary  healthcare  in  meeting  local  needs  with  specific, 
personalised  pharmacy  services  from  pharmacies  accredited 
with  the  Commission  as  able  to  meet  the  needs  of  patients 
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(November  27,  pp943,  958,  966).  The  keys  are  switched-on 
administrators  and  switched-on  pharmacists.  If  either  fails 
to  function,  patients  will  suffer. 

Last  week  we  painted  a  picture  of  the  need  for  pharmacists 
to  be  pro-active  in  representing  their  case  to  everyone  — 
from  the  public  to  politicians,  from  local  councillors  to  local 
administrators,  from  GPs  to  health  visitors  and  nurse 
practitioners.  Pharmacists  need  to  make  known  the  length 
and  breadth  of  their  skills,  availability  and  commitment. 

This  week,  Liverpool  pharmacy  politicians  have  shown 
what  can  be  done  if  the  local  health  authorities  understand 
the  effectiveness  and  value  for  money  available  within  the 
profession.  Such  victories  are  not  won  easily,  but  they  are 
there  —  for  a  short  time.  Others  less  able  to  provide  local 
health  services  will  step  in,  to  the  benefit  of  no-one,  if 
pharmacists  hesitate  about  taking  up  their  rightful  place  in 
primary  healthcare.  Xrayser  rightly  takes  Mims  Magazine  to 
task  for  a  pathetic  editorial  (p72).  Healthcare  can  hardly  be 
seamless  and  effective  for  patients  in  the  community  if 
GP/pharmacist  relationships  develop  in  the  way  Dr  Laurence 
Knott  envisages. 

Liverpool  LPC  proved  that  pharmacy  had  a  product  par 
excellence,  one  that  could  be  purchased  at  an  affordable  price 
for  the  good  of  a  disadvantaged  sector  of  the  community  and 
the  wider  good  of  the  whole  of  it.  Quod  erat  demonstrandum. 
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Liverpool  LPC  in  needle 
exchange  scheme  victory 


Liverpool  pharmacy  contractors 
have  negotiated  an  unprece- 
dented health  promotion  pay- 
ment for  their  needle  and  syringe 
exchange  scheme. 

The  scheme  was  threatened 
with  extinction  late  last  year 
when  the  19  contractors  involved 
tendered  their  resignation  {C&D 
November  13,  p836;  November 
20,  p898;  December  4,  p988). 

Local  Pharmaceutical  Com- 
mittee chairman  John  Donoghue 
says:  "This  is  a  significant  step  in 
the  recognition  of  pharmacists  as 
key  members  of  the  healthcare 
team." 

Jeremy  Clitherow,  secretary  of 
the  LPC,  told  C&D.  "What  a 
breakthrough!  At  last  the  value  of 
pharmacists  providing  health 
promotional  services  is  being 
recognised  and  remunerated." 

Following  a  "cordial  and 
constructive"  meeting  last  week 
with  Liverpool  Health  Authority 
and  Family  Health  Services 
Authority  representatives,  a 
two-year  remuneration  package 
has  been  agreed.  This  increases 
the  authorities'  investment  in 
pharmacy  health  promotion  by 
60  per  cent: 

•  payment  backdated  to  April 
1993  of£l  per  sterile  packs  issued 

•  payment  of  £1.15  per  sterile 
pack  issued  from  April  1994 

•  a  £420  annual  health  pro- 
motion payment  (equivalent  to 
the  first  band  health  promotion 
payment  made  to  GPs) 

•  an  indemnity  insurance  for 
contractors,  to  cover  any  claims 
for  needle  stick  injury,  is  being 
negotiated  by  the  authorities. 

Before  this,  payment  was  made 
on  a  head  count  basis  equating  to 
approximately  £900  a  year  per 
contractor.  But  in  the  busiest 


pharmacies,  an  extra  member  of 
staff,  costing  £6,000  a  year,  has 
had  to  be  employed  to  cope  with 
demand. 

All  contractors  involved  retain 
ownership  of  the  scheme,  which 
results  in  them  having  a  pro- 
active approach  in  making  the 
scheme  work,  says  Mr  Clitherow. 
At  present,  contractors  distribute 
24,000  sterile  packs  each  month, 
compared  with  17,000  dispensed 
by  the  city's  Central  Agency  Unit. 

Negotiations  on  an  improved 
specification  are  continuing.  Mr 


Clitherow  envisages  that  one 
outcome  will  see  pharmacists 
invoicing  the  FHSA  on  a  monthly 
or  quarterly  basis  for  the  number 
of  packs  distributed. 

It  is  also  intended  to  expand 
the  scheme  into  pharmacist- 
driven  training  and  education. 

Catherine  Jubb,  contracts 
manager  at  Liverpool  HA,  says: 
"We  are  happy  that  we  have  come 
to  an  agreement  which  has  re- 
aligned payment  in  a  more  equit- 
able manner.  It  is  a  good  basis  for 
negotiations  in  the  future." 


GPs  vital  to  merger  successes 


Greater  GP  involvement  is 
needed  to  ensure  the  success  of 
district  health  authority  and 
family  health  service  authority 
mergers,  says  a  policy  document 
from  the  National  Association  of 
Health  Authorities  &  Trusts. 

It  says:  "Purchasing  of  sec- 
ondary and  specialist  services 
should  be  handled  by  GPs  - 
whether  fundholders  or  not". 


While  the  newly  merged  unified 
health  commissioning  authorities 
are  the  right  way  ahead  for 
securing  local  healthcare,  NAHAT 
says  working  alongside  GPs 
would  ensure  the  best  mix  of 
comprehensive  care. 
•  Managing  the  New  NHS:  Uni- 
fied Commissioning  of  Health 
Care,  from  NAHAT,  tel:  021-414 
4444. 


Swiss  study 
Liverpool  lead 
on  heroin 
reefers 

Following  the  successful  develop- 
ment and  production  of  heroin 
reefers  in  Liverpool  —  to  reduce 
the  drug's  harm  and  pre-  vent 
injection-related  diseases  —  the 
Swiss  health  authorities  have 
authorised  a  three-year  pilot 
study  into  their  use. 

The  Institute  of  Pharmacy  at 
the  University  of  Berne  is  to 
develop,  validate  and  produce 
smokable  drug  formulations  for 
dispensing  to  700  of  their  addicts. 

When  heated  in  the  reefers,  the 
heroin  sublimates,  leaving  behind 
adulterants  and  impurities.  The 
smoking  technique  is  said  to 
mimic  the  effect  obtained  by 
injection  without  the  associated 
health  risks. 

The  University  has  been  in 
touch  with  Liverpool  LPC  sec- 
retary and  originator  Jeremy 
Clitherow  requesting  technical 
and  scientific  data. 

"This  is  yet  another  example  of 
proven,  effective,  inter-professional  j 
communication,"  Mr  Clitherow!: 
told  C&D,  "only  this  time  it  is 
international." 


Pharmacists  to  promote  bodyshaping 


The  Health  Secretary  Virginia 
Bottomley  has  been  invited  to 
launch  a  health  initiative  for 
pharmacists  in  the  South  West 
Thames  Regional  Health  Auth- 
ority area.  The  initiative,  which  is 
sponsored  by  Crookes  Health- 
care, concentrates  on  improving 
bodyshape  rather  than  continual 
dieting. 

A  letter  to  Mrs  Bottomley  from 
Andrew  McCoig,  secretary  of 
Croydon  Local  Pharmaceutical 
Committee,  says  that  "the 
overweight  message  is  in  danger 
of  becoming  boring.. ..it  is  time  to 


view  the  issue  of  body  weight  in  a 
different  light. 

"This  health  campaign  is  an 
excellent  example  of  how  com- 
munity pharmacists  can  demon- 
strate their  willingness  to 
participate  in  effective  health 
promotion  at  no  cost  to  the  NHS." 

The  leaflet  explains  how  body 
fat  can  be  in  the  wrong  place  and 
how  the  distribution  of  internal 
and  external  fat  can  cause 
different  problems.  Those  with 
proportionally  high  internal  fat 
are  referred  to  as  "apples"  and 
those  with  high  external  fat 


compared  to  internal  fat  are 
"pears". 

By  taking  hip  and  waistj 
measurements  and  performing  a{ 
simple  calculation,  a  "shapej 
number"  is  worked  out.  ThoseJ 
with  high  shape  numbers  are! 
apples  and  those  with  loweil 
numbers  are  pears.  A  chart  gives, 
the  relative  risks  of  each  person's, 
fat  ratio.  Some  tips  for  healthy 
living  are  also  included  on  thej 
leaflet. 

All  five  local  pharmaceutica 
committees  in  the  SW  Thame;! 
area  are  hoping  to  participate  ir 
the  scheme  with  the  support  o 
their  family  health  service:! 
authorities.  Some  65(t 
pharmacies  would  distribute  th 
leaflets  which  should  be  availabl 
towards  the  end  of  January. 

"Crookes  were  original! 
approached  by  Croydon  LPC  antf 
the  idea  has  expanded  to  cove 
the  whole  of  the  South  Wes 
Thames  region.  This  is  an  idea 
initiative  between  the  manufac 
turer  and  the  community  phari 
macist  to  promote  good  health, 
said  Simon  Rose,  Sweetex  bran 
manager  with  Crookes. 

But  Surrey  LPC  is  coming  u 
against  a  barrier  as  the  FHSA  haj 
expressed  "extreme  concer 
about  pharmacists  giving  advic 
on  diet",  said  Phillip  Donald 
Surrey  LPC  secretary. 

The  launch  date  for  the  leaflel 
has  been  left  open  in  the  hop 
that  Mrs  Bottomley  will  be  able  t 
fit  it  into  her  schedule. 
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Pharmacist  joins  GP  practice 


A  full-time  pharmacist,  John 
Hamley,  will  spend  two  years 
advising  fundholding  GPs  at 
Downfield  surgery  in  Dundee  as 
part  of  a  pharmacy  practice 
research  project  by  Tayside 
Health  Board. 
The£60,000  project,  the  first  of 


Survey  leads 

to  end  of 
rota  services 

Rota  services  in  the  Kingston  and 
Richmond  area  have  been 
disbanded  after  a  family  health 
services  authority  survey  revealed 
little  use  of  the  service. 

In  Kew  and  Richmond, 
Kingston,  New  Maiden,  Surbiton, 
Tolworth,  Chessington,  Hook, 
Twickenham  and  Teddington, 
rota  services  are  to  be  scrapped 
completely.  Rotas  for  Barnes  and 
Ham  will  be  retained  for  public 
holidays  only.  A  total  of  53 
pharmacies  will  be  affected. 

All  pharmacies  in  the  area  were 
asked  to  monitor  rota  perfor- 
mance over  a  three-month 
period.  Pharmacists  were  asked 
to  record  the  number  of  patients 
visiting  the  pharmacy  and  the 
number  of  prescriptions  dispensed 
per  rota  duty. 

Details  of  the  prescriptions 
were  requested  to  see  how  many 
were  actually  written  on  the  day 
of  the  rota. 

Kingston  was  typical  of  the 
area:  the  average  number  of 
prescriptions  dispensed  per  rota 
was  1.75,  with  an  average  of  one 
prescription  being  written  on  the 
day  of  the  rota.  Comments  from 
local  pharmacists  included  "very 
low  demand  for  rota  duties"  and 
"no  demand  in  Kingston-upon- 
Thames". 

In  the  area,  two  pharmacies 
provide  dispensing  until  7pm  on 
weekdays  and  one  open  10am 
until  4pm  on  bank  holidays. 

In  total,  six  out  of  the  eight 
rotas  were  discontinued  because 
dispensing  volume  was  low. 
Adequate  services  were  provided 
outside  the  normal  contractual 
hours  by  late  opening  pharma- 
cies, the  survey  concluded. 

Following  the  results  of  the 
survey,  Kingston  &  Richmond 
Local  Pharmaceutical  Committee 
agreed  to  end  rotas. 

"The  LPC  expressed  reser- 
vations but,  in  the  face  of  the 
statistics,  agreed  to  end  the 
service,"  said  Graham  Smithers, 
LPC  secretary.  "It  is  not  a  good 
thing  for  pharmacy  in  general  to 
create  the  image  that  the  phar- 
macist is  not  concerned  with  the 
general  public. 

"The  cancellation  of  rotas 
represents  no  saving  of  NHS 
moneys  in  the  form  of  payments 
to  contractors,  since  such 
payment  still  comes  out  of  the 
global  sum." 


its  kind  in  Scotland,  has  been 
funded  by  the  Scottish  Home  and 
Health  Department,  and  will 
attempt  to  determine  the 
pharmaceutical  issues  facing 
GPs. 

It  will  also  assess  how 
community  pharmacy  interven- 
tion translates  into  improve- 
ments in  patient  care. 

Tim  Dodd,  chief  administrative 
pharmaceutical  officer  for  the 
Tayside  Health  Board,  developed 
the  idea  some  18  months  ago. 

He  told  C&D:  "Mr  Hamley  will 
be  involved  in  a  wide  range  of 
projects  and  will  develop 
treatment  protocols  which  can  be 
used  within  the  community." 

The  first  area  to  be  looked  at 
will  be  gastro-intestinal  disease, 
with  pain  and  wound  manage- 
ment protocols  to  follow. 

Mr  Hamley  will  also  help 
develop  a  practice  formulary  and 
screen  patients  for  pharma- 
ceutical issues  before  their  GP 
visit.  He  will  be  on  hand  to  answer 
queries  about  medication  from 
patients  and  doctors. 

The  GPs  at  the  practice  are 
"delighted  to  be  involved",  says 
Mr  Todd:  "They  appreciate  the 
role  pharmacists  have  to  play  and 
the  opportunity  they  take  to 
provide  the  best  service  to 
patients." 

Mr  Todd  hopes  that  the  project 
will  highlight  issues  which  all 
community  pharmacists  can 
address. 


Have  you  been  fitted  up? 

If  you  have  refitted  your  pharmacy 
completely  or  partially  between  January  1, 
1992  and  December  30,  1993,  you  could  be 

in  line  for  some  of  the  £4,000  of  prize 
money  available  in  the  Chemist  &  Druggist 

Whitehall  Laboratories  1994  Fit  for  the 
Nineties  Shop  Design  Awards.  Completed 
entry  forms  should  reach  C&D  Shop  Design 
Awards,  Benn  Publications  Ltd,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW  by  the  end 

of  this  month.  Entry  forms  are  still 
available  from  C&D  (telephone  Jan  Powis 

on:  0732  364422),  from  Whitehall 
Laboratories  (tel:  0628  669011)  or  from  any 
member  of  the  company's  salesforce 


Concern  over  Surgichem 
sheltered  housing  deal 


Surgichem  and  two  of  the  largest 
sheltered  housing  groups  in  the 
UK  have  agreed  to  offer  residents 
in  their  accommodation  the 
benefits  of  Nomad  dispensing. 
But  at  least  one  pharmacist 
Nomad  supplier  is  concerned 
over  the  extra  work  involved. 

Peverel  Management  Services 
and  Anchor  I  lousing,  which 
between  them  have  around  1,000 
housing  schemes  throughout  the 
UK,  are  looking  to  supply  Nomad 
systems  to  all  their  residents. 

Modified  community  dosage 
system  (CDS)  cassettes,  developed 
for  use  in  sheltered  housing,  will 
withstand  the  rigours  and  unpred- 
ictable storage  conditions  in  the 
community,  say  Surgichem. 

Residents  in  the  units  are  now 
expected  to  approach  their  local 
pharmacy  about  Nomad  supply.  If 
the  local  pharmacy  is  unwilling 
or  unable  to  supply,  then  Surgi- 
chem plan  to  supply  patients  with 
the  addresses  of  other  pharmacies 
using  the  system  in  the  area. 

Surgichem  mailed  out  a  letter 
and  questionnaire  on  November 
6  to  all  pharmacists  currently 
using  Nomad  to  inform  them  of 


the  agreement.  They  are  asking 
for  names  of  pharmacies  willing 
to  be  "designated  back-up 
pharmacies". 

A  condition  of  the  agreement 
guarantees  a  back-up  pharmacy 
will  be  available  for  each 
sheltered  unit  should  there  be  no 
local  pharmacy  available  for 
whatever  reason. 

Pharmacist  proprietor  Roy 
Medley  has  expressed  concern 
over  "the  implication  that  those 
pharmacies  which  refuse,  for 
whatever  reason,  to  co-operate  by 
supplying  Nomad  CDS  will  lose 
business  to  others  which  will". 

In  a  letter  to  Surgichem,  Mr 
Medley  writes:  "As  fundholding 
GPs  are  increasingly  turning  to 
two  or  even  three-month  repeat 
prescriptions  to  reduce  their 
clerical  costs,  and  refuse  to  make 
any  exceptions  for  Nomad  users, 
there  is  not  enough  profit  in  a 
dispensing  fee  alone  to  finance 
eight  dispensing  operations  and 
pay  for  the  cassette  as  well." 

To  set  up  a  system  for  a 
sheltered  housing  unit  will  cost 
no  more  than  a  care  home,  say 
Surgichem.  The  CDS  cassettes 
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will  cost  the  same  as  the  current 
MDS  cassettes.  "If  GPs  were  to 
use  the  MDS  then  they  would 
save  money  purely  through  the 
monitoring  of  drugs  and  a 
reduction  in  wastage.  They  would 
be  able  to  keep  tabs  on  drug 
purchasing,"  said  a  spokesman. 

The  company  says  it  is  not 
aware  of  any  current  trend 
toward  bulk  prescribing  among 
fundholding  GPs. 

Norman  Niven,  managing 
director  of  Surgichem,  said: 
"Interest  shown  by  sheltered 
housing  groups  shows  that 
people  are  now  beginning  to 
recognise  the  importance  of  what 
pharmacists  can  offer. 

"We  are  disappointed  that  Mr 
Medley  does  not  want  to  take 
advantage  of  this  opportunity.  He 
must  make  a  decision  on 
commercial  and  professional 
grounds.  Many  other  pharmacists 
have  made  that  decision." 

Surgichem  adds  that  the  list 
for  designated  back-up  pharma- 
cies is  still  open.  Any  pharmacists 
wishing  to  be  included  should 
contact  Dr  Andrew  Gitsham  at 
Surgichem  on  061-406  8710. 
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Companies 
gear  up  for 
POM  to  P 
switches 

For  a  number  of  manufacturers, 
the  countdown  to  January  21  has 
been  a  time  of  frantic  activity  as 
they  prepare  for  a  POM  to  P 
switch. 

On  this  date,  the  Medicines 
(Products  Other  Than  Veterinary 
Drugs)  (Prescription  Only)  Order 
Amendment  (No  2)  Order  1993 
comes  into  operation,  removing  a 
number  of  medicines  from  pres- 
cription only  control. 

Smithkline  Beecham  and 
Centra,  the  manufacturers  of 
Tagamet  100  and  Pepcid  AC,  are 
poised  to  launch  their  H2 
antagonists,  cimetidine  and 
famotidine,  on  the  OTC  market 
as  soon  as  the  Order  is  in 
force. 

These  drugs  have  generated 
the  most  interest  in  the  latest 
batch  of  POM  to  P  switches.  But  a 
number  of  other  products,  such 
as  tioconazole  for  vaginal  thrush, 
beclomethasone  dipropionate 
and  sodium  cromoglycate,  will 
also  be  switching  on  this  date, 
subject  to  a  number  of  con- 
ditions. 

The  manufacturers  of  these 
products  seem  to  be  in  less  of  a 
hurry  to  market  them  OTC. 

Ian  Mitchelson,  head  of  mar- 
keting at  Dermal  Laboratories, 
said  there  are  no  immediate  plans 
to  promote  Anhydrol  Forte  or 
Dioderm  cream  OTC  after  their 
switch  from  POM  to  P.  As  the 
products  are  currently  packaged 
as  POM  products,  pharmacists 
will  be  unable  to  sell  them 
over-the-counter. 

Allen  &  Hanburys,  manufac- 
turers of  Beconase  (beclometha- 
sone dipropionate)  atomiser,  say 
they  have  not  yet  received  a  P 
licence  for  this  product,  and  were 
unwilling  to  discuss  any  plans  for 
an  OTC  version  until  the  Order  is 
in  place. 

Manufacturers  of  Vermox  (meb- 
endazole), Trosyl  (tioconazole  to 
be  licensed  for  vaginal  thrush), 
Eye-Crom  eye  drops  and  Opticrom 
eye  drops  and  ointment  (sodium 
cromoglycate)  were  unavailable 
for  comment. 

Nicorette  Plus  (4mg)  original 
flavour  chewing  gum  will  also 
become  available  without  pres- 
cription as  a  Pharmacy  medicine. 
It  joins  Nicorette  Plus  mint 
flavour  chewing  gum,  which  was 
granted  a  P  licence  when  it  was 
launched  in  December  1993. 
•  Dr  Brian  Mawhinney,  Health 
Minister,  told  the  Commons  on 
Tuesday  that,  from  July  this  year, 
the  Government  would  be  in- 
creasing the  opportunities  for 
reclassifying  medicines  to  permit 
more  over-the-counter  sales  by 
making  changes  twice  a  year 
through  statutory  orders. 


Pharmacist  fooled 
by  bogus  GP 


A  pharmacist  facing  criminal 
allegations  over  his  involvement 
with  a  bogus  doctor  has  walked 
free  from  court  after  the 
prosecution  decided  not  to 
proceed  with  the  case. 

But  Anil  Kumar  Pullan,  28, 
now  faces  a  disciplinary  hearing 
by  the  Royal  Pharmaceutical 
Society,  said  prosecutor  Simon 
Lawler  QC. 

Mr  Pullan  ran  the  Blue  Chem 
pharmacy  in  Darley  Street, 
Bradford,  next  to  the  surgery  of 
Mohammed  Saeed,  who  was 
jailed  for  being  an  impostor,  said 
Mr  Lawler.  Mr  Pullan  was  due  to 
face  nine  charges  of  obtaining 
money  by  deception  by  adding 
items  to  prescriptions  he  had  not 
dispensed  to  patients. 

From  taking  over  the  shop  in 
1990,  Mr  Pullan  began  to  have 
problems  with  Saeed,  the  senior 
partner  in  the  surgery  and  the 
main  source  of  business  for  Blue 
Chem,  said  Mr  Lawler. 

The  bogus  GP  was  often  absent 
but  his  patients  descended  on  the 
pharmacy  demanding  medicines. 
Because  of  this,  Mr  Pullan  was 
provided  with  a  wad  of  blank 
prescription  forms  which  he 
rilled  in. 

The  pharmacist  had  other 
problems  with  Saeed's  pres- 
criptions, said  Mr  Lawler:  "Out 
of  date  medicines  were  being 
prescribed  and  dosages  for  adults 
and  children  were  wrong." 

When  Mr  Pullan  tried  to  speak 
to  Saeed  about  the  difficulties,  he 
met  with  more  problems. 

"Saeed  was  an  arrogant,  dis- 
honest, deceitful  and  thoroughly 
unpleasant  character,"  said  Mr 

Methadone  is 
'ineffective' 

Prescribing  methadone  as  a 
heroin  substitute  is  ineffective,  as 
the  drug  is  commonly  sold  to 
finance  the  buying  of  other  illegal 
drugs,  according  to  a  survey 
conducted  by  police  doctors. 

The  survey  in  the  Journal  of 
the  Royal  Society  of  Medicine 
assessed  150  drug  misusers  in  the 
custody  of  the  Metropolitan 
Police.  Heroin  was  used  by  77  per 
cent,  2  per  cent  used  crack 
cocaine  alone  and  30  per  cent 
used  heroin  and  cocaine  regu- 
larly. 

Some  32  per  cent  were 
prescribed  drugs  by  clinics  or 
CPs.  Of  these,  82  per  cent  were 
prescribed  methadone  but  only 
15  per  cent  did  not  use  other 
illegal  drugs. 

Those  prescribed  drugs  spent 
£100.30  each  day  on  illicit  drugs 
while  those  not  prescribed  drugs 
spent  £106. 


Lawler.  "He  was  a  corrupting 
influence." 

Although  Saeed  was  jailed  for 
five  years  in  1992,  the  charges 
against  Mr  Pullan  could  not  be 
heard  until  the  outcome  of  an 
appeal.  Because  of  the  small 
amount  of  cash  involved  in  the 
alleged  deceptions  —  under  £50 
—  and  the  length  of  time  the  trial 
had  taken  to  come  to  court,  Mr 
Lawler  asked  Judge  John  Walford 
if  the  charges  could  be  left  on  file. 

Mr  Lawler  also  said  that  the 
Crown  had  taken  into  account 
the  strain  Mr  Pullan  had  been 
living  under,  and  the  fact  that  he 
now  faced  disciplinary  action 
over  the  alleged  breaches  of 
regulations. 

At  Bradford  Crown  Court, 
Judge  Walford  said  the 
prosecution  had  made  a  sensible 
decision  and  he  ruled  that  the 
case  should  be  left  on  file. 

Andrew  Campbell,  for  Mr 
Pullan,  of  Toller  Grove,  Bradford, 
said  that  his  guilt  or  innocence  of 
the  allegations  remained  in  the 
balance  and  his  conduct  would  be 
reviewed  by  his  professional  body. 

Saeed,  believed  to  be  aged  65, 
formerly  of  Southview  Road,  East 
Brierly,  Bradford,  falsely  rep- 
resented himself  as  a  doctor  for 
more  than  30  years. 

"There  is  no  evidence  or 
suggestion  that  Mr  Pullan  knew 
or  believed  that  Saeed  was  not  a 
qualified  doctor,"  said  Mr  Lawler. 


Ad  regulations 

New  regulations  governing 
the  advertising  of  prescription 
only  medicines  are  to  be 
published  shortly.  The 
Medicines  (Advertising) 
Regulations  1994  are  ready  to 
be  laid  before  Parliament  and 
should  be  on  sale  at  HM 
stationery  offices  within  the 
next  few  weeks. 

PSNC  last  call 

Candidates  for  election  to  local 
pharmaceutical  committees 
and  the  Pharmaceutical 
Services  Negotiating 
Committee  are  reminded  that 
nomination  forms  must  be  in 
the  hands  of  the  returning 
officer  by  12  noon  on  Friday, 
January  21. 

Drug  campaign 

A  television  and  Press 
campaign  aimed  at  informing 
parents  of  the  dangers  of  drug 
and  solvent  abuse  has  been 
launched  by  Dr  Brian 
Mawhinney,  Minister  for 
Health.  Free  copies  of  the 
leaflet  can  be  obtained  on 
freephone:  0800  555777. 

Scottish  Suprefact 

The  Scottish  Prescription 
Pricing  Authority  no  longer 
treats  Suprefact  Nasal  Spray  as 


Pharmacies 
raided  by 
gunmen 

Pharmacist  James  Wilkinson  and 
his  assistant  were  held  at 
gunpoint  by  two  masked  men  at 
their  pharmacy  in  Moston,  North 
Manchester,  on  December  10. 

Mr  Wilkinson  answered  a 
phone  call  at  6pm  as  his  assistant 
was  pulling  down  the  external 
shutters.  A  masked  man  entered 
the  dispensary. 

Says  Mr  Wilkinson:  "I  clocked 
him  on  the  head  with  the 
telephone  but,  unfortunately,  it 
was  a  light-weight  one."  He  is 
certain  that  the  phone  call  was 
from  the  assailants. 

Another  man  entered  the 
dispensary  with  the  assistant.  The 
men  then  threatened  both  with  a 
pistol,  forced  them  to  lie  on  the 
floor  and  demanded  the  keys  to 
the  Controlled  Drug  cupboard 
and  Mr  Wilkinson's  car. 

They  then  left  in  Mr  Wilkin- 
son's car  with  an  assortment  of 
Controlled  Drugs  and  £200  from 
the  till.  The  car  was  later  found 
abandoned  in  Oldham. 

Police  inquiries  are  on-going. 
•  Two  teenagers  were  convicted 
of  robbing  the  Ian  Littler 
pharmacy  in  Tarvin,  near 
Chester,  last  October,  says  a 
report  in  the  Burnley  Express. 

Christopher  Gallagher  and  a 
female  accomplice  threatened 
locum  Hilary  Anne  Nettleton 
with  a  replica  gun  and  demanded 
that  she  open  the  till.  On  leaving 
the  shop,  they  dropped  the  money 
and  were  arrested  by  police. 


a  whole  pack.  Unendorsed 
prescriptions  for  less  than  four 
units  will  be  priced  per  unit, 
prescriptions  for  "1  OP"  will 
be  queried  before  payment. 

Care  for  mentally  ill 

Suggestions  by  the 
Association  of  Metropolitan 
Authorities  that  NHS 
authorities  are 
not  implementing  the 
Government's  Care 
Programme  approach  to  the 
mentally  ill  have  been  denied 
by  Philip  Hunt,  director  of  the 
National  Association  of  Health 
Authorities  and  Trusts. 

Maternal  deaths 

The  maternal  mortality  rate 
for  1988-90  is  10  per  100,000, 
the  same  as  that  recorded  for 
1985-87,  says  the  United 
Kingdom  Report  on 
Confidential  Enquiries  into 
Maternal  Deaths. 

Phoenix  tour 

A  travelling  photographic 
exhibition  opens  at  the 
Wellcome  Foundation  next 
week.  'The  Way  We  Look" 
focuses  on  appearance  as  a 
health  issue,  and  is  sponsored 
by  the  Phoenix  Appeal  with 
backing  from  Wellcome  and 
the  Arts  Council. 
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Karvol  relieves  children's  nasal  congestion  and 
allows  them  to  breathe  easily  throughout  the 
night.  And  there's  no  need  to  wake  them 
up,  because  with  Karvol  there's  nothing  to 
swallow  or  rub  onto  a  child's  chest. 

Parents  simply  dab  the  pre-measured 
capsule  dose  on  a  handkerchief  tied  to  the  cot, 
and  the  natural  vapours  of  pine,  menthol  and 


cinnamon  effectively  relieve  blocked  noses  and 
stuffy  colds.  That  means  a  good  night's  sleep 
for  children  and  their  parents  -  and  explains 
why  Karvol  is  the  most  recommended  nasal 
decongestant. 

So,  considering  Karvol's  gentle  efficacy 
and  ease  of  use,  it's  a  natural  recommendation 
for  children.  And  their  parents. 


Karvol 

Natural  vapours  to  clear 
blocked  up  noses 


DECONGESTANT  CAPSULES 
Pine. Cinnamon  and  Menthol 


Easier  breathing  for  an  undisturbed  nights  sleep 


PRODUCT  INFORMATION  Presentation:  Gelatin  capsules  containing  an  oil  containing  as  active  mgiedienls,  Levomenthol  Ph  Eur  35.55mg,  Chlorbulnl  B  P  2  25mg,  Terpineol  B  P  66  6mg,  Thymol  B  P  3  15mg,  Pumilio  Pine  Oil  B  P  1980  103  05mg,  Pine  Oil 
Sylveslris  9mg  Uses:  For  the  symptomatic  relief  ol  nasal  congestion  and  colds  in  the  head  Dosage  and  Administration:  Adults  and  children  over  3  months;  caretully  sprinkle  the  contents  onto  bedding  or  material,  avoiding  the  possibility  ol  skin  contact 
Alternatively,  add  to  a  pint  ol  hot  water  and  inhale  vapour  treely  Contra  indications,  Warnings,  etc.  Karvol  should  not  be  used  by  patients  who  are  sensitive  to  any  ol  the  ingredients.  Not  recommended  lor  children  under  3  monlhs  ol  age  Avoid  contact  with 
eyes  and  prolonged  contact  with  the  skin  Do  not  lake  internally  Package  Quantities  Packs  containing  10  or  20  capsules  RSP:  Capsules  10s  E1  6b,  Capsules  20s  f  3-05.  Product  Licence  No  PL  0327/5114,  Crookes  Healthcare  Ltd,  Nottingham  NG2  3AA 


Seamless 
healthcare 
or  what! 

I  have  always  believed  that  one 
of  the  principle  functions  of  all 
health  professionals  is  to 
maintain  health,  rather  than 
only  treating  illness  when  it 
occurs. 

In  Utopia,  circa  21st  century, 
prevention  will  be  the  priority, 
aided  by  continuous  health 
monitoring  of  the  whole 
population.  Medical 
intervention  will  only  be  used 
as  a  last  resort. 

This  is  obviously  not  the 
vision  enjoyed  by  Dr  Laurence 
Knott  writing  in  the  editorial 
opinion  section  of  Minis 
Magazine.  His  main  concern  at 
the  increasingly  active  role 
being  played  by  pharmacists  in 
detecting  health  abnormalities 
and  referring  these  to  CPs  for 
further  treatment  is  that  he 
might  become  unnecessarily 
overloaded  ( C&D  January  8, 
p30). 

I  do  not  know  whether  to 
feel  more  sorry  for  Dr  Knott  or 
for  his  patients  with  whom  he 
is  obviously  irritated  for 
presenting  with  "irrelevant 
abnormalities".  I  can  only 
assume  the  abnormalities  he 
detects  on  routine  examination 
are  not  irrelevant  by 
comparison  with  those  referred 
by  pharmacists. 


By  this  definition,  all  health 
monitoring  per  se  must  be 
done  by  doctors.  There,  Dr 
Knott,  is  a  prescription  for  real 
overload! 

Pharmacists  have  always 
referred  patients  to  doctors  if 
they  consider  it  necessary.  And 
the  use  of  health  monitoring 
techniques  —  which  are  only 
employed  after  the  completion 
of  a  full  training  programme 
—  can  only  serve  to  improve 
this  referral  system. 

I  do  not  take  this 
responsibility  lightly  and,  when 
1  make  a  referral,  I  expect  it  to 
be  treated  by  the  GP  with 
similar  respect.  Fortunately,  in 
my  neck  of  the  woods,  that  is 
exactly  what  happens  — 
"irrelevant  abnormalities" 
appear  not  to  be  a  problem. 

The  final  spectre  from  Dr 
Knott  of  a  patient  disrobing 
behind  the  nappies  I  would  find 
amusing  if  it  was  offered  as  a 
joke,  but  I  suspect  that  it  is 
merely  a  reflection  of  his  own 
arrogance. 

Change  of 
heart  on  Pill 
going  OTC 

The  latest  batch  of  POM  to  P 
changes  due  on  January  21 
inexorably  continues  the 
transfer  of  effective  medicines 
for  the  treatment  of  minor 
illness  from  the  doctor's 
prescription  pad  to  the  counter 
of  community  pharmacies. 

But  one  group  that  is  still 
under  discussion  is  oral 
contraceptives,  including  the 
morning-after  Pill.  If  you  had 
asked  me  a  few  months  ago  for 
my  opinion,  I  would  have 
expressed  a  preference  for 
these  to  be  left  under  medical 
control. 

Then  last  week  on  Saturday 
two  girls  —  no,  children  really, 
because  whatever  their  age  that 
is  how  they  looked  to  me  — 
came  into  the  shop  and  asked 
where  the  family  planning 
clinic  was.  Eventually  one  of 
them,  obviously  petrified, 
confessed  that  she  needed  the 
morning-after  Pill  and  could  I 
help?  The  clinic  and  surgeries 
were  all  closed  and  I  was  her 
only  hope. 


My  moral  opinion  or  that  of 
society  as  a  whole  was 
irrelevant  to  this  girl:  what  was 
done  was  irreversible  and  she 
was  now  asking  for  help.  My 
heart  went  out  to  her,  but  I 
could  do  nothing  other  than 
gently  explain  the  situation  and 
encourage  her  to  contact  the 
emergency  medical  services  or 
wait  until  Monday  morning  to 
see  her  own  doctor  which 
would  still  just  be  within  the 
72  hours. 

She  and  her  friend  departed 
in  tears  and  I  know  not 
whether  they  obtained  medical 
help,  but  the  event  has 
changed  my  mind.  I  still 
consider  that  the 
morning-after  Pill  should  not 
be  freely  available  over-the- 
counter,  but  I  do  believe  that 
pharmacists  should  be  allowed 
discretionary  powers  to  supply 
it  in  cases  of  genuine 
emergency. 

A  ridiculous 
situation 

Over  the  years  some  strange 
products  have  suddenly 
become  unavailable,  often 
without  anyone  being  able  to 
offer  a  constructive 
explanation. 

For  a  long  time  now,  I  have 
been  frustrated  in  my  attempts 
to  obtain  aqueous  calamine 
cream,  with  all  my  wholesalers 
being  regularly  out  of  stock 
and  me  being  provided  the 
standard  answer  of 
"manufacturer  cannot  supply". 

In  desperation,  I  queried 
with  Thornton  &  Ross  the 
reason  for  this  problem,  and 
was  astounded  with  the 
explanation.  They  are  no 
longer  able  to  obtain  air-tight 
ointment  jars  for  packing  the 
cream  and  in  consequence 
cannot  prevent  the  cream  from 
drying  out  on  storage. 

On  reflection,  I  do 
remember  that  the  surface  of 
calamine  cream  was  very 
susceptible  to  drying,  but  this 
shortage  has  gone  on  for 
months. 

The  problem  seems  to  have 
arisen  since  the  packaging  was 
changed  to  plastic  rather  than 
glass  pots.  But  surely  it  is  not 
beyond  the  ingenuity  of  the 
packaging  industry  to  produce 
a  plastic  jar  and  lid  that  is 
airtight  or,  alternatively,  revert 
back  to  glass  and  solve  this 
ridiculous  situation. 


IONS 


GPs  go  OTC 

GPs  are  recommending  more 
over-the-counter  medicines  to 
their  patients,  according  to  the 
Proprietary  Association  of  Great 
Britain. 

A  survey  of  100  GPs  conducted 
by  Taylor  Nelson  reveals  that  the 
number  who  recommended  OTC 
products  ten  or  more  times  a 
week  rose  from  39  per  cent  in 
March  1992  to  58  per  cent  in 
November  1993.  Only  2  per  cent 
never  recommend  OTC  products, 
while  26  per  cent  advise  patients 
to  ask  a  pharmacist  for  their 
recommendation. 

Although  64  per  cent  of 
doctors  recommend  a  medicine 
both  verbally  and  in  writing,  68 
per  cent  recommend  a  product 
generically,  giving  the 
pharmacist  scope  to  counsel. 

The  results  reveal  the  success 
of  the  PAGB's  efforts  to  make  GPs 
better  informed  on  OTCs. 


Pill  blacklist 
confusion 

Manufacturers  claim  to  be  in  the 
dark  about  reports  in  the  Daily 
Mail  and  the  medical  Press  that 
they  plan  to  cut  the  prices  of  oral 
contraceptives  to  keep  them  off 
the  Selected  List. 

Bob  Martin  of  Schering 
Healthcare  says:  "All  we  know  is 
what  we  have  read  about.  But  it  is 
well  known  that  the  Advisory 
Committee  on  NHS  Drugs  wil 
recommend  that  this  section  will 
remain  the  same." 

Don  Barrett  of  Wyeth  told 
C&D:  "Normally,  the  Committee 
would  write  to  companies 
outlining  the  points  they  have  to 
make,  but  this  has  notl 
happened." 

The  Birthcontrol  Trust  also 
pleads  ignorance.  Spokeswoman 
Ann  Feraday  says:  "The  state  of 
play  before  Christmas  was  that  we 
were  beginning  to  get  optimistic 
readings  that  some  brands  would 
escape,  although  the  principle  ofl 
contraception  being  on  thej 
Selected  List  would  remain." 

Lanqlands 
heads  NHS 

Alan  Langlands  has  been  name' 
chief  executive  of  the  National 
Health  Service.  The  deputy  chiel] 
executive  of  the  NHS  sine 
October  1992,  Mr  Langland:; 
succeeds  Sir  Duncan  Nichol  irj 
the  £83,000-plus  post. 

He  has  been  with  the  NHS 
since  his  graduation  as  a  scienti 
in  1974.  He  trained  in  Scotlanc 
then  moved  to  London,  where  hi 
ran  the  Harrow  Health  Authority 
for  five  years,  followed  by  a  spel 
in  the  private  sector. 

He  returned  to  the  NHS  iii 
1990  to  run  North-West  Thame 
Health  Authority. 
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BEST 

AT  MAKING  IT 

BETTER 


news 
for 

cold 


BEECHAM 


day  nurse  hot 


cold  &  FLU 

COMPLETE  REMEDY 


Relieves  tickly  cough 


Shivers,  aches  and  pains 


Sore  throat  pain 


Blocked  or  runny  nose 


Headache 


NON  -  DROWSY    USBVI  Smchets 


The  highly  successful 

Day  &  Might 
Nurse  range  now 
offers  an  extra  way  to 
care  for  severe  colds 
and  flu.  Day  Nurse 
Hot.  All  the  effective 
relief  of  the  Day 
Nurse  formula  plus 
the  comfort  of  a 
hot  lemon  drink. 
Hot  News  for  you  and 
your  customers 

£1.5 

National  TV  spend 
this  Winter. 


For  further  information  contact: 
SB  House.Brentford, Middlesex  TW8  9BD 


Counterpoints 


Huggies  grip  the 
nappy  market 


The  best  selling  nappy  in 
the  US  will  be  available  in 
Britain  this  month  — 
Kleenex  Huggies  Ultrathin 
Nappies. 

The  range  has  been 
redesigned  following 
research  which  revealed 
that  European  mothers 
leave  their  babies  in 
nappies  for  six  hours  at  a 
time,  compared  with  four 
hours  for  American  babies. 

The  nappies  are  almost 
50  per  cent  thinner  than 
ordinary  ones,  and  offer  a 
new  absorbency  system 
which  draws  moisture 
away  from  the  baby's  skin 
beneath  a  soft  Drytouch 
liner  as  well  as 
hydrophobic  leakage 
shields.  These  are 
impermeable  to  water 
while  allowing  skin  to 
breathe. 

Other  features  include 
curved  leg  and  waist 
elastic  which  helps  stop 
leaks;  an  improved 
adhesive  tape  system,  with 
tissue-coated  resealable 
finger  tabs  to  keep 
adhesive  clean;  and  the 
taping  area  is  brightened 
with  one  of  54  pastel 
designs.  The  newborn  size 
has  a  padded  waistband  to 
protect  the  umbilical  cord 
and  which  prevents 
upward  leaking. 

They  are  available  in 


Newborn  (£4.99  retail); 
Mini,  Midi,  Maxi,  Maxi  Plus 
and  Junior  (£6.99).  Maxi, 
Maxi  Plus  and  Junior  are 
also  available  in  jumbo 
packs  (£13.49). 

Kimberly-Clark  believe 
the  space  reduction  offered 
by  the  Huggies  packs  will 
prove  attractive  to 
independent  pharmacies. 

The  company  says  its 
Huggies  Pull-Up  training 
pants  are  now  market 
leaders,  and  intend  the 
nappy  range  should  follow. 
James  Meyer,  European 
marketing  director,  says: 
"We  aim  to  be  the  number 
one  nappy  brand  with  a  30 
per  cent  brand  share 
within  three  years." 

The  company  has 
unveiled  a  comprehensive 
support  package  totalling 
£14  million  with  a  further 
£4m  earmarked  for 
Pull-Ups.  Advertising 
breaks  this  month  and  will 
continue  throughout  the 
year.  All  advertising  will 
feature  the  range  from  the 
baby's  viewpoint. 

Kimberly-Clark  estimate 
that  95  per  cent  of 
mothers  will  see  the 
commercial  20  times 
during  the  launch  period, 
and  a  further  six  times  per 
month  for  the  remainder 
of  the  year.  Some  70  per 
cent  of  mums  will  also  see 


advertisements  in  the 
mother  and  baby  Press. 

A  £6m  sampling  and 
direct  mail  campaign  will 
involve  sampling  via 
Emma's  Diary  and 
hospitals.  Direct  mailing 
will  continue  during  1994. 

Trial  packs  comprising 
four  nappies  of  Midi,  Maxi 
or  Maxi  Plus  will  be 
available  to  pharmacies 
with  a  50p-off  coupon. 
•  Superdrug  are  de-listing 
all  Pampers  products  in 
favour  of  Huggies 
throughout  their  696 
stores. 

Superdrug  have  display 
space  for  only  one  other 
disposable  nappy  brand 
alongside  their  own-brand 
range.  The  decision  to 
stock  Huggies  coincides 
with  the  product's  launch. 

Superdrug 
spokeswoman  Jenny  Swift 
says:  "Huggies  is  an 
innovative  product  with 
clear  benefits  to  the 
consumer." 

She  was  unable  to 
comment  on  the  long- 
term  position  in 
Superdrug  stores:  "That  is 
dependent  on  customer 
response." 

A  Kimberly-Clark 
spokesman  said  the 
company  is  delighted  with 
the  news.  Kimberly-Clark 
Ltd.  Tel:  0622  717700. 


Pur  gets  new  look 


Pur,  the  premium  baby 
range  from  Tommee 
Tippee,  has  replaced  the 
existing  pastel  bottles 
range  with  co-ordinated 
designs  and  colours. 

A  new  twinpack  retailing 
at  £3.29  features  blue 
storks  and  rocking  horses 
with  a  clear  cap  and 
dome. 

Decorated  bottles, 
available  in  twinpacks 
(£3.49)  and  singly  (£2.09), 
have  four  new  designs  in 


the  250ml  size  and  three 
in  the  125ml  size.  All  have 
tri-coloured  easy-grip 
screw  caps  and  hoods. 
These  caps  also  feature  in 
the  latest  nursery  rhyme 
collection  which  are  the 
same  price  as  the 
decorated  collection. 

Both  Nipper  Grippers 
and  the  undecorated 
bottles  remain  in  the 
range.  Jackel 
International.  Tel: 
091-250  1864. 


Lypsyl  targets  teens 


Lypsyl  is  being  targeted  at 
teenagers  in  a  £450,000 
Press  campaign  running 
until  Apri' 

Comprising  three 
different  advertisements 
will  run  exclusively  in 


teenage  publications.  In 
addition  to  Press 
advertising,  Lypsyl  will  be 
advertised  on  cinema 
screens  nationwide  until 
the  end  of  February.  Zyma 
Ltd.  Tel:  0306  742800. 


Co n (level  ads  in  t he  morn ing...T\ 


Canderel  ads  in  the  evening...  Jr. 


You  heard  it  right,  the  brand  leader  Canderel  is  back  on  national  TV  with  a  mcpfj! 


Breath  easier  with 
Menthol  iar 


Mentholair  Steam  Bath  is 
a  decongestant  product 
new  from  Mentholatum. 

To  relieve  cold 
symptoms,  simply  add  a 
capful  to  a  hot  bath. 

Its  ingredients  are  a 
blend  of  essential  oils 
including  eucalyptus, 
menthol,  peppermint, 
lavendar,  rosemary,  lemon 
and  lime. 

It  retails  at  £2.95 
(300ml)  and  comes  in  a 
plastic  bottle. 

Mentholair  Steam  Bath 
is  being  backed  with  a  £1 
million  television 
campaign.  The  Jenks 
Group.  Tel:  0494  442446. 


OtCOHCESIAMT 

STEAM  BATH 


Starf  lower  Oil  bursts  into  life 


Starflower  Oil  from  Roche 
Consumer  Health  is  being 
repackaged  and  the  range 
expanded.  There  will  also 


be  increased  advertising 
and  a  pharmacist 
education  programme. 
The  new  500mg 


Calcia  Chewable  is  the  latest  addition  to  the  English  Grains 
range  of  supplements.  The  raspberry-flavoured  tablets 
provide  the  RDA  of  800mg  calcium  plus  vitamin  D  and 
iron.  They  retail  at  £3.69  for  a  one-month  pack.  English 
Grains.  Tel:  0283  221616 


strength  Starflower  Oil 
complements  the  existing 
250mg  capsule  and  is 
available  in  packs  of  30 
(£5.99)  and  60  (£8.99). 

Packs  across  the  range 
have  been  redesigned  to 
highlight  the  GLA  content 
of  the  product,  which  is 
double  that  of  evening 
primrose  oil. 

To  coincide  with  this, 
Roche  are  launching  an 
educational  initiative  for 
independent  pharmacists. 
The  campaign, 
accompanied  by  sampling, 
will  be  conducted  by  sales 
reps  in  the  next  few 
months. 

Starflower  Oil  will  be 
supported  by  an  additional 
£370,000  Press  campaign 
which  will  flag  the  500mg 
capsule  packs.  Roche 
Nicholas  Consumer 
Health.  Tel:  0707 
366000. 


Better  coverage  for 
powder  fans 


For  women  who  prefer 
wearing  powder  without 
foundation.  Max  Factor 
have  introduced  Charade, 
a  fine  pressed  powder 
which  gives  medium 
coverage. 

Charade  will  hide 
blemishes  and 
imperfections,  say  Max 
Factor,  but  looks  and  feels 
light  and  natural.  A  blend 
of  micro-fine  coated  talc 
and  light  reflecting 


particles,  it  will  help 
control  shine  and  is 
suitable  for  all  skin  types. 

Available  in  a  compact 
with  specially  designed 
applicator,  Charade  comes 
in  five  shades. 

Research  conducted  by 
Max  Factor  revealed  that 
among  women  who  wear 
powder,  50  per  cent  do  so 
without  foundation. 
Procter  &  Gamble.  Tel: 
0202  524141. 


Aapri  back  on  TV 


Henkel  are  supporting 
their  Aapri  cleansing  brand 
with  a  £1  million 
advertising  campaign 
throughout  January  and 
February. 

A  30-second  television 
commercial  will  promote 
the  theme  "Do  what 


comes  naturally", 
featuring  the  Aapri  girl 
with  classic  smooth,  clear 
skin. 

A  Press  campaign  will 
follow  the  advertisement, 
again  featuring  the  Aapri 
girl.  Henkel  Cosmetics. 
Tel:  081-804  3343. 
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Healthilife  are  promoting  their  improved  tasting  vitamin  C 
500mg  product  with  a  20  per  cent  extra  free  offer. 
Consumers  are  offered  60  chewable  tablets  for  £2.99. 
Cases  of  ten  are  priced  at  £16.96.  Healthilife.  Tel:  0274 
595021 


I  I]  Canderel  ads  at 


supper time ... 


illion  spend  in  January  and  February.  You'll  be  singing  all  the  way  to  the  bank. 


Tonic  for  GPs 

Effico  Tonic  is  being 
promoted  to  doctors 
through  General 
Practitioner  magazine  this 
week.  Pharmax  Ltd.  Tel: 
0322  550550. 

Total  support 

The  next  burst  of  the 
Colgate  Total  £3.5  million 
TV  campaign  breaks  this 
month.  First  screened  in 
the  Summer,  it  uses  the 
slogan  "The  brushing  that 
works  between  brushings". 
Colgate-Palmolive.  Tel: 
0483  302222. 

Runners  up 

Only  runners  up  in 
Covonia's  window  display 
competition  will  receive 
Marks  &  Spencer 
vouchers,  not  all  entrants 
as  suggested  last  week 
(p38).  Thornton  &  Ross. 
Tel:  0484  842217. 

S&N  orders 

Smith  &  Nephew 
Pharmaceuticals  and 
Chauvin  Pharmaceuticals 
request  that  any  orders  for 
their  ophthalmic  solutions 
(Pryme  Care,  Transoak  and 
Eppy)  that  may  have  been 
inadvertently  sent  to 
Farillon  be  resubmitted  to 
Smith  &  Nephew 
Pharmaceuticals,  Bampton 
Road,  Harold  Hill, 
Romford,  Essex  RM3  8SL. 
The  direct  sales  order  line 
is  0708  386633. 

Halls  on  TV 

Halls  cough  sweets  are 
being  advertised  in  a  £2,5 
million  television 
campaign  running  until 
March.  Warner-Lambert. 
Tel:  061-7665471. 

New  number 

Bennetts  Herbal  Products 
have  a  new  phone  number 
for  their  sales  office  in 
addition  to  their  existing 
one.  It  is:  0387  66661. 

Orbit  new  look 

Orbit  toiletries  have  been 
relaunched  with 
colour-coded  labelling. 
The  range  includes  five 
shampoos  and  four 
conditioners.  Starman. 
Tel:  061-725  9709. 

Compact  hunks 

"Household  Hunks" 
feature  in  the  new 
television  campaign  for 
Ajax  Compact.  Two 
commercials  featuring 
male  pin-ups  are  underway 
in  the  first  Ajax  TV 
campaign  for  seven  years. 
Colgate-Palmolive.  Tel: 
0403  302222. 

Fuji  winner 

Pujicolor  Super  G  film  has 
won  a  raft  of  awards  since 
its  launch  ten  months  ago. 
The  latest  is  the  Film  of 
the  Year  award  from 
Amateur  Photographer 
magazine.  Fuji  Photo  Film 
(UK)  Ltd.  Tel:  071-586 
5900. 


Winter  warmers  from 
Numark 


Numark  offers  to  retailers 
for  January  include 
discounts  on  a  range  of 
Vantage  Winter  remedies. 

Retailers  can  buy  14 
packs  for  the  price  of  12 
across  Numark's  cold  relief 
and  ibuprofen  products. 
Free  point-of-sale  material 
is  provided  to  back  up  the 
offer. 

Numark  are  offering  a 
7.5  per  cent  discount  on 
orders  for  15  cases  of  their 
packed  goods. 

Pharmacists  are 
encouraged  to  stock  up  on 


hot  water  bottles,  with 
Numark  offering  retailers  a 
10  per  cent  discount  off 
their  range,  giving  a  FOR 
of  33-35  per  cent. 

Prices  of  facial  tissues 
have  been  cut  for  the  cold 
season.  Consumers  can 
profit  from  a  14p 
reduction  on  Numark 
facial,  mansize,  soft  white 
and  multicoloured  tissues 
(rsp  £0.75  each),  while 
retailers  can  expect  PORs 
of  26  per  cent.  Numark 
Management.  Tel:  0827 
69269. 


Kleenex  sails  to  the 
aid  of  RNLI 


For  the  first  time  in  their 
40  years  in  the  UK, 
Kimberly-Clark  are 
launching  a  simultaneous 
multibrand  promotion 
across  their  Kleenex  for 
Men  tissues,  Kleenex 
kitchen  towels  and 
Kleenex  Velvet  toilet 
tissue. 

The  brand  has  teamed 
up  with  the  Royal  National 
Lifeboat  Institution  with 
the  aim  of  raising  a 
minimum  of  £300,000.  An 
on-pack  promotion  on  all 
three  products  will  offer  a 


die-cast  model  lifeboat  to 
consumers  for  £5  plus  one 
proof  of  purchase,  with  £1 
going  to  the  RNLI. 

The  promotion  was 
launched  at  the  Earl's 
Court  Boat  Show  last 
week,  and  will  be  carried 
on  more  than  15  million 
packs.  In-store  display 
material  is  available,  and 
the  offer  will  be  supported 
by  a  200,000  mailshot 
by  the  RNLI.  The  offer 
closes  on  December  31. 
Kimberly-Clark  Ltd.  Tel: 
0622  717700. 


Bradosol  throat  lozenges  help  keep  the  dentist  sweet.  in  pharmacies,  Brodosol  Sugar  Free  is  a  great  tasting 
They're  completely  sugar  free  to  be  kind  to  your  teeth.      alternative  sore  throat  treatment.  Which  should 


But  there  the  charity  ends.  Our  little 
lozenge  loathes  sore  throats  It  quickly 
sets  about  soothing  nagging  throat 
symptoms  While  an  onti-bactenal 
action  tackles  infection.  Available  only 


SOOTHES  SORE  THROATS 


also  go  down  well  with  diabetics.  So 
show  your  customers  the  benefits  of 
brodosol  Sugar  Free  on  a  self-selection 
display.  They  don't  need  a  spoonful  of 
sugar  to  help  the  medicine  go  down. 
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PRESENTATION  Lozenges  containing  0  Smg  Bemalkomum  Chloride  Uses  Bradosol  lozenges  are  for  (he  relief  ol  sore  throats  Dosage  and  Administration  Adults,  elderly  and  children  over  five  yean  -  One 
lozenge  to  be  dissolved  slowly  in  the  mouth  whenever  required  Contra- indications  None  known  Pregnancy  and  lactation  Use  during  pregnancy  or  lactation  is  not  restricted.  Interactions  No  known  interactions 
with  other  medicines  Legal  Category  GSL  Product  Licence  No  0008/02 3 S  Product  Licence  Holder  Ciba  Geigy  pic,  Macclesfield,  WO  2NX  Retail  Price  £1  S4.  Date  ol  Preparaiion  December  IVVJ 
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Head  turning 
additions  for  Lady  J 


Four  display  stands  are 
being  introduced  to  the 
Lady  Jayne  and  Manicare 
ranges  from  February. 

A  choice  of  spinner, 
gondola  and  wall  unit  is 
available  for  Lady  Jayne 
products.  For  the  Manicare 
range,  a  0.5m  unit  is 
available,  which  can  be 
free-standing  or  wall- 
mounted.  All  are  delivered 
ready  stocked. 

The  Lady  Jayne  range 
has  been  updated  with  new 
accessories  and  perming 
rods.  Products  include  a 
flexible  comb  for  fixing 
chignons  (XI. 25)  and  a 
shell-effect  hair  slide 
(£1.25).  Also  new  are 
perming  rods  in  four  sizes 
(£0.95  per  pack). 

For  children  there  are 
new  pony  tail  bands  and 
stretch  headbands  (£2.25). 
Laughton  &  Sons.  Tel: 
021-436  6633. 


Replens  move 

Columbia  Laboratories 
have  joined  forces  with 
Unipath  for  the  marketing 
of  Replens  and  Feminesse. 
Unipath  take  control  of 
marketing  in  the  UK  and 
Ireland  of  the  two 
products  with  immediate 
effect.  Unipath.  Tel:  0234 
347161. 

Dental 
takeover 

Dental  Health  Products 
are  taking  over  the 
marketing  of  Dentogen 
Clove  Oil  gel  and  liquid 
from  Cupal,  with  effect 
from  Jan  10.  Orders  for 
products  should  be  sent  to 
DHP  distributors  Farillon 
Ltd.  Tel:  0708  379000. 

Konica  on  TV 

Konica  are  sponsoring  the 
ITV  programme  This  Is 
Your  Lite,  with  credits  for 
the  company  at  the 
beginning  and  end  of  each 
programme.  They  are 
continuing  their 
sponsorship  of  GMTV's 
Holiday  Snaps.  Konica  UK. 
Tel:  081-751  6121. 

Thera-med 

Thera-med  2  in  1 
toothpaste  and  mouthwash 
is  back  on  television  this 
month  in  a  reprisal  of  the 
"Cocktail''  advertisement 
first  seen  in  September. 
The  campaign  runs  for  six 
weeks,  with  a  further  burst 
planned  for  later  in  the 
year.  Manufacturer  Henkel 
Cosmetics  claims  the 
product  has  a  4  per  cent 
share  of  the  £200  million 
toothpaste  market.  Henkel 
Cosmetics.  Tel:  081-804 
3343. 


Improve  your  skin 
from  within 


Nourelle  is  a  supplement 
from  Pharma  Health  & 
Beauty  which  is  said  to 
improve  the  skin's 
condition. 

A  food  supplement,  it  is 
based  on  a  compound 
extracted  from  the 
cartilage  of  fish  found  in 
the  Pacific,  minerals, 
vitamins  and  organic 
silica. 

It  claims  to  improve  skin 


elasticity  and  thickness. 

Nourelle  should  be 
taken  for  three  months, 
two  tablets  per  day,  say 
Pharma.  It  retails  at 
£34.95  for  the  three- 
month  course  of  tablets. 

The  launch  is  being 
supported  by  advertising  in 
national  papers  and 
magazines.  Pharma  Health 
&  Beauty.  Tel:  071-223 
1665. 


The  Oz  range  of  cleaning  products  has  been  relaunched 
with  new  packaging.  Oz  Kettle  Descaler  and  Oz  Limescale 
Remover  come  in  different  bottles,  while  Oz  Ail-Purpose 
Descaler,  Show  Jet  Cleaner  and  Steam  Iron  Cleaner  come 
in  colour  coded  boxes  for  easier  recognition.  Dendron  Ltd. 
Tel:  0923  229251 


On  TV  Next  Week 


CTV  Grampian           C4  Channel  4 
B  Border                  U  Ulster 
BSkyB  British  Sky       G  Granada 
Broadcasting  AAngiia 
C  Central                CAR  Carlton 
CTV  Channel  Islands    GMTV  Breakfast 

1  U/T  1  nnnnn  \\  pplfpnn  Tp|p\ncir,n 

l.vll   UU11UU1]  VVttl\CIIU  IclCVlolUll 

STV  Scotland  (central) 

V  Ynrlc^hirp 

1    1  \Jl  lUllll  c 

HTV  Wales  &  West 
M  Meridian 
TT  Tyne  Tees 
W  Westcountry 

Acuteo: 

CAR,  G 

Ajax  Compact: 

All  areas 

Andrews  Antacid: 

All  areas  except  CTV,  TTV 

Beechams: 

All  areas 

Benylin: 

All  areas 

Colgate  lotai: 

All  areas 

Contac: 

All 

All  areas 

f%..  .1    ,1  ir.ll  . 

lJuracclI: 

All 

All  areas 

Ibuleve: 

A,  C,  U 

Imperial  Leather  mild: 

All  areas 

Lerasip  Hu  Strength: 

C4,  LWT,  CAR,  M 

Mentadent  Night  Action: 

All                              aTTT  1 1 7m 

All  areas  except  U,  LWT 

Nurofen: 

■  All  _       _  '■ 

All  areas 

V...  1. 

Nytol: 

All 

All  areas 

Oruvailgel: 

All  areas 

Panadol  Ultra: 

All  areas  except  TTV 

Ponds  Nutrium: 

All  areas  except  U,  LWT 

Remegel: 

All  areas 

Sensodyne: 

All  areas  except  CTV,  CAR 

Sudafed:                        CAR,  C,  G,  Y,  HTV,  STV,  G,  B 

Sure  Sensive: 

All  areas  except  U,  LWT 

Tixylix: 

All  areas 

Veno's: 

All  areas 

Britain  becomes  a 
nation  of  slimmers 


At  any  one  time,  one-third 
of  UK  adults  are  on  diets, 
up  from  a  quarter  ten 
years  ago,  fuelling  sales  of 
the  £66  million  slimming 
market. 

According  to  Mintel's 
latest  report  on  slimming 
products,  out  of  15  million 
people  on  diets,  41  per 
cent  of  women  said  they 
were  trying  to  slim, 
compared  to  23  per  cent  of 
men.  However,  the  study 
found  that  only  24  per 
cent  of  women  actually  are 
overweight,  compared  to 
37  per  cent  of  men. 

Mintel  analyst  Helen 
Ruddick  says:  "What  is 
worrying  is  that,  despite 
the  concern  over  possible 
dangers  to  health  from 
excessive  dieting,  the  fact 
that  such  a  high 
proportion  of  women 
claim  to  be  slimming 
suggests  that  some  of  the 
dieters  are  not  medically 
overweight." 

The  survey  found  that 
around  a  quarter  of 
women  thought  about 
calories  every  time  they 
ate.  Women  are  three 


times  as  likely  to  use 
slimming  foods  than  men, 
and  much  more  likely  to 
join  a  slimming  club,  say 
Mintel. 

The  slimming  foods 
market  has  seen  dramatic 
growth  since  the 
beginning  of  the  1990s 
when  it  was  worth  just 
£25m,  down  from  £57m  in 
1988. 

The  slump  is  blamed  on 
the  demise  of  very  low- 
calorie  diet  products  such 
as  soups,  drinks  and  bars. 
These  have  declined  in 
popularity  as  consumers 
turn  to  healthier  meal 
replacements,  which  are 
designed  to  complement 
normal  meals.  These  now 
account  for  83  per  cent  of 
slimming  food  sales. 

Mintel  forecast  further 
growth  for  the  market, 
partly  due  to  the  increase 
in  women  aged  25-54.  But 
they  warn  that  dieters  are 
fickle,  and  many  who 
regain  lost  weight  will  seek 
a  new  method  when  they 
go  back  on  a  diet. 
Slimming  Foods,  Mintel. 
Tel:  071-606  6000. 
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High-dose  Flixotide 

Flixotide  Inhaler  250mcg  (120 
dose,  £38.86)  and  Flixotide 
Diskhaler  500mcg  (community 
pack  —  diskhaler  and  14  x  4 
blister,  £40.23)  are  two  high-dose 
additions  to  the  Flixotide  range. 
Allen  &  Hanburys  say  these 
products  will  allow  asthmatic 
patients  requiring  high-  dose 
inhaled  steroids  to  take  their 
therapy  in  a  more  convenient 
dosage  regimen.  Refill  packs  for 
the  diskhaler  (14  x  4)  cost  £39.66. 
Allen  &  Hanburys  Ltd.  Tel: 
081-990  9888. 

Influvac  available 

Influvac  has  been  granted  a 
licence  by  the  Medicines  Control 
Agency  and  500,000  doses  are 
now  available.  All  other  supplies 
of  the  flu  vaccine  have  been 
exhausted.  Duphar  Laboratories 
Ltd  (orders).  Tel:  0703  476171. 

Normegon  75iu 

Organon  Laboratories  are 
introducing  a  lower  strength 
product  to  the  Normegon  range 
of  products  for  use  in  the 
treatment  of  infertility.  Normegon 
75iu  contains  human  menopausal 
gonadotrophin  equivalent  to  75iu 
of  follicle  stimulating  hormone 
and  25iu  luteinising  hormone, 
with  0.9  per  cent  saline  as  the 
solvent.  The  basic  NHS  cost  for 
one  ampoule  plus  one  solvent  is 
£9.75,  and  for  ten  ampoules  and 
ten  solvents  is  £95.  Organon 
Laboratories  Ltd.  Tel:  0223 
423445. 

CP  lactulose 

CP  Pharmaceuticals  have 
launched  Lactulose  Solution 
BP.  (500ml,  £3.86).  CP 
Pharmaceuticals  Ltd.  Tel:  0978 
661261. 

Choledyl  changes 

During  the  next  few  months 
Parke-Davis  are  changing  the 
coating  process  for  Choledyl 
lOOmg  and  200mg  tablets  from 
sugar  to  film  coating.  This  will 
result  in  a  slightly  different 
appearance  to  the  tablets  —  they 
look  smaller  and  are  less  shiny. 
Parke-Davis.  Tel:  0703  620500. 

Normacol  campaign 

Norgine  have  produced  a  series  of 
fun  posters  and  information  aids 
featuring  smiling  faces  made  out 
of  fibre-giving  fruits  and 
vegetables  to  promote  Normacol 
(sterculia)  and  Normacol  Plus 
(sterculia  frangula).  The 
campaign  with  the  theme  "Fibre 
as  you  like  it"  aims  to  present 
fibre  in  an  appetising  and  fun 
way,  as  well  as  educating  patients 
and  directing  them  to  natural 
sources  of  fibre.  Posters, 
information  note-pads  detailing 
fibre  content  of  foods  and  leaflets 
are  available  from  Norgine  Ltd. 
Tel:  0865  75C717. 

Products  transfer 

Sanofi  Winthrop  are  now 
responsible  for  the  marketing  of  a 
number  of  Bristol  Myers  Squibb 
products,  namely  Corgard, 
Corgaretic,  Modecate,  Moditen, 
Motipress  and  Motival.  Sanofi 
Winthrop  Ltd.  Tel:  0483  505515. 


Granocyte  'identical 
to  human  G-CSF 


Granocyte,  being  launched  on 
January  17,  is  the  first  granu- 
locyte colony  stimulating  factor 
to  be  identical  in  chemical 
structure  to  that  produced  nat- 
urally in  the  human  body,  say 
distributors  Rhone-Poulenc 
Rorer. 

It  reduces  the  risk  of  infection 
in  patients  receiving  cancer 
chemotherapy  and  following 
bone  marrow  transplants  by 


reducing  the  duration  of  neut- 
ropenia. This  is  a  severe 
deficiency  of  the  neutrophilic 
white  blood  cells  which  is  a 
common  complication  of  chemo- 
therapy. 

It  is  presented  as  a  lyophilised 
powder  for  reconstitution  as  an 
injection  in  vials  containing  33.6 
million  IU,  equivalent  to  263mcg 
lenograstim  (five  vials  plus 
5  x  1ml  ampoules  of  water  for 


injection,  £385.13  basic  NHS 
price). 

The  recommended  dose  is  150 
meg  per  sq  m  daily  (see  Data 
Sheet). 

Granocyte  contains  leno- 
grastim, a  recombinant  glyco- 
protein which  is  believed  to  be 
more  potent  and  more  stable  in 
vivo  than  other  G-CSF  prepara- 
tions. Rhone-Poulenc  Rorer  Ltd. 
Tel:  0323  721422. 


Bradosol  Plus.  The  lozenge  with  lignocaine 
mbs  prickly  sore  throats 


W 


When  you're  in  this  sort  of  pain,  Bradosol  Plus  What's  more,  an  anti-bacterial  action  fights 
goes  for  the  throat.  It's  the  only  OTC  lozenge  infection.  While  our  lozenge  soothes  inflamed 
that  contains  lignocaine.  Which  is  f  •  J  »V  1  |T*T  ■  tissues.  So  relieve  your  customers' 
a  powerful  anaesthetic  used  by  "jj™""^"^™^?™1™^  painful  throat  symptoms  with 
throat  specialists  for  operations,    IT1TTT  Bradosol  Plus.  And  the  only  thing 

And  gives  rapid,  long  la  tine-  it  «  1     ~—~  they'll  find  hard  to  swallow  is 

even  from  painful  sore  throats.    B£fil^  that  they  ever  had  a  sore  throat. 


OR  FU»rH(l  IHFOAHAriON  OH  BMDQJ0I  PLiAU  It  Lt PHOHt         HlillHullI  OK  0106  M1IO0  ' 


01  SEIWES    BUD0501  IS  1  KU'iHD  IUii"*li 


VA  = 


im  HKumm  is  p*di  ( 
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■■MM  NTM10N  Loierges  comaming  0  Smg  Domiphtn  Bromide  BP  and  S  Qmg  Lignocaine  Hydrochloride  BP  Uses  Symptomatic  reliel  o!  ion;  throat  Dosage  and  Administration  Adults  and  elderly  One  loier.ge  to  be  sucked  every  two  to 
three  houry  up  to  a  maximum  ol  eight  per  day  Hoi  recommended  lor  ihildrpn  under  1 J  yean  Unir^m  die  anions  Hypersensmvity  in  domiphpn  bromide  or  lignocaine  hydrochloride  The  patieni  should  consult  a  doctor  il  symptoms  penist 
or  are  severe  or  ace  accompanied  hy  lever  headache,  nausea  o/  vomiting  Patients  should  noi  eat  or  dnnk  lor  one  hour  aller  \whof  ,i  loipiigc  Tenancy  and  lactation  Use  during  pregnancy  or  lacution  is  not  renncied  Drug  interactions 
Drug  interactions  at  therapeutic  doses  are  not  clinically  relevant  Legal  Category  P  Product  Licence  No  000 1/0123  Product  Licence  Holder  Ciba  Geigy  pic.  Macclesheld.  SKID  2NX  Retail  Price  il  77  Date  ol  Preparation  December  199 J 
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Single-dose  therapy  for  cystitis 


Monuril  (fosfomycin  trometa- 
mol),  a  single-dose  therapy  for 
cystitis,  is  now  available  from 
Pharmax. 

Monuril,  a  POM  containing  3g 
fosfomycin,  is  indicated  for  the 
treatment  of  acute  uncomplicated 
lower  urinary  tract  infections. 
A  paediatric  formulation  in  a 
single  2g  dose  is  also  available  for 
children  aged  from  five  to  12 
years. 

Fosfomycin  is  a  broad  spec- 
trum bactericidal  antibiotic 
which  is  reported  to  interfere 
with  the  first  step  in  the  synthesis 
of  bacteria]  cell  walls.  Monuril 
has  a  broad  spectrum  of  anti- 
bacterial activity  against  urinary 
pathogens  including  E.  coli, 
Staph,  aureus,  some  streptococci, 


most  enterobacteriaceae  and 
some  strains  of  Pseudomonas 
aeruginosa. 

Pharmax  say  there  is  a  minimal 
risk  of  rebound  thrush  with 
Monuril  as  it  has  very  little  effect 
on  normal  microbiological  flora. 
It  may  also  be  used  for  prophy- 
laxis in  diagnostic  and  surgical 
transurethral  prostatectomy  pro- 
cedures. 

Each  sachet  of  Monuril 
contains  granules  which  dissolve 
in  water  to  form  an  orange 
flavoured  drink  which  should  be 
taken  immediately  after  pre- 
paration. 

Monuril  is  rapidly  absorbed 
from  the  gastro-intestinal  tract 
and  excreted  mainly  unchanged 
through  the  kidneys.  Maximum 


urinary  concentrations  are 
achieved  two  to  four  hours  after 
administration  and  therapeutic 
concentrations  are  maintained 
for  at  least  36  hours. 

The  company  says  a  single  dose 
of  Monuril  will  relieve  symp- 
toms in  most  patients  within  24 
hours. 

Food  serves  to  delay  and 
reduce  the  absorption  of  fos- 
fomycin trometamol,  resulting 
in  reduced  blood  and  urine 
levels. 

Although  it  is  unlikely  that 
efficacy  in  urinary  tract  infec- 
tions would  be  seriously  affected, 
it  is  recommended  that  Monuril 
and  Monuril  and  Monuril  Paedi- 
atric should  be  taken  on  an  empty 
stomach  one  hour  before  or  two 


hours  after  meals.  Ideally  the 
treatment  should  be  taken  before 
going  to  bed  after  emptying  the 
bladder. 

Monuril  is  said  to  be  generally 
well  tolerated,  with  occasional 
gastro-intestinal  disturbances 
such  as  nausea  and  diarrhoea 
and,  less  frequently,  skin  rash. 
Concomitant  administration  of 
metoclopramide  has  been  shown 
to  lower  serum  and  urinary 
concentrations  and  should  be 
avoided. 

The  preparation  is  available  in 
cartons  containing  a  single 
sachet  (3g  fosfomycin)  and  a 
patient  information  leaflet 
(£5.95),  Monuril  Paediatric 
(£4.75).  Pharmax  Ltd.  Tel:  0322  <] 
550550. 


Astra  withdraw  Roxiam 


Astra  are  withdrawing  their 
anti-psychotic  drug  Roxiam 
(remoxipride)  from  the  market. 

In  a  statement  this  week  the 
company  says  that  "because  of  the 
absence  of  consensus  among 
professionals  as  to  the  value  and 
significance  of  blood  monitoring 
programmes  for  schizophrenics 
in  the  course  of  their  treatment 
with  remoxipride,  the  company 
has  decided  it  would  be  inappro- 
priate to  burden  the  psychiatric 
services  with  a  demanding  and 
invasive   regime   for  haemoto- 


Fisons 
inhaler  helps 
asthmatics 

The  Intal  Syncroner  from  Fisons 
is  designed  to  help  asthmatic 
children  take  their  anti-inflam- 
matory therapy  more  effectively. 

The  Intal  Syncroner  is  a 
pocket-sized  fold-away  inhaler 
which  combines  an  open  top 
spacer  with  a  metered  dose 
aerosol  of  Intal  (sodium  cromo- 
glycate). 

The  design  allows  asthma 
sufferers  to  monitor  their  inhaler- 
technique  while  teaching  them 
how  to  co-ordinate  their  metered 
dose  properly. 

Studies  have  shown  that  50  per 
cent  of  asthmatics  do  not  use 
conventional  MDIs  efficiently, 
resulting  in  much  of  the  dose  of 
the  drug  being  lost,  deposited 
at  the  back  of  the  throat  or 
swallowed. 

The  Syncroner  has  been 
designed  so  that  if  the  patient 
inhales  incorrectly,  a  cloud  of 
powder  puffs  out  of  the  open  part 
of  the  tube.  The  pack  of  2  x  112 
dose  inhalers  (5mg  sodium  cro- 
moglycate  per  puff)  has  a  basic 
NHS  price  of  £32.38.  Fisons 
Pharmaceutical  Ltd.  Tel:  0509 
634000. 


logical  testing  at  this  stage". 

The  Consumers'  Association 
had  called  for  the  withdrawal  of 
the  drug  in  the  most  recent  Drug 
and  Therapeutics  Bulletin 
(Medical  Matters,  January  1), 
saying:  "Because  it  causes  aplastic 
anaemia  and  so  requires  repeated 
blood  monitoring,  the  burden  of 
its  use  no  longer  warrants 
continued  marketing." 

The  withdrawal  from  general 
release  will  take  place  from 
February  15.  Roxiam  will 
continue  to  be  available,  on  a 
named  patient  basis,  when  the 
psychiatrist  feels  it  is  the  only 
appropriate  therapy. 

All  community  pharmacists 
should  return  packs  as  purchased 
to  their  wholesaler  supplier  and 
hospital  pharmacy  stocks  should 
be  returned  to  their  supplier.  Any 
inquiries  concerning  credit 
should  be  made  to:  Mrs  A 
Robinson,  Astra  Customer 
Services  Department.  Tel:  0923 
271000. 


Losec  is 
licensed  for 
long-term  use 

The  licence  for  Losec  (ome- 
prazole) 20mg  has  been  extended 
to  include  the  maintenance 
treatment  of  duodenal  ulcers. 
Losec  can  now  be  prescribed  for 
first-line  and  maintenance 
therapy  in  duodenal  ulcer 
and  gastro-oesophageal  reflux 
disease. 

Continuous  maintenance  ther- 
apy  for  duodenal   ulcer  is 


appropriate  in  patients  with  a 
history  of  relapse  and  recurrent 
ulcers  who  are  not  suited  to  or 
have  failed  to  respond  to 
Helicobacter  pylori  eradication, 
and  are  at  risk  if  ulcer  therapy  is 
discontinued. 

A  recent  long-term  study  in- 
volving almost  1,000  patients 
compared  remission  rates  for 
duodenal  ulcer  patients  receiving 
omeprazole  or  ranitidine.  After  a 
year  of  omeprazole  20mg  daily, 
87  per  cent  of  patients  were 
maintained  ulcer-free  compared 
with  63  per  cent  of  those  treated 
with  150mg  ranitidine  daily. 


Loron  range  is  extended 


Boehringer  Mannheim  UK  are 
extending  their  Loron  (sodium 
clodronate)  range  of  products 
with  a  tablet  presentation. 

Two  Loron  520  tablets  are 
bioequivalent  to  four  Loron 
400mg  capsules,  which  effectiv- 
ely halves  the  number  of  doses  a 
patient  needs  to  take  each  day. 


Each  Loron  520  tablet  is  smaller 
than  a  Loron  capsule,  to  improve 
compliance. 

Loron  520  tablets  are  available 
as  60  blister  stripped  tablets,  a  10 
per  cent  reduction  in  daily  treat- 
ment costs  compared  with  cap- 
sules. Boehringer  Mannheim 
UK.  Tel:  0506  412512. 


Taxol  now  available  in  UK  to 
fight  ovarian  cancer 


Taxol  (paclitaxel)  is  now  available 
in  the  UK  as  second-line  therapy 
for  for  the  treatment  of  ovarian 
cancer.  It  is  the  first  of  a  new  class 
of  anti-tumour  agents,  the 
taxanes,  and  has  a  novel  mode  of 
action. 

Taxol  acts  by  inhibiting  cell 
division.  However,  unlike  other 
cancer  chemotherapy  which 
primarily  affects  DNA  synthesis, 
Taxol  acts  on  the  microtubules  in 
the  cell.  Microtubules  help 
determine  the  shape  of  many 
cells  acting  as  an  "internal 
scaffolding". 

The  most  important  function 
of  the  microtubules  is  during  cell 
division,  when  they  assist  in  the 
separation  of  genetic  material 


from  the  parent  cell  into  twc 
genetically  identical  daughter 
cells.  Taxol  promotes  the 
assembly  and  stabilisation  of 
microtubules,  preventing  their 
breakdown,  which  results  in 
disruption  of  mitosis  and  cell 
death. 

Taxol  is  given  as  a  continuous 
IV  infusion  for  three  hours.  It  is 
usually  administered  once  every 
21  days  until  treatment  is 
completed.  It  is  a  hospital  only 
product  costing  £124.79  for  a 
single  vial  (30mg/5ml). 

Clinical  trials  are  in  progress  to 
assess  the  safety  and  efficacy  of 
Taxol  in  the  treatment  of  other 
tumour  types  such  as  breast 
cancer,    non-small    cell  lung 


cancer,  malignant  melanoma  and 
head  and  neck  cancer. 

Paclitaxel  is  derived  from  bark 
extracts  of  the  Pacific  Yew,  and 
was  discovered  as  part  of  a  natural 
products  screening  programme 
by  the  US  National  Cancer  Insti- 
tute when  more  than  35,000 
plant  specimens  were  evaluated 
for  anti-cancer  activity. 

Ovarian  cancer  is  the  fifth  most 
common  cancer  among  British 
women.  Around  5,000  cases  are 
reported  each  year,  with  more 
than  4,000  deaths.  The  high  mor- 
tality rate  is  attributed  to  late 
diagnosis  and  most  cases  occur  in 
women  over  the  age  of  40.  Bristol- 
Myers  Squibb  Pharmaceuticals 
Ltd.  Tel:  081-572  7422. 
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COLD  SORES? 

MAJOR  BREAKTHROUGH 


Wellcome 


OVIRAX 


COLD  SORE  CREAM 

Early  use  can  prevent  a  cold  sore 


OVIRAX  COLD  SORE  CREAM?  Acyclovir.  Essential  information.  Presentation  5%  w/w  acyclovir  in  water  miscible  cream  base.  Uses  Cold  Sore  treatment  Dosage  and  administration  Apply  5 
fnes  a  day  for  5  days.  It  is  important  to  start  treatment  as  early  as  possible  after  the  start  of  an  infection,  ideally  during  the  tingle  phase.  If  healing  has  not  occurred,  treatment  may  be  continued 
r  up  to  an  additional  5  days.  Contra-indications,  warnings,  etc.  Contra-indications:  Zovirax  Cold  Sore  Cream  is  contra-indicated  in  patients  known  to  be  hypersensitive  to  acyclovir  or  propylene 
ycol.  Precautions:  Zovirax  Cold  Sore  Cream  should  only  be  used  on  cold  sores  on  the  lips  and  face.  Do  not  apply  inside  the  mouth  or  in  the  eye.  Do  not  use  for  herpes  infections  of  the  eye  or  the 
inital  area.  Do  not  use  if  the  patient  is  under  the  care  of  a  doctor  because  of  a  weak  immune  system.  Side-  and  adverse-effects:  Transient  burning  or  stinging  may  follow  application.  Mild  drying 
flaking  of  the  skin  has  occurred  in  about  5%  of  patients.  Erythema,  itching  and  contact  dermatitis  has  been  reported  rarely  following  application.  Retail  Selling  Price  -  subject  to  Retail  Price 
aintenance:  2g  tube  -  £4.99  (PL  3/0304)  Legal  category  P.  Further  information  available  on  request:  Wellcome  Medical  Division  The  Wellcome  Foundation  Limited  Crewe  Hall,  Crewe, 


The  dressings  and  appliances  section  of  the 
Drug  Tariff  can  throw  up  a  few  unpleasant 
surprises  for  the  unwary.  The 
Pharmaceutical  Services  Negotiating 
Committee  highlights  a  few  potential 
pitfalls 


1.  The  prescriber  has  ordered 
the  brand  name  Microlance.  Is 
this  allowed? 

2.  The  pharmacist  has  claimed 
broken  bulk  for  100  needles. 
Will  the  endorsement  be 
accepted? 

3.  2  x  50  Uristix  have  been 
dispensed.  What  will  happen  to 
that  prescription? 


1.  Although  dressings  and 
appliances  are  listedin  Part  IXA 
by  their  Drug  Tariff  name, 
proprietaries  may  be  ordered 
provided  they  conform  to  Drug 
Tariff  specifications.  Microlance 
conforms  to  specification  39A. 

2.  The  endorsement  will  not  be 
accepted  as  broken  bulk  is  not 
allowed  on  Part  IXA  items. 

3.  This  prescription  will  be 
returned  disallowed.  Only  those 
reagents  listed  in  Part  IXR  of 
the  Drug  Tariff  are  allowed. 


Simple  constipation  and  other  simple 
bowel  irregularities  are  such  a  routine  part  of 
your  workload,  you  need  a  treatment  you 
can  turn  to  regularly  and  routinely. 

Turn  to  Fybogel  Orange,  routinely. 

Fybogcl  Pharmacy  Prescribing  Information  Indications:  Conditions 
requiring  a  high— hbrc  regimen,  eg  rehet  of  constipation  and  maintenance  of 
regularity  Dosage  and  Administration:  (To  be  taken  in  water)  Adults 
and  children  over  12.  One  sachet  morning  and  evening.  Children  6-12 
years:  Half  to  one  level  5ml  spoonful  depending  on  age  and  size,  morning 
and  evening.  Children  under  6  years:  To  be  taken  only  on  medical  advice. 
Contra— indications,  Warning,  etc.:  Fybogel  is  contra— indicated  in  cases 


fybogel  Orange 

Ispaghula  Husk  BP  O 

Regular  as  clockwork 


(D 


Reckitt  &  Colman  Products  Limited 


of  intestinal  obstruction  and  colonic  atony.  Each  sachet  contains  3.5g 
Ispaghula  husk  BP  and  also  contains  aspartame  Legal  Category:  GSL. 
RSP  Price:  At  Jan  '93  10  Sachets  £1.25.  PL  No.;  Fybogel  0044/0041. 
Fybogel  Orange  0044/0068.  Reckitt  &  Colman  Products  Ltd,  Hull,  HUH 
7DS,  from  whom  further  information  is  available.  Fybogel,  Fybogel 
Orange,  and  the  sword  and  circle  are  trademarks  of  Reckitt  &  Colman 
Products  Ltd.  Date  of  preparation:  13/07/1993. 


Waking  up  with  a  24  hour  nicotine  patch 
helps  the  craving  stay  asleep. 


s  a  fact  that  around  75%  of  smokers  light  up 
ithin  30  minutes  of  waking  up.  Which  is  why  the 
icotinell  24  hour  patch  is  specially  designed  to 
ilp  fight  the  early  morning  craving.  By  staying  by 
fur  side  all  through  the  night.  So  it's  no  surprise 
)at  Nicotinell  is  brand  leader,  with  57%  market 


nicotine 


share?  What's  more,  it  offers  more  than  double 
the  shelf  yield  of  its  nearest  competitor^  And  our 
new  multi-million  pound  TV  campaign  in  1994 
should  really  see  your  sales  light  up.  So  stock 
up  on  Nicotinell,  the  smoker's  24  hour  partner. 
You'll  be  surprised  how  many  you  get  through. 


NATHEI  IMFOKMATION  OH  HICOTIHEll  OH  TO  FIND  OUI  ABOUT  OUR  H[W  TEAR  BONUSES.  PLEASE  (OHUCI  TOUR  TfHA  HEALTHCARE  REPRESENTATIVE  OR  PHOHE  0)06  T«S00  AND  ASK  FOR  SALES  SERVICES 


TA 


TTHA  HEALTHCARE  IS  PART  OT  THE  CHA  GROUP  HICOTIHEll'  IS  A  REGISTERED  TRADEMARK  iHIELSEN  SEPT  OCT  199) 


itNTATION  Transdermal  therapeutic  system  containing  nicotine,  available  in  three  sizes  (iO,  20,  and  10cm')  releasing  !lmg,  1 4mg  and  7mg  of  nicotine  respectively  over  24  hours.  INDICATION  Treatment  ol  nicotine  dependence,  as  an  aid  to  smoking  cessation  DOSAGE  Stop  smoking  completely 
starting  treatment  For  those  smoking  more  than  20  cigarettes  a  day,  treatment  should  be  started  with  NICOTINELL  TTS  JO  once  daily.  Those  smoking  less  should  start  with  NICOTINELL  ITS  20  once  daily  Sues  ol  !0, 20  and  10cm'  permit  gradual  withdrawal  ol  nicotine  replacement,  using 
unent  periods  ol  i-4  weeks  with  each  sue  Doses  above  JOcm'  have  not  been  evaluated  The  treatment  is  designed  to  be  used  continuously  lor  three  months,  but  not  beyond  However,  il  still  smoking  at  the  end  ol  the  three  month  period,  further  treatment  may  be  recommended  following 
-evaluation  ol  the  patient's  motivation  CONTRAINDICATIONS  Non-smokers,  occasional  smokers,  children  under  18  years  As  with  smoking.  NICOTINELL  is  contramdicated  during  acute  myocardial  mlarction,  unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  recent  cerebrovascular 
'lent,  skin  diseases  preventing  patch  application  and  known  hypersensitivity  to  nicotine  PRECAUTIONS  Hypertension,  stable  angina  pectoris,  cerebrovascular  disease,  occlusive  peripheral  arterial  disease,  heart  failure,  hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic  impairment,  peptic 
'.  Persistent  skin  reaction  to  the  patch  Keep  out  ol  the  reach  ol  children  at  all  times  SIDE  EFFECTS  Smoking  cessation  causes  many  withdrawal  symptoms  Host  common  adverse  effects  directly  related  to  nicotine  patches  are  reaction  at  application  site  (usually  erythema  or  pruritus)  and  sleep 
irbance.  See  data  sheet  lor  details  LEGAL  CATEGORY  P  PACKS  NICOTINELL  TTS  10  (PL000I/0I7!)  in  packs  ol  seven  patches,  trade  price  (8  21,  retail  price  (14  42  NICOTINELL  TTS  20  (PL000I/01 24)  in  packs  ol  seven  patches,  trade  price  £8  64.  retail  price  £15.23.  NICOTINELL  TTS  iO 
tOOl/0 1 7S)  in  packs  of  seven  patches,  trade  price  <°07,  retail  price  (IS99  ^denotes  registered  trademark  PL  HOLDER:  Ciba  Geigy  Pic,  Macclesfield  SRI0  2NX.  Further  information  is  available  from  2yma  Healthcare  Holmwood.  RHS  4NU  DATE  OF  PREPARATION  January  IW4 


Seton  Healthcare  is  the  kind  of  outfit  which  should  appeal  to  your  average 
community  pharmacist.  The  company  aspires  to  be  a  major  player  in  the  OTC 
market  —  it  currently  claims  ninth  place  in  the  rankings  —  yet,  unlike  almost  all  its 
major  competitors,  it  does  not  sell  into  the  grocery  market 


"Our  commitment  to  pharmacy 
is  total.  That  will  only  change  if 
the  market  forces  us  to 
change,"  says  Dieno  George, 
managing  director  of 
marketing  and  strategic 
planning  at  Seton  Healthcare. 

With  43  per  cent  of  the 
company's  business  going 
through  pharmacies,  that  is  a 
bold  statement.  He  admits 


In  among  the 

big  boys.., 


Mr  George  joined  Seton  from 
Reckitt  &  Colman's 
pharmaceutical  division  in  1986. 
It  is  perhaps  no  coincidence 
that  one  of  the  two  acquisitions 
after  the  company  was  floated 
on  the  Stock  Exchange  in  1990 
was  of  Transvasin  and  Lloyd's 
Cream  from  his  previous 

Continued  on  p86 


The  management  team  at  Seton's  healthcare  division  (left  to  right):  Ian 
Adamson,  director  of  UK  healthcare  marketing;  Phil  Gorst,  director  of 
healthcare  sales;  Dieno  George,  managing  director,  marketing  and  strategic 
planning;  and  John  Chamberlin,  director  of  healthcare  market  research 

there  are  regular  approaches 
from  the  grocery  giants. 

It  would  be  naive  to  say  that 
Seton  products  will  never  be 
seen  on  supermarket  shelves. 

"There  will  be  point  when 
the  debate  reaches  a  crescendo, 
but  any  move  will  be  very 
brand  specific,"  says  Mr  George. 
"To  change  policy  will  have  to 
be  a  board  decision." 

Seton's  explosive  growth  into 
the  OTC  medicines  field 
effectively  dates  back  to  1990 
and  has  been  fuelled  by  a  spate 
of  brand  acquisitions.  But  even 
four  years  ago,  nearly  half  of 
Seton's  £14  million  sales  in  the 
UK  were  through  retail 
pharmacy. 

A  young  team 

Mr  George  heads  a  young  and 
hungry  sales  and  marketing 
team,  but  insists  he  is  no 
figurehead.  "It's  a  team  game," 
he  says,  and  a  walk  through  the 
company's  labyrithine  head 
office  suggests  a  comfortable 
familiarity  between  senior 
management  and  staff. 

Seton's  healthcare  division 
breaks  down  into  six  major 
therapeutic  areas:  dressing 
retention,  orthopaedics, 
compression  therapy,  wound 
care,  infection  control  and  OTC 
products. 

The  last  three  areas  were 
bolted  on  between  1987  and 
1990,  and  the  aim  is  to  add  one 
new  therapy  area  every  one  to 
two  years. 


□  □ 


.but  still  a  youngster 


Seton  is  a  relative  youth 
compared  to  many  of  its 
competitors  in  the  healthcare 
field.  And  among  the  UK's  OTC 
medicine  manufacturers,  where 
it  nows  claims  to  be  in  the  top 
ten,  it  is  a  mere  infant. 

The  origins  of  the  company 
go  back  to  1952  when  Ivan 
Stoller,  father  of  the  group's 
present  chairman  Norman 
Stoller,  developed  his  ideas  for 
a  tubular  bandage,  Tubiton, 
into  a  marketable  range. 

1960  saw  the  launch  of 
Tubigrip,  the  elasticated 
tubular  support  bandage  which 
remains  a  leading  brand  today. 
The  company  also  acquired  the 
premises  and  machinery  used 
by  its  indepedent  manufacturer 
in  Oldham.  The  company's 
headquarters  are  still  at 
Tubiton  House  in  Medlock 
Street,  Oldham. 

The  next  decade  was  a  period 


Tubiton  House,  Seton's  HQ  building,  fronts  the  Oldham 
manufacturing  site 


of  rapid  expansion,  with 
knitted,  woven  and  foam 
products  added  to  the  product 
portfolio.  In  1972,  sales  passed 
the  £1  million  mark  and  by  the 
end  of  the  decade  topped  £7m, 
with  much  of  the  growth 
coming  from  exports. 

In  1982,  a  subsidiary  was  set 
up  in  Philadelphia  to  exploit 
the  North  American  market.  It 
was  to  prove  a  costly  foray,  and 
by  1984  much  of  the  acquired 
business  had  been  sold.  Despite 
some  revival  in  its  fortunes, 
Sepro  was  sold  in  January  1992 
and  a  long-term  distribution 
agreement  set  up  with  an 
established  US  operator. 

The  1980s  saw  the  first 
stirrings  of  interest  in  the  OTC 
market.  Seton  recognised  the 
growing  trend  of  treating 
patients  outside  hospitals  and 
recruited  sales  teams  to 
promote  products  to  both 
community  pharmacists  and 
nurses. 

Acquisitive  streak 

The  first  of  a  string  of  UK 
acquisitions  came  in  1986  when 
Seton  bought  Prebbles,  an 
established  manufacturer  of 
swabs,  wipes  and  topical  fluids, 
from  Schering.  The  purchase 
included  manufacturing 
facilities  in  Bootle,  which  have 
recently  seen  a  £1m  upgrade  to 
increase  capacity  for  the 
manufacture  of  liquid  sachets 
and  creams. 

Since  1984,  Seton  have 
developed  and  manufactured  a 
range  of  elasticated  joint 
supports  under  the  Prosport 
name.  In  1988  the  group 
bought  its  distributor  to  the 
sports  trade,  Sondico.  This 
company,  together  with  a 
cricket  clothing  and  equipment 
firm  called  Open  Championship, 
acquired  in  1989,  form  the 
group's  sport  and  leisure 
division. 

Seton  was  successfully  floated 
on  the  London  Stock  Exchange 
in  July  1990.  By  that  time, 
turnover  had  reached  £27m  a 
year  with  an  operating  profit  of 
£3. 39m.  The  pharmacy  market 
accounted  for  49  per  cent  of  UK 
sales. 

The  flotation  raised  some 
£5. 7m  net  of  expenses, 
reducing  borrowings  and 
allowing  a  firm  footing  for  a 
rapid  expansion  into  the  OTC 
market  with  a  rash  of  brand 
acquisitions. 


i?4 


Chemist  &  Druggist  1  5  JANUARY  1 994 


PRIODERH  CARYLDERR 


malathion  0.5%  w/v 


carbaryl  0.5%  w/v 


phenothrin  0.2%  w/v 


ABBREVIATED  PRESCRIBING  INFORMATION  CARYLDERM  ®  Lotion,  FULL  MARKS  ®  Lotion  and  PRIODERM  ®  Lotion  Indications:  CARYLDERM  Lotion,  FULL  MARKS  Lotion  and 
PRIODERM  Lotion:  Treatment  of  head  lice  infestation.  Active  ingredients:  CARYLDERM  Lotion:  carbaryl  0.5%  w/v.  PRIODERM  Lotion:  malathion  0.5%  w/v.  FULL  MARKS  Lotion:  phenothrin  0.2%  w/v. 
Dosage  and  administration:  Sprinkle  onto  dry  hair  and  rub  gently  into  the  scalp  until  all  the  hair  and  scalp  are  thoroughly  moistened.  Allow  the  hair  to  dry  naturally  and  leave  for  at  least  2  hours  Shampoo 
;the  hair  as  normal.  Rinse  and  comb  whilst  wet  to  remove  dead  lice  and  eggs.  Contra-indications,  warnings,  etc:  Not  to  be  used  on  infants  under  6  months  of  age  except  on  medical  advice  Avoid  contact 
iwith  the  eyes.  Skin  irritation  can  occur.  These  treatments  may  affect  permed,  coloured  or  bleached  hair  Do  not  use  these  products  if  you  are  sensitive  to  any  of  the  active  ingredients.  CARYLDERM  Lotion, 
FULL  MARKS  Lotion  and  PRIODERM  Lotion  contain  isopropyl  alcohol  which  may  exacerbate  asthma  or  eczema.  As  they  are  also  flammable,  apply  and  dry  the  hair  with  care  and  do  not  use  artificial  heat. 
Prices:  CARYLDERM  Lotion,  FULL  MARKS  Lotion  and  PRIODERM  Lotion:  55  ml,  £1.595  (R)  £2.80;  160  ml:  £2.845  (R)  £4.99.  Product  licence  numbers:  CARYLDERM  Lotion  PL  0337/0038.  FULL  MARKS 
Lotion  PL  0337/0153.  PRIODERM  Lotion  PL  OI99/5002R  Product  licence  holders:  Napp  Laboratories  Ltd.,  Cambridge  Science  Park,  Milton  Road,  Cambridge  CF34  4GW.  UK.  (CARYLDERM  Lotion. 
FULL  MARKS  Lotion)  Priory  Laboratories  Ltd..  (Member  of  Napp  Pharmaceutical  Group),  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW.  UK.  (PRIODERM  Lotion  only). 
Date  of  Preparation:  December,  1993. 

Further  information  is  available  on  request  from:  Napp  Consumer  Products  Division,  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road,  Cambridge.  CB4  4GW 
®  The  NAPP  device,  FULL  MARKS,  PRIODERM  and  CARYLDERM  are  Registered  Trade  Marks.  ©  Napp  Laboratories  Limited,  1 993.   Date  of  preparation:  December,  1 993. 
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employer  (the  other  was  Slinky 
from  Cuxson  Gerrard). 

The  two  brands  cost  £1 .3m 
and  sales  were  languishing  at 
£616,000  a  year.  But  by  the  end 
of  last  year  this  had  all  but 
doubled  to  £1.1m,  a  growth 
pattern  replicated  across  a 
number  or  other  acquisitions. 

The  company  has  funded  its 
expansion  programme  and  kept 
borrowings  in  hand  through  a 
number  of  share  placings  and 
rights  issues.  The  most  recent 
foray  into  the  market  was  in 
December  1992  when  a  rights 
issue  raise  £13. 1m. 

"OTCs  now  account  for  35 
per  cent  of  our  business,"  says 
Mr  George.  "Most  of  our 
expertise  is  geared  towards 
moving  products  OTC.  Sales  of 
£47m  are  forecast  for  1994." 

1991  was  a  quiet  year  on  the 
OTC  front  as  far  as  acquisitions 
were  concerned,  but  not  so 
1992.  The  acquisition  of  Cupal 
Laboratories  in  December  for 
£8. 2m  was  a  major  move  which 
is  likely  to  prove  key  to  Seton's 
development  during  the  next 
decade.  Apart  from  bringing  in 
a  useful  range  of  OTC  brands, 
Cupal's  facilities  now  provide 
the  third  leg  for  a  versatile 
manufacturing  base. 

While  Oldham  is  the  site  of 
manufacture  for  medical 
textiles  and  Bootle  handles 
infection  control  and  wound 
care,  Cupal's  Blackburn  site  is 
where  OTC  medicines  are  made. 

"Cupal  took  us  into  systemic 
medicines  for  the  first  time," 
says  Mr  George.  "We  have 
centralised  the  administrative 
functions  but  left  Cupal's 
manufacturing  expertise 
alone." 

All  the  manufacturing  units 
are  within  40  miles  of  Oldham. 
For  this  reason,  and  through 
loyalty  to  the  local  workforce, 
Oldham  is  where  Seton  have 
decided  to  invest  £5. 2m  —  their 
largest  capital  infrastructure 
investment  to  date  —  on  a  new 
distribution  facility.  The  1 10,000 
sq  ft  site  is  due  to  open  this 
year. 

"The  business  is  generating  a 
lot  of  cash  and  our  efficiency  is 
improving  all  the  time.  We 
manufacture  85  per  cent  of 
what  we  sell,"  says  Mr  George. 
"Inherited  acquisitions  make 
up  15  per  cent  with  supply 
arrangements  we  have  not 
wanted  to  change.  Our  long- 
term  aim  is  to  be  in  control  of 
what  we  sell." 

improved  margins 

Operating  margins  are 
improving  all  the  time  and  the 
company  hopes  to  hit  20  per 
cent  in  the  near  future. 

Seton  now  have  a  24-strong 
salesforce  calling  on  7,000 
pharmacies  every  eight  weeks. 
The  original  Seton  team  was 
merged  with  Cupal's  in  March 
last  year.  By  the  end  of  the 
year,  no  one  had  left  which 
suggests  they  have  bedded 
down  well,  says  Phil  Gorst, 
director  of  healthcare  sales. 

The  salesforce  has  a 
formidable  range  to  detail. 
Other  brands  acquired  in  1992 
included  Earex,  Dermidex  and 
Mycota,  plus  a  licensing  and 
distribution  deal  for  Betadine. 


Last  year  saw  the  purchase  of 
ten  brands  from  Crookes 
Healthcare,  which  have  not  yet 
been  promoted  to  the 
consumer  but  sales  have  been 
turned  around,  claims  Mr  Gorst. 

The  latest  acquisitions  came 
just  before  Christmas  with  five 
lines  from  Napp  Laboratories, 
including  Wasp-eze  and 
Burneze. 

Seton  admit  to  relying  on  the 
pharmacist  to  a  great  extent  to 
push  their  product  through. 

"We  are  not  in  the  same 
league  as  the  majors  in  terms 
of  spend,"  says  Mr  Gorst. 
"We  have  to  rely  on 
convincing  the  pharmacist  of 


the  value  of  our  products." 

A  prescription  heritage, 
referral  from  GPs  and  good 
margins  for  the  trade  are 
preferred  marketing  tools. 

That  said,  £1  m  is  being  spent 
on  the  Meltus  cough  range  this 
Winter,  and  sales  are  forcast  to 
be  up  50  per  cent  in  the  first 
year  under  Seton's  control. 
Other  core  brands  singled  out 
for  consumer  support  include 
Transvasin,  Mycota,  Earex, 
Cupanol  and  Prosport. 

Seton  have  high  hopes  for 
Cupanol.  It  has  certain  features 
which  make  it  worth  having, 
says  Mr  George.  A  dispensing 
pack  was  introduced  last 


Product  and  customer  base  mix 

Year  to 

Feb  1990 

Feb  1993 

Feb  1995 

per  cent 

percent 

percent 
estimate 

Product  mix 

Compression  therapy 

30 

15 

15 

Dressing  retention 

16 

10 

7 

Orthopaedics 

13 

10 

7 

Infection  control 

22 

25 

25 

Wound  care 

6 

10 

10 

OTC  products 

13 

30 

35 

Consumer  mix 

Hospitals 

33 

25 

20 

Retail/community 

33 

50 

60 

Export 

33 

25 

20 

Unaudited  consolidated  profit  &  loss  account 

Half-year  to 

Half-year  to 

Full  year  to 

31.8.93  (£) 

31.8.92  (<£) 

28.2.93  (£) 

Turnover 

22,239  (+25%) 

17,834 

38,613 

Operating  profit 

3,217 

2,477 

6,590 

Profit  before  tax 

3,176  (+49%) 

2,127 

6,100 

Profit  after  tax 

2,128  (+49%) 

1,425 

4,100 

Retained  profit 

1,541 

1,038 

2,506 

Earnings  per  share 

Fully  diluted 

7.2p  (+22%) 

5.9p 

16.3p 

Dividend 

1.9p 

1.7p 

5.8p 

Seton's  UK  acquisitions  since  1990 

Date 

Nov  1990 


Product/company 

Slinky  (Cuxson  Gerrard) 


Dec  1990 
Mar  1991 


Sep  1991 

Jan  1992 

Mar  1992 
Nov  1992 


Transvasin,  Lloyds  Cream 
(Reckitt  &  Coleman) 
Ultra  Laboratories  (Lyofoam 
wound  dressings) 


Steripod  wound  cleansers 
(Steripak) 
Earex,  Dermidex 
International  Labs) 
Mycota  (Crookes) 
Betadine  (Napp) 


Dec  1992    Cupal  (Meltus,  Cupanol  etc) 


Mar  1993 


Dec  1993 


Acriflex,  Sea  Legs,  Anodesyn, 
Fenox,  Dijex,  Famel, 
Penetol,  Anethaine,  Anestan 
and  Moorland  (Crookes) 
Codella,  Morhulin,  Teejel, 
Burneze,  Wasp-eze  (Napp) 


Cost 

£1.25m  plus  7.5% 
of  sales  over  five 
years 

£1.35m  in  cash 

£2.2m  in  cash 
and  shares 
plus  6.25%  of  sales 
over  five  years  to 
maximum  of  £lm 


£1.2m  in  shares 
£2m  plus  royalties 
plus  long-term 
licensing  and 
manufacturing  deal 
£8.2m  in  cash 
and  shares 
£2.8m  cash 


September  to  capitalise  on  the 
blacklisting  of  OTC  Calpol.  It  is 
also  being  promoted  to  the 
consumer  for  the  first  time. 

Mr  George  is  unconcerned 
that  parts  of  Seton's  OTC  stable 
are  a  little  long  in  the  tooth. 
Over  65  per  cent  of  all  OTC 
medicines  are  more  than  20 
years  old.  But  he  says  the  keys 
to  success  are  the  age  of  the 
brand  and  a  prescription 
heritage. 

But  there  are  moves  afoot  to 
breath  new  life  into  some 
brands  which  are  feeling  the 
effects  of  age:  "We  are  looking 
to  put  new  ingredients  in  to 
move  brands  forward  with  new 
indications.  We  have  got  good 
formulation  expertise  from 
Cupal,  but  we're  not  going  to 
spend  millions  coming  up  with 
something  new." 

No  secret 

Mr  George  makes  no  secret  of 
the  fact  that  Seton  intend  to 
expand  further  by  acquisition. 
The  direction  the  company 
moves  in  will  depend  on  what's 
available:  "We  would  like 
products  with  a  prescription 
heritage.  We  would  like  to 
build  up  a  GP  salesforce.  We 
have  got  products  now  that  we 
could  detail  to  GPs.  We  need 
one  or  two  more,  or  one  big 
one  that  could  carry  the  rest." 

While  the  UK  accounts  for  75 
per  cent  of  Seton's  healthcare 
sales,  the  company  also  exports 
to  over  80  countries  worldwide, 
principally  in  Australasia  and 
the  Far  East,  the  Middle  East 
and  Europe.  Export  turnover  in 
1993  amounted  to  just  under 
£10m,  predominantly  in 
hospital  products. 

Most  of  Seton's  in-house 
research  and  development 
effort  is  in  the  wound  therapy 
area,  although  "there's  more  D 
than  R,"  says  Mr  George. 

A  stock  market  quotation 
puts  the  share  price  under  the 
scrutiny  of  City  analysts.  So  far 
they  seem  to  have  liked  what 
they  have  found.  After  the 
interim  results  in  August  1993, 
Barclay  de  Zoete  Wecld  put  out 
a  "buy"  recommendation  for 
the  company,  even  though  the 
share  price  was  at  a  premium  to 
both  the  market  and  the  small 
companies  sector. 

"Given  the  growing  stable  of 
branded  OTC  products  and 
increasing  market  shares,  the 
company's  future  growth 
prospects  and  its  well-balanced 
management  team,  we  believe 
the  rating  is  well-deserved," 
concluded  BZW. 

They  estimate  that  OTC  sales 
will  increase  by  more  than  15 
per  cent  per  annum  during  the 
next  few  years.  Turnover  in 
healthcare  is  estimated  to  be 
£42. 3m  in  1994,  with  an 
operating  profit  of  £7. 7m. 

This  makes  Seton  an 
interesting  proposition  to  a 
potential  predator  but,  with  a 
large  number  of  shares  held  in 
the  boardroom,  a  difficult  one 
to  get  to  grips  with.  Some  25 
per  cent  of  the  company's 
employees  also  hold  shares. 

It  is  of  passing  interest  that 
the  company's  turnover  with 
Lloyds  Cnemists  in  1986  was 
£167.  It  is  now  in  seven  figures 
—  but  both  have  grown  hugely 
in  the  intervening  years. 
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When  dry  skin  needs 
all  over  treatment 


DRir  • 


Oilatum 
improves 

the 
outlook 


By  recommending  Oilatum, 
you  know  you  are  giving  your  customers 
the  medical  choice  for  treating  all  over  dry  skin  conditions. 

To  support  your  recommendation,  we  are  investing  heavily  in 
national  press  advertising  this  winter. 

So  now's  the  time  to  display  the  Oilatum  range,  to  encourage 
self-selection  by  customers  who  have  seen  the  advertising, 
and  those  who  have  already  been  recommended  Oilatum, 

The  outlook  for  dry  skin  and  increased  sales  is  looking  good! 


watt* 


Everyday  eye  irritation 


What  is  Dry  Eye? 


Lipid  (oily)  layer 

•  retards  evaporation  and 
lubricates 

Aqueous  (watery) 
layer 

•  hydrates,  lubricates  and 
nourishes 

Inner  mucin  layer 

c   lowers  surface  tension 
and  ensures  uniform 
spreading 

Dry  spot 

Corneal  epithelium 


When  the  protective  tear  film  breaks  down,  dry  spots  develop,  exposing  the  sensitive  corneal 

epithelium  which  can  result  in  Dry  Eye 


(RSCB). 


Over  nine  million  people  in  the  UK  could  be  using  an  inappropriate  solution 
Today's  lifestyles  mean  everyday  eye  irritations  are  a  problem  we  may  all  suffer  from.  Far 
from  being  a  minority  condition,  Dry  Eye  is  often  the  underlying  problem,  and  now  you 
have  a  unique  opportunity  to  recommend  an  innovative,  pharmacy-only  solution  to  treat  Dry 
Eye  symptoms  —  new  Refresh.  Too  many  eyes  have  been  treated  incorrectly  for  too  long. 


Dry  Eye 
symptoms 

•  Tired,  aching  eyes 

•  Soreness 

•  Burning 

•  Grittiness 

•  Sensitivity  to  light 

You  can  only  provide 
lasting  relief  by 
properly  restoring  the 
eye's  natural  tear  film. 

The  causes  of 
Dry  Eye 


Tear  film  deficiency:  Some  people 
actually  produce  fewer  tears  than  others 
and  as  we  get  older,  tear  production  is 
reduced  making  people  more  prone  to 
Dry  Eye. 

Any  deficiency  of  the  lipid,  aqueous 
or  mucin  layer,  an  increase  in  tear  film 
surface  tension,  or  a  hypertonic  tear  film 
can  all  cause  Dry  Eye  symptoms'". 

Irregular  blinking:  Your  eyes  are 
designed  to  move  over  100  times  a 
minute.  These  repeated  eye  movements 
do  not  cause  everyday  eye  irritations 


All  can  cause  tear  film  breakdown  and 
result  in  Dry  Eye  symptoms. 

Environmental  factors:  These  put  all  of 
us  at  risk  —  air-conditioned  buildings, 
central  heating,  smoky  atmospheres  and 
traffic  fumes  all  can  result  in  Dry  Eye 
symptoms  as  these  factors  can  cause 
disruption  of  the  tear  film. 

Medications:  Some  medicines  can  affect 
tear  production  such  as: 

•  antihistamines 

•  antidepressants 

•  preserved  eye  preparations  <3) 


ssary 

spread  the  tear  film  over 
the  surface  of  the  eye. 

Research  shows  the 
following  types  of 
activities  reduces  this 
blink  frequency  0': 

•  using  a  computer  for 
long  periods 

•  reading 

•  driving 


are  Dry  Eye  symptoms 


Ordinary  eye  preparations 
are  not  enough 

Ordinary  eye  preparations  do  not  restore  the 
tear  film  or  treat  Dry  Eye  symptoms. 
Astringent  drops  and  simple  eye 
washes:  These  preparations  do  not 
restore  the  tear  film  or  provide  sufficient 
lubrication  to  relieve  Dry  Eye 
symptoms. 

And  remember,  eye  baths  that  are 
used  with  old-style  preparations  are 
prone  to  contamination  and  so  increase 
the  risk  of  eye  infections. 
Ophthalmic  vasoconstrictors:  These 
products  constrict  blood  vessels  in  the 
eye  to  reduce  redness  merely  for 
cosmetic  relief. 

Preservatives  in  vasoconstrictors  can 
actually  worsen  Dry  Eye  symptoms. 
Anti-infective  ophthalmic  preparations: 
These  preparations  are  for  minor 
infections  of  the  eye  or  eyelid. 
Tear  substitutes:  This  is  the 
recommended  treatment  for  Dry  Eye 
symptoms. 


Refresh 


Ophthalmic  soi 


ution 


for  tired,  irritated,  dry  eyes 
30  Convenient  Sinnl*-""  n""tajP«>' 


There's  a  growing  need  for  more  effective  treatment 


1 1 » 


Your  ideal  recommendation 
for  Dry  Eye  symptoms 

New  Refresh  is  a  unique  combination 
formulation  clinically  proven1"  to  soothe 
and  comfort  Dry  Eye  symptoms  with: 
•  Polyvinyl  alcohol  to  lower  surface 


tension  and  mimic  the  natural  tear  film' 
•  Providone  to  enhance  lubrication"' 
New  Refresh  works  fast  to  give 
long-lasting  relief  from  Dry  Eye 
symptoms  .  The  effective  hypotonic 
formulation  has  a  pH  close  to  that  of 
natural  tears  to  give  greater  patient 


References:  1  Bron  AJ.  Trans  Ophthal  Soc  UK  (1985):  104:  801-826;  2.  New  England  Journal  of  Medicine  (1993):  328:  584.  3.  Gobbels  M. 
Spitznas  M.  Ophthalmology  (1992):  99  (6):  873-878.  4.  Rohwedder  D.  Hacks  M,  Das  Trockene  Auge  Hamburg  Wissenschaftsverlag 
Wellingbutel  (1988).  5.  Data  on  file.  Allergan  (TPLS  105-7447).  6.  Martindale  The  Extra  Pharmacopoeia  28th  ed.  (1982):  Ed.  Reynolds  JEF: 
The  Pharmaceutical  Press  London.  958-959  7  Hardherger  R  ef  al.  Arch  Ophthalmol  (1975):  93:  42-45.  8.  Benedetto  DA  et  al.  Arch 
Ophthalmol  ( 1975):  14(12):  887-902. 9.  Cilbard  JP.  Trans  Ophthalmol  ( 1979):  97:  1642-1646.  10.  Cilbard  JP.  Trans  Ophthal  Soc  UK  ( 1985): 
104:  484.  11.  Data  on  file,  Allergan  Pharmaceuticals  (1985). 

Product  information:  Active  ingredients-  Liquifilm  (polyvinyl  alcohol  USP)  1.4%  (w/v)  and  povidone  BP  0.6%  (w/v).  Indications:  Refreshes 
I  the  eye  and  treats  symptoms  associated  with  dry  eyes,  typically:  tired  eyes,  soreness,  burning  or  itching  Contraindication  I  lypcrsensitivity 
to  any  of  the  components  of  the  formulation.  Dosage  and  administration:  Apply  drops  in  eye(s)  as  needed  or  directed,  discard  vial. 
Precautions  May  cause  momentary  blurring  and  stinging.  Do  no  store  open  vials.  To  avoid  contamination  the  dropper  tip  should  not  be 
allowed  to  touch  eye  or  any  other  surface.  If  symptoms  persist,  discontinue  use  and  see  your  CP.  Retail  price:  30  unit  vials  £1.95.  Product 
licence:  PL  0426/0063.  Legal  status:  P.  Product  licence  holder:  Allergan  Ltd.  High  Wycombe,  Bucks  HP12  3SH.  Date  of  preparation: 
November  1993. 


comfort 

New  Refresh  wets  and  lubricates  Dry 
Eyes  without  blurring  and  without 
crusting. 


Lasting  relief  in  seconds 

And  as  new  Refresh  is  preservative  free, 
it's  ideal  for  even  the  most  sensitive 
eyes. 

At  around  13p  per  treatment,  new 
Refresh  offers  economy  to  your  patients. 

What's  more,  each  pack  of  new 
Refresh  contains  easy-to-use,  sterile, 
single-use  vials,  that  avoid  the  problems 
which  may  occur  when  opened  eye 
preparations  are  not  discarded 
according  to  the  manufacturers 
directions. 

So  relief  from  the  problem  of 
everyday  eye  irritations  has  never  been 
more  hygienic,  convenient  or  portable. 


All  the  support  you've  come 
to  expect  from  Allergan 

•  Ongoing  advertising  support 
continues  with  a  new,  eye-catching 
national  press  campaign  to  boost  sales 
starting  in  November 

•  Educational  leaflets  stimulate  interest 
and  present  patients  with  the  facts  about 
everyday  eye  irritations 

•  A  continuing  extensive  PR 
programme  helps  pharmacists  satisfy 
this  growing  market 


ALLERGAN 


World  Experts  in  Eye  Care 

Allergan  l  td,  Coronation  Ro.id, 
High  Wycombe  HP12  3SH 


News! 


Media  meltdown 
over  infected 
blood  products 

With  its  explosive  mixture  of  a  virus,  a 
disease,  sex,  drugs,  emotions  and  death, 
anything  connected  with  AIDS  is  ripe  for 
media  attention.  But  the  mass  hysteria  over 
AIDS-contaminated  blood  which  was 
fomented,  if  not  created,  by  the  media  in 
Germany,  has  been  unprecedented. 

With  such  statements  on  TV  news  as 
"thousands  injected  with  death",  and 
headlines  like  "Death  (or  AIDS)  on 
prescription",  "The  Federal  German  Health 
Office  —  a  Bermuda  Triangle",  "The  AIDS 
scandal  —  deadly  blood",  the  German 
public  has  been  grossly  misinformed,  and 
faith  in  the  country's  health  service  shaken 
to  its  very  foundations. 

The  situation  which  led  politicians, 
including  Health  Minister  Seehofer,  to 
suggest  that  all  surgical  patients  given 
blood  and  blood  products  since  1980 
should  get  themselves  screened  for  HIV, 
arose  when  a  former  member  of  staff  of  a 
company  called  UB  Plasma  revealed 
inadequacies  and  irregularities  in  the 
testing  and  manufacture  of  fresh  frozen 
plasma. 

The  authorities  have  warned  86  hospitals 
and  companies  in  Germany,  and  one 
Austrian  and  one  Swiss  firm,  which  had 
received  UB  plasma  of  possible 
contamination.  Their  supplies  have  been 
impounded  by  police. 

UB  Plasma  has  been  shut  down  and  four 
members  of  staff  arrested.  Three  cases  of 
infection  due  to  contaminated  plasma  have 
so  far  been  identified,  and  another  three 
have  been  found  from  a  different  company 
also  suspected  of  malpractice. 

The  highly  confused  and  worried  public 
was  assured  that  vaccines,  immuno- 
globulins, albumins  and  clotting  factor 
concentrates  which  have  undergone  proper 
virus  inactivation  treatment  were  safe.  But 
several  companies  withdrew  such  products 
either  voluntarily  or  on  the  orders  of  the 
authorities  as  a  precaution. 

Since  the  introduction  of  HIV  testing  of 
blood  donations,  382  samples  have  been 
found  positive  out  of  25  million,  and  fewer 
than  20  cases  of  AIDS  due  to  infected 
transfusions  have  occurred  in  Germany. 

The  results  of  the  furore  include  an 
announcement  by  the  Government  of  help 
for  HIV-infected  haemophiliacs  and 
recipients  of  contaminated  blood 
transfusions  before  the  introduction  of  HIV 
testing  of  blood  in  1985  in  the  form  of 
a  monthly  pension  of  around  £250  from 
January  1,  1994.  Such  people  already 
suffering  from  AIDS  will  receive  double. 

Health  insurance  schemes  agreed  to  pay 
for  HIV  tests  among  patients  who  fear  they 
may  have  been  infected,  but  beseiged 
laboratories  and  hospitals  were  unable  to 
cope  with  demand. 

Blood  products  will  now  be  subject  to  a 
longer  quarantine  period  where  this  can  be 
applied,  and  compulsory  HIV  testing  (with 
all  its  known  limitations)  of  donors  is  under 
discussion. 

Another  outcome  of  the  affair  will 
undoubtedly  be  a  reduction  in  Germany's 
relative  over-consumption  of  blood  and 
blood  products  and  an  increase  in 
autologous  transfusions.  But  Germans  are 

90 


rather  reluctant  blood  donors  compared  to 
some  other  Europeans,  and  half  the 
required  blood  plasma  has  to  be  imported. 

ABDA  has  called  for  all  blood  and  blood 
products  to  be  batch-tested  by  a  state 
institute  before  release,  as  is  the  case  with 
sera  and  vaccines.  In  addition,  ABDA 
believes  that  the  distribution  of  all  cell-free 
blood  products  should  in  future  be 
exclusively  through  pharmacies  to  improve 
control  and  simplify  any  recalls. 

Substitution 
gets  approval 

The  thorny  question  of  substitution  by  the 
pharmacist  was  revived  with  a  vengence 
following  recent  statements  of  approval  by 
Health  Minister  Seehofer  at  an 
unprecedented  question  and  answer 
session  with  pharmacists  at  the  Annual 
Pharmaceutical  Conference  in  Berlin. 

Herr  Seehofer  believes  that  pharmacists 
should  be  able  to  substitute  preparations 
containing  identical  active  ingredients 
during  emergencies  (as  at  present)  and  at 
other  times. 

The  predictable  reaction  of  doctors  was 
even  more  vehement  than  usual.  One 
association  of  GPs  has  distributed  a  stamp 
(with  at  least  the  tacit  approval  of  some 
drug  companies)  declaring  "No 
substitution"  which  it  is  urging  its  members 
to  use  on  all  prescriptions. 

Doctors  apparently  regard  the  tentative 
suggestion  by  pharmacists  that,  during  rota 
duties,  they  may  be  allowed  to  substitute  if 
they  are  unable  to  reach  the  prescriber,  as 
the  thin  end  of  a  wedge. 

Once  more  the  interests  of  the  patient 
appear  lost  in  the  internecine  warfare 
between  the  medical  and  pharmaceutical 
professions,  each  fighting  for  their  financial 
existence  in  the  current  cost-cutting 
climate.  Some  doctors  regard  substitution 
as  a  loss  of  their  precious  therapeutic 
freedom,  a  danger  to  patient  compliance, 
see  liability  problems  and  fear  their  drugs 
budget  could  be  overshot  by  pharmacists 
substituting  with  the  most  lucrative 
product. 

At  the  centre  of  the  problem  is  confusion 
between  substitution  aut  idem  —  which 
German  pharmacists  regard  as  generic 
prescribing,  enabling  their  stocks  of 
generics  to  be  rationalised  and  their 
advisory  function  enhanced  —  and 
substitution  aut  simile,  which  doctors  have 
suggested  could  allow  a  pharmacist  to 


dispense  erythromycin  instead  of  penicillin, 
for  example,  or  an  ACE  inhibitor  instead  of 
a  beta-blocker  and  which  is  not  what  most 
pharmacists  are  seeking. 

In  the  case  of  generic  prescribing,  some 
doctors  recognise  the  superior  knowledge 
of  pharmacists  about  matters  such  as 
bioavailability,  and  one  medical 
organisation  has  for  the  first  time  engaged 
a  pharmacist  to  advise  its  members. 


Open  all  hours 

As  happened  recently  in  England,  a  debate 
is  underway  in  Germany  about  shop 
opening  hours. 

The  upper  house  of  the  Bonn  Parliament 
wants  to  see  family  businesses  not 
employing  other  staff  to  be  free  to  choose 
when  they  open  and  close.  But  there  are 
widely  differing  views  as  to  whether  this 
initiative  is  acceptable. 

Sunday  trading  is  most  unlikely  to  come 
to  Germany,  where  shops  are  open  on 
Saturday  afternoons  only  once  a  month 
and  during  Advent.  But  the  shop  day  tends 
to  start  earlier  than  in  England.  Most 
pharmacies  operate  from  8  to  12.30am  and 
14.00  to  18.30pm  Monday  to  Friday  and  8 
to  12.30am  on  Saturdays.  According  to  a 
recent  ruling  by  a  federal  court,  anyone 
taking  advantage  of  a  long  lunch  break  to 
drive  home,  whether  to  eat  or  have  40 
winks,  is  insured  if  they  suffer  an  accident. 
The  court  decided  the  compulsory  accident 
insurance  did  not  merely  cover  one  return 
trip  per  working  day. 

In  addition,  if  the  lunch  break  lasts  at 
least  four  hours,  then  the  travelling  costs  of 
two  journeys  to  work  each  day  can  be 
claimed  against  tax! 

Bad  habits 
go  East 

The  latest  analysis  of  drug  consumption  in 
the  former  East  Germany,  before  the  1993 
cost-cutting  measures,  shows  that 
reunification  led  to  an  explosion  in  drug 
costs,  with  a  42  per  cent  increase  in  1992 
compared  to  a  rise  of  9.8  per  cent  in  the  old 
West  Germany. 

Medical  rather  than  economic  or 
epidemiological  factors  were  the  primary 
cause  of  the  increase. 

The  number  of  prescriptions  rose,  so  that 
drug  consumption  per  head  in  the  old  DDR 
is  now  10  per  cent  higher  than  in  the  West. 
Scripts  for  ACE  inhibitors,  anti-ulcer  drugs, 
antibiotics  and  preparations  introduced  in 
the  past  six  years  soared. 

And  there  was  an  80  per  cent  increase  in 
drugs  of  doubtful  efficacy  much  favoured 
in  the  West,  such  as  blood  flow  enhancers 
and  venotonics.  The  health  insurance 
schemes  say  this  was  caused  by  highly 
successful  marketing  campaigns  in  the  new 
territories  before  the  blacklisting  of  such 
drugs  in  the  1993  reforms. 

In  some  cases,  the  consumption  of  these 
agents  even  overtook  levels  in  the  former 
West  Germany. 


These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung  and  Pharmaceutische  Zeitung. 
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The  cold  remedy  market  can  be  dog  eat  dog. 


MUCRON 


*C?NGESTANT  PLUS  PARACETAMOL 


PAIN 


(Guess  who's  got  a  big  bii 


the  £20  million  oral  decongestant  market,  Mu-Cron 
looking  pretty  fierce.  Last  winter,  sales  increased 
i  31%.  It's  not  surprising.  In  just  one  tablet,  Mu-Cron 
let  off  the  leash.  It  helps  clear  catarrh  and 
iblocks  nasal  congestion  fast,  while  paracetamol 
//eves  the  pain.  Which  means  there's  no  danger 


of  congestion  on  your  shelves  either.  Thanks  to 
continued  TV  advertising  support,  sales  of  Mu-Cron 
are  positively  bounding  along.  And  another  winter 
TV  spend  of  £750,000  should  have  the  compet- 
ition's hackles  rising.  So  make  sure  you're  part  of  our 
sales  success  in  1994.  They  can't  muzzle  Mu-Cron. 


FURTHER  INEORMAIION  ON  MU  (RON,  PlfASi  7EUPH0KE  HUA  HEALTHCARE  ON  0)06  141800  AND  ASK  fOR  SALES  SERVICES    MM  (RON'  IS  A  REGISTERED  TRADEMARK 


TA 


Sfll  ITNA  HEALTHCARE  l\  Mil  01  IHi  (IB*  GROUP 


■ENTAHON  Each  tablet  contains  !>00mg  Paracetamol  BP  and  2Smg  Phenylpropanolamine  Hydrochloride  BP  Uses  For  the  relief  ol  sinus  pain,  nasal  congestion  and  catarrh  For  the  symptomatic  relief  ot  influenza,  feveruhness  and  levensh  colds.  Dosage  and  Administration 
ts  and  children  over  12  years  One  tablet  up  to  four  times  daily,  allowing  four  hours  between  doses  The  maximum  daily  dose  is  four  tablets  Contra  indications.  Warnings,  etc  Contra  indications  Severe  heart  disease,  hyperthyroidism,  diabetes,  high  fever  Patients  with 
rtemion  or  receiving  antt  hypertensive  medication  Use  during,  or  within  2  weeks  of  stopping,  therapy  with  Monoamine  Oxidase  Inhibitors  Concomitant  treatment  with  sympathomimetic  agents  Precautions  Caution  in  patients  with  angle  closure  glaucoma,  prostate 
igement,  during  pregnancy  or  those  receiving  continual  prescribed  medication  Legal  Category  P  Product  Licence  No  0001/0110  Distributed  by  Zyma  Healthcare,  Holmwood  RHS  4NU  Retail  Price  I2's  (2  02,  JOs  O  i9  Date  of  Preparation  December  I99J 


me  flv  with  me 


Thanks  to  a  variety 
of  innovations  such 
as  wings  and 

the  sanpro  sector  is 
really  taking  off  and 
is  now  performing 
better  than  it  has 

Marianne  Mac 
Donald  reports 

"There  is  no  such  thing  as  an 
ideal  sanitary  product,"  says 
Joanna  Ranee,  group  product 
manager  at  Kimberly-Clark. 

Each  woman  is  an  individual 
with  different  needs  and 
demands  from  her  sanitary 
products.  The  only  common 
denominator  is  the  desire  for  a 
product  which  is  reliable. 

The  good  news  for  retailers  is 
that  manufacturers  are  driving 
the  market  and  producing 
items  which  allow  women  to 
choose  a  variety  of  products 
which  suit  their  needs.  This 
means,  in  some  cases, 
extending  protection 
throughout  their  menstrual 
cycle,  not  just  when  they  need 
it  most. 

On  the  up 

The  sanitary  protection  market 
is  now  worth  an  estimated  £212 
million,  an  increase  of  14  per 
cent  on  the  previous  year  to 
June  1993  (Nielsen).  Last  year 
saw  the  market  reaping  the 
benefits  of  the  flurry  of  activity 
in  1992,  with  increased  media 
targeting  and  the  introduction 
of  premium-priced  brands. 

Overall,  the  split  between 
internal  (tampons)  and  external 
(towels  and  pantyliners) 
products  remains  static,  with 
internals  accounting  for  45  per 
cent  of  the  market  and 
externals  the  rest. 

The  external  market  is 
estimated  to  be  worth  £121m, 
of  which  some  £41  m  is  through 
pharmacies  and  drugstores. 

Like  many  other  sectors,  the 
sanpro  market  is  seeing  a  shift 
into  the  grocery  trade.  Despite 
this,  the  external  market  has 
shown  tremendous  growth,  in 
value  terms,  in  all  retail  sectors, 
with  a  year-on-year  increase  of 
23  per  cent.  In  volume  terms, 
there  has  been  marginal 
growth.  This  sector  nas  shown 
the  greatest  activity  this  past 
year. 

Press-on  towels  continue  to 
dominate  the  market, 
accounting  for  72  per  cent  of 
sales  in  1992.  This  was  boosted 
by  the  introduction  of 
"winged"  variants  which  nearly 
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all  manufacturers  now  carry  as 
part  of  their  range.  Only  six 
months  after  their  launch,  it 
was  estimated  that  winged 
towels  comprise  a  quarter  of 
the  market. 

The  other  major  development 
has  been  extra-thin  towels 
which  got  rid  of  bulk  but 
maintained  absorbency.  It  is 
now  estimated  that  ultra-thin 
towels  account  for  30  per  cent 
of  the  market  in  volume  terms 
but  45  per  cent  in  value  terms. 

They  were  first  introduced  by 
Johnson  &  Johnson  with 
Vespre,  said  to  hold  20  times  its 
own  weight  in  fluid,  and  by 
Procter  &  Gamble  with  Always 


in  their  first  foray  into  the 
sanpro  market.  This  has  been  a 
successful  gamble  for  the 
company  —  the  Always  brand 
now  leads  the  sanitary  towels 
and  press-on  towels  market.  Its 
success  has  been  attributed  to  a 
high  profile  advertising  and 
sampling  campaign. 

Muscling  in 

P&G's  muscling  in  on  the 
market  has  reduced  the  share 
of  other  manufacturers. 
Kimberly-Clark  are  the  brand 
leaders  with  a  14  per  cent  share 
in  volume  terms,  but  have 
slipped  back  to  second  position 
in  value  terms. 

Chemist  & 


Unlike  their  competitors, 
Kimberly-Clark  have  not 
succumbed  to  the  lure  of  the 
ultra-thin  towels,  preferring  to  'd 
introduce  a  new  concept  to  the 
scene:  Kotex  Simplicity  Curved. 
Launched  last  year,  the 
company  claims  it  is  doing  very  I,' 
well. 

Whatever  happens  this  year, 
Chris  Gurney,  brand  manager  at  ;  i 
Sancella,  is  confident  that:  "All 
innovations  will  be  smaller  in 
nature  and  consequence.  There 
will  be  a  lot  of  minor 
improvements." 

Sancella  have  been  active 
with  their  Bodyform  range, 
incorporating  the  two  salient 
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pieces  of  new  technology  into 
their  Plus  (wings)  and  Invisible 
(ultra-thin)  variants.  The  former 
accounts  for  45  per  cent  of  the 
thick-winged  towel  market, 
according  to  Mr  Gurney.  He 
predicts  that  the  ultra-thin 
market  will  soon  be  responsible 
for  nearly  half  of  all  sanpro 
sales. 

Sancella  are  targeting  the 
night-time  market  which  they 


But  own-brand  and  cheaper 
branded  ranges  only  have  a 
fifth  of  the  market,  mainly 
because  they  have  remained 
basic.  Also  consumers  feel  they 
are  relatively  untried. 

Ms  Ranee  believes: 
"Consumers  like  the 
reassurance  of  something  tried, 
tested  and  reliable." 

Pantyliners  have  retained 
their  25  per  cent  share  of  the 


feel  is  underdeveloped. 
Bodyform  Goodnight  was 
launched  last  October  and  aims 
to  give  protection  no  matter 
which  way  the  user  sleeps. 
Currently,  only  5  per  cent  of  the 
UK  market  use  night-time 
towels,  compared  to  15  per 
cent  in  Japan  and  the  US.  Mr 
Gurney  is  convinced  that,  with 
support,  greater  market 
penetration  can  be  achieved. 

The  own-brand  sector  has  not 
fared  too  well.  One  reason  is 
the  strong  competition 
between  own-label  brands  and 
cheaper  brands  from  large 
manufacturers  such  as  Sancella 
and  Kimberly-Clark. 


market,  with  Johnson  & 
Johnson  still  ahead  of  the  pack 
with  Carefree. 

It  is  likely  that  the  shelf  space 
devoted  to  pantyliners  has  been 
squeezed  in  favour  of  new 
products,  but  it  is  worth 
remembering  that 
manufacturers  view  it  as  an 
area  ripe  for  expansion.  Only  30 
per  cent  of  women  in  the  UK 
use  pantyliners,  half  the 
number  of  their  European 
counterparts. 

This  is  felt  to  be  because 
these  products  have  never  been 
promoted  in  the  UK,  and  there 
may  still  be  some  degree  of 
ignorance  as  regards  usage.  It 
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Yr  to  June 

Yr  to  June 

Per  cent 

Sanitary  protection 

61.2 

67.8 

10.8 

Tampons 

27.1 

27.2 

0.4 

Sanitary  towels 

34.1 

40.6 

19.1 

Source:  Nielsen 

Yr  to  June 

Yr  to  June 

Per  cent 

1992:  £m 

1993:  £m 

change 

Sanitary  protection 

186.1 

212.1 

14.0 

Tampons 

88.3 

91.4 

3.5 

Sanitary  towels 

97.8 

120.7 

23.4 

Source:  Nielsen 

may  also  be  possible  that  some 
women  now  use  ultra-thin 
towels  in  place  of  pantliners. 

The  internal  sector  is  worth 
£91m  (June  1993),  a  small 
increase  of  3.5  per  cent.  But 
figures  for  year  ending 
September  1993  convert  this 
into  a  6.7  per  cent  loss. 
Tambrands  still  lead  the 
market,  with  Smith  &  Nephew's 
Lil-Lets  in  second  place. 

The  main  selling  point  of 
tampons  has  been  the  added 
discretion  that  they  give  to 
users.  With  the  advent  of 
ultra-thin  towels,  which  are  just 
as  discreet  and  effective,  this 
selling-point  has  been 
diminished.  But  manufacturers 
say  it  is  doubtful  if  this,  in  itself, 
has  been  enough  to  sway 
consumers  to  external  products. 

Another  mitigating  factor 
may  be  increasing  fears  about 
toxic  shock  syndrome,  although 
manufacturers  have  been  swift 
to  assure  users.  All  packs  now 
contain  warnings  about  the 
condition  and  advise  consumers 
to  change  their  tampons  more 
frequently.  This  may  have 
helped  redress  some  losses. 

Preference 

There  has  also  been  a  growing 
trend  towards  using  towels  and 
tampons  together,  for  example 
switching  to  towels  for 
night-time  use.  By  doing  so 
consumers  may  have  discovered 
a  preference  for  towels. 

The  internal  sector  has  a 
further  sub-division  between 
digital  (without  an  applicator) 
and  applicator  tampons.  The 
balance  has  held  steady  for  a 
number  of  years,  with 


Top  five  towels 

1.  Always 

2.  Simplicity 

3.  Bodyform 

4.  Vespre 

5.  Carefree 
Source:  Nielsen 


1.  Tampax 

2.  Lil-Lets 

3.  Simplicity 

4.  Contour 

5.  Confident 

Source:  Nielsen 

applicators  holding  the  lion's 
share  of  a  60  per  cent  volume. 

One  innovation  has  been 
Tambrands'  introduction  of 
plastic  applicators  in  its  Compak 
variant.  As  yet  they  do  not 
appear  to  have  had  a 
significant  effect  on  sales,  and 
there  has  been  some  hefty 
criticism  from  the  Women's 
Environmental  Network  on  the 
use  of  non-biodegradable 
plastic  in  the  applicator. 

Hygieia  Healthcare  are  the 
first  company  to  have  straddled 
both  tampon  sectors  with  the 
addition  of  digital  tampons  to 
their  Confident  range  last 
Autumn.  These  are  performing 
quite  well,  according  to  initial 
reports  from  Hygieia. 

The  main  worry  in  this  sector 
last  year  was  the  news  that  the 
Office  of  Fair  Trading  was 

Continued  on  p94 


Lil-Lets  —  second  place  in  the  tampon  sector 
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Are  we  being  exploited? 

This  was  the  headline  of  a  recent  Marie  Claire  article  which 
vociferously  attacked  feminine  hygiene  products,  stating  they 
were  harmful  and  preyed  on  female  insecurity.  Is  this  the  case  or 
are  manufacturers  being  falsely  accused? 


New  Bodyform  Goodnight 

Continued  from  p93 

investigating  complaints  that 
the  two  major  manufacturers  in 
the  internal  market,  Tambrands 
and  Smith  &  Nephew,  were 
charging  high  prices  for  their 
products. 

At  the  moment,  they  are  still 
under  examination  and  the  OFT 
does  not  see  any  need  to  refer 
the  situation  to  the  Monopolies 
and  Mergers  Commission.  The 
companies  were  referred  to  the 
MMC  several  years  ago,  but 
were  cleared  of  all  accusations 
of  running  a  monopoly. 

Distribution 

As  in  many  other  sectors,  the 
pharmacy  trade  has  been 
affected  by  the  increasing 
popularity  for  one-stop 
shopping.  Between  1988  and 
1992,  the  sale  of  sanpro 
products  through  grocery 
multiples  increased  by  10  per 
cent  and  now  accounts  for  half 
the  UK's  sanpro  sales. 

Whether  this  is  a 
consequence  of  a  more  relaxed 
attitude  towards  traditionally 
taboo  subjects,  or  because  the 
prominence  of  sanpro 
advertising  on  TV  has 
diminished  consmer 
embarrassment,  is  not  known. 

Ms  Ranee  of  Kimberly-Clark 
says:  "Pharmacies  needto 
promote  their  convenience 
aspect  and  show  that  their 
prices  are  competitive." 

Tambrands  also  believe  in  the 
advantages  of  retail  pharmacy: 
"It  offers  a  great  benefit  for 
consumers  if  pharmacists  take 
product  information  displays 
and  assistants  are  educatea  on 
period  advice." 


In  1972,  feminine  hygiene 
products  which  contained 
hexachlorophene  were  banned 
following  the  discovery  that  the 
chemical  caused  brain  lesions. 

The  feeling  which  persisted 
was  that  all  these  products  are 
harmful.  Twenty  years  on, 
attitudes  are  gradually 
changing  and  feminine  hygiene 
is  starting  to  be  big  business 
again. 

How  big  a  business  is  difficult 
to  say,  as  no  reliable  market 
data  is  available,  although 
figures  in  the  range  of  £2 
million  to  £6m  have  been 
quoted.  The  fact  that  Mintel 
are  intending  to  audit  this 
sector  indicates  that  it  is 
beginning  to  boom. 

However,  the  increasing 
presence  of  intimate  hygiene 
products  on  pharmacy  shelves 
has  prompted  wrath  from 
several  quarters.  Their  message 
is  that  the  vagina  is 
self-cleansing  and  does  not 
need  these  products. 

Bernadette  Vallely  of  the 
Women's  Environmental 
Network  says:  "Such  products 
are  irrelevant.  It's  just  another 
way  of  taking  women  out  of 
the  reality  of  their  bodies." 

More  importantly,  they  have 
been  charged  with  damaging 
the  vagina  as  chemicals  in  the 
cleansers  and  deodorants  are 
said  to  alter  the  normal  vaginal 
flora. 

Dr  Jean  Monro,  medical 
director  of  the  Breakspear 
Hospital  for  Allergy  and 
Environmental  Medicine,  says: 
"Chemicals  used  to  mask 
feminine  odours  may  cause 
sensitisation.  The  longer  the 
use,  the  more  likely  there  is  to 
be  a  problem." 

Dr  Monro  also  says  that 
products  which  have  an 
ordained  shelf  life  commonly 
contain  preservatives,  helping 
to  overload  the  body's  chemical 
tolerance:  "Feminine  hygiene 
products  provide  a  poor 


substitute  for  cleanliness  of  the 
perineum." 

Consumers,  however,  are 
making  up  their  own  minds. 
Derek  Rodgers,  group  brands 
manager  at  E.C.  De  Witt,  says 
an  estimated  10  per  cent  of 
women  use  feminine  hygiene 
products,  but  he  puts  the  actual 
figure  nearer  20  per  cent.  He 
claims  that  5,000  Summer's  Eve 
samples  are  requested  monthly 
and  Chris  Fielder  at  Columbia 
Laboratories  reports  that  they 
are  sending  out  nearly  1,500 
trial  packs  of  Feminesse  every 
week. 

Feel  fresh 

Mr  Rodgers  points  out  that 
Summer's  Eve  products  are  not 
deodorants,  but  aim  to  make 
women  feel  fresh.  The  wash 
and  wipes  are  hypo-allergenic 
and  do  not  contain  soap  or 
chemicals.  The  powder  is  made 
from  cornstarch  which  is  20 
times  more  absorbent  than  talc 
and,  unlike  the  latter,  is  finer 
and  has  not  been  implicated  in 
the  development  of  cervical 
cancer. 

Femfresh,  the  market  leader 
manufactured  by  Crookes 
Healthcare,  is  also  positioned  as 
a  freshness  product.  It  differs 
from  Summer's  Eve  in  having  a 
deodorant  within  the  range, 
which  contains  the  chemical 
chlorhexaphene.  It  works 
against  bacteria  on  the  skin, 
preventing  odour  forming. 

The  deodorant  is  the  oldest 
product  in  the  range  and  is 


seeing  little  growth.  The  real 
growth,  says  Sarah  Giles  of 
Crookes,  is  seen  with  wipes 
which  have  a  convenience 
appeal.  Both  the  wipes  and 
Femfresh  wash  are  non-soap 
based  and  pH  balanced  but  not 
hypo-allergenic. 

Interestingly,  Ms  Giles  says 
research  indicates  that 
consumers  do  not  want 
"pH-balanced,  hypo-allergenic" 
on  the  products.  They  see  such 
labels  as  having  a  medical  feel, 
implying  that  feminine  hygiene 
products  are  used  by  people 
with  problems. 

Dr  Monro  claims  that  many 
feminine  hygiene  products 
contain  disinfectants  which  kill 
bacteria.  Protective  doderlin 
bacteria  are  active  in  an  acid 
pH.  Chemicals  alter  this  pH, 
causing  vaginal  alkalinity  which 
allows  the  growth  of  other 
organisms  such  as  Candida 
albicans. 

Mr  Rodgers  counters  this: 
"Summer's  Eve  is  pH-balanced 
at  5.5."  This  is  the  normal 
external  vaginal  pH  and  so  it 
has  no  effect  on  normal  flora. 

Although  Femfresh  does 
contain  a  chemical,  Crookes 
have  advice  from  doctors 
confi  rminq  that  it  has  no  effect 
on  vaginal  flora. 

Combe  International, 
manufacturers  of  Vagisil,  have 
adopted  a  more  medical 
approach  to  their  products. 
Product  manager  Vic  Law  says 
the  products  are  for  women 
suffering  from  excessive  vaginal 


Tampax  promotes  an  active  lifestyle 
94 


Feminesse,  a  non-hormonal  vaginal  moisturiser,  maintains  vaginal  pH 
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Summer's 


juinrners 


Advertising  for  Summer's  Eve  is  about  to  break  on  television 


After  years  of  flushing  sanpro  down  the 
toilet,  women  are  now  asked  to  dispose  of 
it  as  part  of  their  normal  rubbish  in  the  bin. 
C&D  investigates  the  environmental 
consequences  of  billions  of  used  sanitary 
towels  and  tampons 


moisture  or  irritation  caused  by 
using  soap.  Acting  on  these 
problems  has  the  side-effect  of 
minimising  odours. 

Vagisil  powder  contains 
cornstarch  but  no  chemical 
deodorisers,  while  the  wash  is 
pH  balanced  and  is  one  of  the 
mildest  detergents  we  have 
found,  says  Mr  Law. 

He  believes  the  wash  could 
interfere  with  vaginal  flora,  in 
the  same  way  that  washing 
with  water  will  remove  some  of 
the  protective  bacteria. 
However,  he  does  not  think  this 
will  result  in  overgrowth  of 
opportunistic  organisms. 

Mr  Law  is  critical  of  Vagisil's 
competitors  who  sell  their 
products  from  a  "cosmetic 
angle,  to  make  women  smell 
differently". 

Maintains  pH 

Chris  Fielder  at  Columbia 
Laboratories  believes  Feminesse 
is  above  criticism.  The  same 
formulation  as  their 
non-hormonal  vaginal 
moisturiser,  Replens,  albeit  a 
lower  dose  in  each  applicator,  it 
contains  no  chemicals.  An  inert 
polymer,  polycarbophil,  has  a 
bio-adhesive  action  on  vaginal 
mucosa  allowing  water  to  pass 
through  to  lubricate  the  vaginal 
cells.  A  side-effect  is  the 
maintenance  of  pH  at  a  normal 
level  (less  than  5  internally). 

This  does  not  allow 
opportunistic  organisms  to 
grow  and  so  bacterial  vaginosis, 
which  occurs  when  normal  flora 
is  altered,  does  not  happen. 


When  this  does  occur  a 
characteristic  "fishy  smell"  is 
one  of  the  symptoms.  This  is 
experienced  by  some  15-20  per 
cent  of  women  at  any  time,  says 
Mr  Fielder.  It  can  also  occur  if 
they  are  sufferers  of  a  specific 
medical  complaint,  "fish 
odour  syndrome",  or 
trimethlyaminuria. 

Recent  research  indicates  that 
fish  odour  syndrome  occurs  in 
around  1  per  cent  of  the  UK 
population.  It  is  not  confined  to 
women  as  this  inability  to 
oxidise  the  amine 
trimethylamine  appears  to  be 
an  inherited  condition  in  both 
sexes,  with  abnormal  excretion 
noted  in  breath,  urine,  sweat, 
saliva  and  vaginal  secretions. 

A  low  choline  diet,  excluding 
eggs,  liver  and  offal,  peas  and 
soy  beans,  reduces 
trimethylamine  and  can  help 
reduce  the  odour,  as  can 
measures  to  minimise  sweating 
or  maintain  vaginal  pH. 

With  Summer's  Eve  hitting 
television  screens  this  month,  it 
will  be  interesting  to  see  what 
impact  this  has  on  the  sector. 
Certainly  curiosity  will  be 
aroused  and  sales  of  all 
feminine  hygiene  products  may 
be  boosted. 

It  is  also  likely  to  provoke 
debate  about  the  validity  of 
using  products  which  are  seen 
to  mask  natural  feminine 
odours.  Marie  Claire  may  have 
started  the  ball  rolling,  but  it  is 
unlikely  to  be  the  last 
publication  to  criticise  this 
growing  market. 


Bodyform  Invisible 

With  some  66  per  cent  of 
women  in  the  UK  flushing  three 
billion  sanpro  items  down  the 
toilet  each  year,  is  it  any 
surprise  that  an  estimated  60-75 
per  cent  of  blocked  drains  are 
caused  by  sanitary  products? 

Aside  from  the 
embarrassment  factor,  a  more 
important  concern  is  that 
products  escape  the  sewage 
system  and  end  up  as  unsightly 
waste  on  riverbanks,  shorelines 
and  beaches.  The  resultant 
pollution  has  proved  hazardous 
for  surfers  who  have  banded 
together  to  form  the  pressure 
group  Surfers  Against  Sewage 
(SAS). 

The  Women's  Environmental 
Network  is  the  most  vocal 
pressure  group  on  this  subject. 
Its  main  concern  is  that: 
"Tampons  take  six  months  to 
biodegrade  in  the  sea  and 
plastic  strips  from  sanitary 
towels  lasts  indefinitely." 

It  claims  that  plastic  strips  and 
applicators  contribute  to  the 
death  of  five  million  sea  birds 
and  100,000  marine  animals 
which  die  from  the  ingestion  of 
plastic,  not  just  from  sanpro, 
each  year.  Because  of  this,  WEN 
has  been  agitating  since  its 
inception  five  years  ago  for  a 
"bag  and  bin",  or  solid  waste 
disposal,  campaign. 

It  is  surprising  to  note  that 
bag  and  bin  would  account  for 
only  0.03  per  cent  of  all 
household  waste.  While  it 
makes  a  lot  of  environmental 
sense  to  use  this  method,  it 
does  not  seem  to  have  proved 
popular. 

The  reluctance  of  women  to 
bag  and  bin  is  a  natural 
consequence  of  long-ingrained 
advice  to  flush.  But  sanpro 
manufacturers  have  realised  the 


\ 
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problems  —  or  succumbed  to 
outside  pressure  —  and  have 
now  changed  on-pack  disposal 
advice.  One  factor  may  be  that 
the  new  plastic  cover  stocks  in 
high-performance  towels  are 
difficult  to  flush. 

According  to  the  Association 
of  Sanitary  Protection 
Manufacturers,  the  umbrella 
organisation  representing  many 
manufacturers,  the  most 
practical  advice  it  can  give  to 
consumers  is  to  adopt  solid 
waste  disposal  methods. 

Removal  of  plastic 

In  response  to  WEN's 
plastic-killing  claims,  Chris 
Gurney  of  Sancella  and  Joanna 
Ranee  of  Kimberley-Clark  both 
say  that  sewage  systems  in  the 
UK  should  weed  out  the  plastic 
backs  of  sanitary  towels.  The 
problem  lies  with  the 
inadequacy  of  some  water 
authorities  to  do  so.  Both 
companies  now  advocate  solid 
waste  disposal. 

The  ASPM  says  that  flushing 
remains  the  preferred  method 
of  disposal  for  tampons  as  they 
contain  no  plastics  and 
biodegrade  effectively  within 
one  month  (compared  with 
WEN's  six-month  claim). 

Another  of  WEN's  bones  of 
contention  is  that  many 
sanitary  products  are  now 
individually  packed,  increasing 
the  amount  of  unnecessary 
waste.  Kimberly-Clark  argue 
that  plastic  packaging  is  chosen 
because  hygiene  is  vital.  WEN's 
response  is  that  the  products 
are  not  sterile  and  need  no 
hygienic  extra  packaging. 

The  one  advantage  of 
individual  wrapping  is  that 
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New  Y&ur  pi*oniotioiis 

•  Smith  &  Nephew  have  a  £6  million  campaign  planned  for 
1994,  continuing  the  Lil-Lets  television  advertising.  This  will  be 
supported  with  tailor-made  promotional  packages  for 
pharmacists. 

•  Tambrands  are  continuing  their  "It's  my  life"  television 
campaign  for  Tampax  and  Tampax  Compak  and  will  include 
different  lifestyle  situations.  It  will  be  supported  with  Press 
advertisements. 

•  Hygieia  Healthcare  have  joined  forces  with  Wellbeing  to 
spearhead  a  £750,000  fund  raising  campaign  for  research  into 

ynaecological  cancer.  The  company  is  providing  this  money  to 
elp  fund  a  research  unit,  which  will  be  announced  at  the  end 
of  the  month. 

To  draw  attention  to  their  support.  Confident  Tampons  will 
be  redesigned  to  integrate  the  "Confident  Care  Campaign".  In 
addition,  the  range  is  being  supported  with  a  Press  campaign 
in  women's  magazines. 

•  Sancella  are  to  continue  advertising  Bodyform  Invisible  and 
will  also  begin  advertising  their  latest  addition,  Bodyform 
Goodnight. 
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women  who  do  choose  solid 
waste  disposal  have  something 
to  wrap  their  used  products  in. 

Sensing  the  trend  towards 
solid  disposal,  plastic  bag 
manufacturers  Polylina  have 
entered  the  sanpro  market  with 
Pop-Ins  —  fragrant  sanitary 
disposal  bags. 

Pop-Ins  are  made  from 
plastic,  lightly  fragtanced  and 
with  handles  for  closure  (one 
thing  towel  wrapping  lacks), 
and  are  suitable  for  all  towel 
and  tampon  sizes. 

WEN  believes  that  disposal 
bags  should  be  made  from 
recycled  paper.  Alan  Condie  of 
Polylina  counters:  "Paper  bags 
cannot  be  tied.  Moreover,  it 
does  not  matter  whether  the 
bag  is  biodegradable  or  not  as 
water  and  air  are  needed  to  aid 
degradation.  Within  a  landfill 
this  is  not  possible." 

Polylina  are  not  entering  the 
market  out  of  an  altruistic 
desire.  The  company  estimates 
that  with  a  market  penetration 
of  only  4.9  per  cent,  they  can 
sell  74  million  bags  per  year. 

Until  1989,  towels  were  made 
from  100  per  cent  chlorine 
bleached  paper  pulp,  with  the 
bleaching  process  producing 
the  carcinogen  dioxin.  Most 
manufacturers  now  use 
alternative  processes,  for 
example,  Kimberley-Clark 
bleach  pulp  with  oxygen  or 
chlorine  dioxide.  Although  the 
latter  still  produces  dioxin,  the 
amount  is  controlled.  Natracare 
use  hydrogen  peroxide. 

Not  wholly  green 

Though  tampons  contain  no 
plastic,  they  are  still  not  seen  as 
being  wholly  green.  According 
to  WEN,  tampons  are  made 
from  cotton  grown  with  the  use 
of  pesticides  and  contain  rayon 
produced  from  dioxin-creating 
chlorine  gas.  WEN  claims  that 
both  are  possibly  linked  to 
some  cancers  in  women  and 
contribute  to  pollution  once 
disposed  through  the  sewage 
system. 

The  ASPM  says:  "Pesticides 
are  used  only  in  the  very 
earliest  stages  of  cotton 
production,  and  never  when 
the  cotton  fibres  are  exposed. 
Only  the  cotton  plant,  and  not 
the  fibre  itself,  is  ever  treated." 

Manufacturers  are  keen  to 
promote  their  green  quotient. 
Tambrands  maintain  their 
products  are  not  chlorine 
bleached  and  are  100  per  cent 
biodegradable.  But  the 
introduction  of  a 
non-biodegradable  plastic 
applicator  in  Tampax  Compak 
has  come  in  for  vehement 
criticism  from  WEN. 

"To  have  the  audacity  to  say 
they  are  environmentally 
friendly  and  then  have  a  plastic 
applicator!"  is  the  comment 
from  WEN's  Bernadette  Vallely. 

But  Tambrands  do  advise 
users  to  dispose  of  the 
applicator  through  bins  or 
incinerators.  Smith  &  Nephew 
also  say  their  Lil-Lets  range  is 
made  from  biodegradable 
fibres. 

It  may  be  difficult  and 
expensive  for  manufacturers  to 
alter  production  procedures  to 
become  greener,  but  recycled 


Pop-Ins  are  the  latest  addition  to  the  sanpro  market 


packaging  is  a  much  easier  step 
to  take. 

Kimberly-Clark  produce  a 
laudable  booklet  outlining  the 
company's  environmental 
heritage.  Despite  this,  external 
sanpro  packaging  is  not 
recycled,  although  plans  are 
afoot  to  introduce  recycled 
plastic  this  year. 

Nor  is  there  recycled 
packaging  in  Procter  & 
Gamble's  Always  and  Smith  & 
Nephew's  Dr  White's  range. 
However,  the  latter  do  recycle 
plastic  for  the  packaging  of 
their  Ecosence  towel  and  use 
recycled  cardboard  for  Lil-Lets 
tampons  packaging. 

Sancella  and  Natracare  do  use 
recycled  materials  for  their 
packaging. 

Aside  from  Smith  &  Nephew's 
Ecosence,  which  is  made  from 
50  per  cent  recycled  materials, 
none  of  the  other 
manufacturers  have  gone  down 
this  road.  Perhaps  there  is  an 
undertandable  reluctance. 

Says  Sancella's  Mr  Gurney: 
"We  cannot  give  consumers  a 
purity  guarantee  if  we  used 
recycled  material."  Also,  the 
amount  of  processing  which 
material  would  have  to 
undergo  to  make  it  pure  would 
mean  using  more  energy, 
defeating  the  point. 

Infection  risk 

Internal  products  are  unlikely  to 
utilise  recycled  materials  as 
there  is  a  greater  risk  of 
infection  if  purity  cannot  be 
guaranteed  —  in  particular  the 
risk  of  toxic  shock  syndrome 
could  increase. 

Norfolk  firm  Film  Technology 
are  developing  the  first 
biodegradable  sanpro  in  the 
belief  that  biodegradability  has 
become  a  key  issue  for 
consumers. 

Interestingly,  while  Mr 
Gurney  states  that 
environmental  concerns  are 
"very  important",  Sancella's 
market  research  indicates  that 
consumers  feel  otherwise. 
Performance,  comfort, 
discretion,  ease  of  use,  value  for 
money  and  availability  are 
higher  priorities  than 
environmental  issues. 


It  looks  like  manufacturers 
are  way  ahead  of  the  general 
public  in  this  area  and,  for  the 
time  being  at  least,  pharmacists 
look  unlikely  to  be  under 
pressure  to  stock  special  ranges 
of  green  sanpro. 

That's  not  to  say  the  time 
won't  come.  Until  WEN  came 
on  the  scene,  changing  to  solid 
waste  disposal  may  have  been 
something  that  manufacturers 
would  have  initiated,  but  WEN 
has  certainly  hurried  the 
process  up. 

Teenagers  at  school  are  being 
educated  about  the  benefits  of 
solid  waste  disposal.  If  they 
begin  to  educate  their  mothers, 
then  environmental  beliefs  will 
cease  to  be  seen  as  nonsense 
but  rather  as  common  sense. 


Replenishing 
sales 


Since  its  introduction  three 
years  ago,  sales  of  Replens  have 
continued  to  rise  steadily  and 
now  account  for  14.3  per  cent 
of  the  lubricants  market. 
Growth  has  been  seen  within 
the  target  sector  of 
post-menopausal  women  and 
elsewhere. 

Chris  Fielder  of  Columbia 
Laboratories  says  that 
continuing  consumer  research 
has  shown  that  some  30  per 
cent  of  sales  are  to  women 
under  45  years  of  age,  who  are 
unlikely  to  be  menopausal.  This 
figure  is  said  to  be  growing. 

Mr  Fielder  attributes  this 
unexpected  success  to  "side- 
effects  of  life"  experienced  by 
women.  Vaginal  dryness  may 
arise  through  drug  therapy  or 
contraceptive  use  or  even 
because  of  stress.  Replens  is  also 
being  used  as  a  lubricant  before 
intercourse,  in  the  same  way  as 
KY-Jelly.  One  advantage  that 
Replens  has  over  other 
lubricants  is  that  one 
application  will  last  three  days. 

Despite  this,  Columbia  intend 
to  concentrate  their  efforts  on 
the  core  group  of  users, 
post-menopausal  women.  Says 
Mr  Fielder:  "Products  like 
KY-Jelly  are  purely  for  aiding 
intercourse  and  are  of  little 
benefit  in  older  women." 

Although  oestrogen  creams 
have  a  comparable  efficacy,  he 
believes  that  Replens  is  the  only 
non-hormonal  vaginal 
moisturiser  available.  As  such,  it 
is  of  particular  benefit  in 
women  who  cannnot  use 
hormone  creams,  for  example 
those  suffering  from  breast 
cancer. 


Wonder-women! 

Television  advertising  for  sanitary  products  is  relentlessly  cheerful 
and  upbeat.  Lithe  young  women,  usually  dressed  in  a  variety  of 
tight,  white  clothes,  perform  feats  of  unparalleled  athleticism 
and  insanity.  The  sensation  of  jollity  is  paramount.  The  only 
notable  exception  was  cuddly  Clare  Rayner  and  her  "Wings" 
commercial.  But  Clare  wasn't  to  everyone's  taste.  In  March  1992, 
some  181  complaints  were  made,  most  of  them  about  the  Vespre 
Wings  advert. 

And  therein  lies  the  problem  with  advertising  these  products: 
despite  more  than  50  per  cent  of  the  population  using  these 
items  at  one  time  or  another,  the  physical  on-screen  reality  is 
embarrassing  for  many  people. 

To  minimise  this  embarrassment  (and  the  number  of 
complaints),  the  Independent  Television  Commision,  the  TV 
watchdog,  issued  guidelines  when  sanpro  advertising  was  first 
introduced  in  1988.  The  main  tenets  of  these  are  that 
offence  must  be  minimised  and  discretion  is  vital.  Thus  "all 
visual  treatments  must  be  tasteful  and  restrained",  no 
commercial  should  "undermine  the  individual's  confidence  in 
her  own  personal  hygiene  standards"  and  "no  implication 
of,  or  appeal  to,  sexual  or  social  insecurity  is 
acceptable". 

Even  the  wording  of  adverts  must  be  carefully  thought  out, 
with  those  which  are  potentially  offensive  such  as  "odour" 
regarded  as  unacceptable.  Furthermore,  there  must  be  no  "overt 
references  to  relationships  with  members  of  the  opposite  sex" 
although  "there  is  no  objection  to  male  characters  in  peripheral 
roles  in  playlet-type  commercials". 

Acceptability  of  these  adverts  is  also  dependent  on  their 
scheduling.  The  Vespre  furore  was  attributed  to  the  advert  being 
shown  during  early  evening  family  programmes  on  Channel  4. 
This  resulted  in  extending  the  timing  restrictions  already 
in  existence  on  ITV  to  Channel  4:  adverts  of  this  nature 
can  no  longer  be  broadcast  on  either  channel  between  4pm  and 
9pm  on  weekdays  and  before  9pm  at  weekends  and  public 
holidays. 
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Rennie 


MORE  FAST-ACTING  TV  SPEND 

Rennie  RAP-EZE  is  the  indigestion  remedy  with  four  tangy  fruit 
flavours.  And  when  we  went  on  TV  in  August,  unit  package  sales  rose  by  a 

fruity  55%.  We're  back  on  air  from  January  for  the  start  of  a 
£1.5  million  TV  spend  in  1994. That  should  shift  Rennie  RAP-EZE  even  faster 
than  Rennie  RAP-EZE  shifts  indigestion. 

Rennie  and  RAP-EZE  are  registered  trademarks. 


Alternative  plans 
for  purchasing 

As  independent  pharmacists,  we 
view  with  great  concern  the 
apparently  inexorable  move 
towards  wholesalers  which  also 
operate  chains  of  pharmacies 
in  competition  with  the 
independent  pharmacies  they 
supply. 

The  recent  loss  of  Bradford 
Chemists'  Alliance,  the  last 
independent  wholesaler  in 
Yorkshire,  prompted  us  to 
develop  alternative  purchasing 
methods  with  the  aim  of 
increasing  levels  of  discount  and 
service. 

We  also  consider  another 
important  function  of  the  new 
organisation  to  be  the 
development  of  a  strategy  to 
ensure  that  independent 
pharmacies  will  be  able  to 
obtain  the  maximum  benefit 
from  any  changes  in  global  NHS 
remuneration. 

We  wish  to  gauge  potential 
support  for  the  new 
organisation  from  independent 
pharmacists  in  the  Yorkshire 
region.  If  you  feel  this 
organisation  could  be  of  benefit, 
please  contact  (preferably  in 
writing):  The  Yorkshire 
Pharmaceutical  Alliance, 
c/o  Badger  Hill  Pharmacy, 
35  Yarburgh  Way,  York  Y01 
5HD.  Alternatively,  telephone 
one  of  us  at  the  numbers  listed 
below. 

•  P  Marks  (0532  752103,  fax: 
0532  450362) 

•  B  Plainer  (0924  403470) 

•  E  Goran  (0904  414912) 

•  D  Silberstein  (0532  002121) 

Better  way  to 
uirua!!ii?iii!,riiDini  MPs" 
goodwill 

I  note  in  last  week's  editorial 
(C&D  January  8),  that  you 
commend  the  post-LPC 
conference  parliamentary  dinner 
as  an  essential  to  maintaining 
the  goodwill  built  up  with  our 
MPs. 

Having  discussed  these 
beanfeasts  with  colleagues  who, 
like  me,  have  attended  several  of 
them,  opinion  is  that  the 
dinners  are  at  best  a  dubiously 
effective  but  very  expensive  PR 
exercise.  In  fact,  they  appear  to 
have  become  nothing  more  that 
an  ego  trip  for  our  leaders,  who 
are  seen  to  be  chatting  on 
intimate  terms  with  the  various 
ministers  of  state  who  may 
attend. 

Furthermore,  when  we  have 
asked  our  MP  guests  the  blunt 
question:  "Why  are  you  here?", 
we  have  been  told  by  the  more 
candid  that,  as  most  live  in 
London  flats  away  from  their 
homes  during  the  week, 
invitations  such  as  ours,  which 
come  in  at  the  rate  of  three  or 
four  a  week,  are  often  accepted 
as  a  nice  evening  out. 


Indeed,  when  asked,  more 
than  one  guest  did  not  actually 
know  who  was  sponsoring  the 
banquet. 

It  would  be  far  more  effective 
for  groups  of  LPCs  to  join 
together  in  hosting  dinners. 
They  should  invite  their  MPs, 
who  know  they  are  responsible 
to  their  local  electorate,  and 
executive  chiefs  of  their  family 
health  services  authorities/ 
health  committees  to  get 
together  on  social  terms  but 
during  which  a  limited  number 
of  points  could  be  made. 

However,  if  it  is  still  felt  that 
a  national  function  should  be 
held,  then  make  it  a  very 
selective  operation,  under  the 
auspices  of  a  combined  front  of 
the  Society,  the  Pharmaceutical 
Services  Negotiating  Committee 
and  the  National 
Pharmaceutical  Association, 
with  at  most  100  attending, 
comprising  selected  MPs,  FHSA 
leaders  and  our  best  pharmacist 
communicators. 

Make  it  a  privilege  to  be 
invited.  And  make  certain  we 
extract  the  most  tangible  PR 
benefit  by  a  truly  professional 
approach. 


Ken  Sims 

Poole 

Whether  to 
mandate  ... 
not  a  problem 

The  questions  of  representatives 
being  mandated  has  been 
vigorously  argued  for  by  Ashwin 
Tanna.  It  is  a  principle  that 
extends  far  wider  than  National 
Pharmaceutical  Association 
nominees  on  the 
Pharmaceutical  Services 
Negotiating  Committee. 

The  LPC  conference  is  of 
great  importance,  and  if 
representatives  were  reduced  to 
rubber  stamps  and  mandated,  it 
could  be  argued  that  the  voting 
on  any  resolution  would  be 
efficiently  expedited  by  post. 

However,  before  dismissing 
the  need  of  such  a  conference, 
I  would  argue  that  pharmacists 
are  reasonably  intelligent  people 
and  able  to  balance  the  opinion 
of  the  committees  they 
represent  against  often  new  and 
alternative  debate  presented 
before  any  vote. 

Representatives  must  be 
allowed  to  exercise  their  own 
discretion  and  not  always  refer 
back,  which  would  delay 
important  decisions.  It  is  then 
for  the  representative  to  explain 
reasons  and  defend  his  actions  if 
necessary. 

If  there  is  a  revolutionary 
upsurge  of  discontent  about 
Board  decisions,  why  did  so  few 
people  stand  in  the  recent 
elections  in  the  South  of 
England  when  a  Board  member 
resigned? 

Expenditure  of  limited  energy 


resources  should  be  vented 
politically  against  the 
Department  of  Health  and 
Government,  not  against 
friends.  Why  doesn't  Mr  Tanna 
stand  for  the  NPA  Board  at  the 
earliest  opportunity  if  he  wishes 
to  change  and  take  part  in 
future  decision  making? 

Richard  Thomas 

Holyhead,  Anglesey 

Important  to  keep 
in  touch 

I  am  in  support  of  Mr  Tanna's 
motion  calling  for  members  of 
the  National  Pharmaceutical 
Association's  Board  of 
Management  to  practice  in  retail 
pharmacy  for  an  annual  average 
minimum  of  16  hours  per  week 
for  the  following  reasons: 

1)  The  NPA  representatives  on 
the  Pharmaceutical  Services 
Negotiating  Committee  should 
have  been  instructed  how  to 
vote  concerning  the  Department 
of  Health  offer. 

2)  I  am  overwhelmed  with  so 
many  grassroot  problems  on  a 
day-to-day  basis  that  I  can  only 
think  that  the  NPA  and  PSNC 
Committee  members  do  not 
know  about  them  and  are 
consequently  out  of  touch. 
For  example: 

•  My  patient  has  been 
discharged  from  hospital  and 
requires  a  nebuliser  mask  for 
the  nebules  prescribed.  Neither 
the  nebuliser  nor  mask  are 
available  on  the  NHS.  The 
patient  cannot  afford  to  buy 
them. 

•  Two  letters  concerning 
leaflets  —  one  from  the  Royal 
Pharmaceutical  Society  and  one 
from  the  Department  of  Health 
chief  medical  officer.  Are  these 
on  the  local  family  health 
services  authority-approved  list 
of  leaflets,  or  are  they  another 
two  to  add  to  my  eight?  Do  I  get 
an  extra  payment  for  them? 

•  Because  of  the  cost  of  baby 
milks,  the  milk  token  scheme  is 
being  subsidised  by  me. 

•  The  syringe  and  needle 
exchange  scheme  puts  pressure 
on  my  staff  concerning 
shoplifting,  security  and 
personal  risk. 

•  The  Medicines  Dump 
campaign  has  resulted  in  two 
very  large  yellow  dustbins 
appearing  in  one  of  my  stock 
rooms  and  I  am  expected  to  sort 
and  list  by  product  group  the 
returns,  all  for  nothing  by  way 
of  remuneration. 

I  am  trying  to  carry  out  this 
brave  new  world  of  pharmacy, 
but  it  is  getting  harder  and 
more  time  consuming  every 
day.  I,  unlike  our  negotiators,  do 
not  have  time  for  a  long  lunch 
with  "people  of  influence". 

Last  year  I  had  to  take  time 
away  from  my  pharmacy  due  to 
sickness.  When  I  returned,  I  was 
amazed  at  how  many  things  had 
changed  in  such  a  short  space  of 


time.  When  I  came  to  cash  up  at 
the  end  of  the  day,  even  the 
coins  in  the  till  were  a  different 
shape  and  size. 

Our  negotiators  must  keep 
their  hand  in  with  a  spell  in  a 
community  pharmacy  each 
week.  Otherwise  they  will  only 
have  a  picture  of  "how  it  was" 
when  they  last  worked  in  a 
pharmacy,  and  not  have  the 
up-to-date  experience  of  how  it 
is  today. 


Frank  Judge 


Beckenham,  Kent 


NPA  Board  is  too 
patronising 

At  this  time  of  the  year, 
thoughts  of  goodwill,  progress 
and  hopes  for  the  new  year 
come  to  mind.  But  what  takes 
place  in  the  new  year  is  related 
to  what  has  just  past. 

So  I  begin  by  addressing 
comments  made  by  National 
Pharmaceutical  Association 
Board  member  David  Thomas 
(C&D  December  11,  pl056). 
While  the  permanent  staff  at  the 
NPA  surely  know  their  efforts 
are  truly  appreciated 
everywhere,  the  same  cannot  be 
said  of  the  Board. 

The  patronising  message 
given  was  "if  you  cannot  beat 
us,  then  join  us".  What 
nonsense!  Does  a  democracy 
work  like  that?  In  a  democracy, 
there  is  free-thinking,  free 
speech  and  full  accountability. 
The  system  also  takes  account  of 
the  obvious  fact  that  not 
everyone  has  the  ability, 
inclination,  opportunity  or  the 
means  necessary  to  offer 
themselves  for  positions  of 
influence.  The  task  of 
representing  all  falls  on  a 
selected  few. 

Those  privileged  to  serve  their 
"communities"  are  expected  to 
have  integrity,  a  sense  of 
responsibility  and  fairness  and  a 
clear  understanding  of  the  views 
of  the  people  they  represent.  But 
when  working  in  cliques  (as 
admitted  by  Mr  Thomas),  one 
cannot  imagine  them  as 
free-thinking  or  free-acting. 
Free-thinking  and  the  actions 
which  follow  require  courage, 
conviction  and  a  will  to  speak 
up,  not  the  turning  of  a  blind 
eye  when  injustice  is  meted  out 
to  a  "minority". 

How  can  people  who 
abdicated  from  their  basic 
responsibilities  now  complain 
when  they  are  criticised?  If  the 
NPA  is  truly  concerned  about 
criticism,  then  it  should 
immediately  recall  its 
discredited  nominees  and  start 
afresh. 

Mr  Thomas  wants  unity.  So 
does  the  profession  —  but  not 
with  a  blindfold  in  place. 

Hemant  Patel 

Dagenham 
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As  a  new  school  term  begins. 


THE  HEADLICE  PRODUCT  FOR  PEOPLE 
WHO  DON'T  WANT  HEADLICE 


Just  think  about  it.  Across  the 
country  there  are  thousands  and 
thousands  of  families  who  don't 
have  headlice.  And  now  that  you 
stock  New  Rappell,  the  unique 
headlouse  repellent,  they  are  all 
potential  customers.  Because  the 
new  school  term  signals  the  start  of 
another  headlice  season  and  there's 
no  better  way  for  your  customers  to 
protect  their  family. 


USER  FRIENDLY 
PUMP  SPRAY  ACTION 


JAPPELL 

HEAD  LOUSE 
REPELLENT 


I'lciisiiui/n 


*•«  , 


AND FOR 
PEOPLE  WHO 
HAVE 
HEADLICE 

New  Rappell  can  also  be 
recommended  for  use  following  a 
headlice  clearing  treatment  -  thus 
doubling  your  profit  opportunity. 


Rappell 


Rappell  is  a  registered  trademark. 


11-93-4 


Safer---  - 

HUB  >f 


x 


A  SPRAY  A  DAY  CAN  HELP  KEEP  HEADLICE  AWAY 


incssnews 


Lloyds'  drugstores  help 
boost  sales  volumes 


Expansion  of  Lloyds'  drugstore 
operations  helped  push  group 
turnover  17  per  cent  compared  to 
the  same  six-month  period  last 
year. 

Total  sales  reached  £460 
million  in  the  half-year  to 
December  31,  most  due  to  real 
volume  growth  rather  than  price 
rises. 

Lloyds'  drugstore  division  has 
benefited  from  a  vigourous 
expansion  programme,  with  sales 
to  match.  Existing  Supersave 
stores  only  accounted  for  a  1  per 
cent  sales  increase.  But  with  new 
outlets,  sales  were  boosted  25  per 
cent. 


The  expansion  programme  is 
set  to  continue,  with  a  further  25 
drugstores  opening  by  the  end  of 
June,  bringing  the  total  to  337.  In 
December  1992,  there  were  only 
247. 

Lloyds  Chemists  saw  sales 
increase  9  per  cent,  with  the  rest 
of  retail  sales  revenue  accounted 
for  by  Holland  &  Barrett. 

Sales  at  the  group's 
pharmaceutical  wholesale  outfit 
Barclay  Enterprise  shot  up  80  per 
cent  to  £94m.  There  was  similar 
good  news  at  their  sterile 
products  manufacturing  arm, 
Martindale's,  where  sales  rose  32 
per  cent. 


Lloyds'  veterinary  division  also 
did  well,  with  sales  increasing  18 
per  cent.  National  Veterinary 
Supplies'  market  share  grew 
during  the  six-month  period. 

To  strengthen  this  division, 
Lloyds  bought  the  veterinary 
wholesaler  Trident  Pharmaceuti- 
cals just  before  Christmas  for 
£1.1  m  cash.  Based  in  Lewes,  East 
Sussex,  it  services  the  South  of 
England  and  South  Wales. 

For  the  year  ending  December 
31,  Trident  achieved  sales  of 
£8.8m.  Tangible  assets  amount  to 
£800,000.  How  Trident  will  be 
integrated  into  existing 
operations  is  unclear. 


More  power  to  Yorkshire 
independents 


Yorkshire  independent  retail 
pharmacists  hope  to  have  more  of 
a  say  in  wholesaling  and  NHS 
remuneration  if  their  plans  come 
to  fruition. 

Whether  this  will  involve 
setting  up  a  buying  group  or  a 
more  far-reaching  organisation 


has  yet  to  be  decided.  But  details 
should  be  available  by  the  end  of 
the  month  of  how  the  Yorkshire 
Pharmaceutical  Alliance  will 
shape  up. 

The  move  comes  after  the 
acquisition  of  Bradford  Chemists' 
Alliance  by  LInichem,  leaving  no 


A  soluble  nappy  comes 
to  the  market 


Bizarre  as  it  sounds,  soluble 
nappies  are  to  hit  the  market- 
place at  the  end  of  January. 
Norfolk-based  Film  Technology 
have  spent  three  years  developing 
a  biodegradable  nappy  which  can 
be  flushed  down  the  toilet. 

Harmonies  nappies  have  a 
biodegradable  outer  layer,  called 
B9,  which  replaces  the  plastic- 
coatings  of  normal  nappies.  The 
film  comprises  a  layer  of  water- 
soluble  polyvinylalcohol  with 
another  insoluble  polymer,  poly- 
caprolacton,  providing  support 
for  the  soluble  patches.  Within 
the  polyvinylalcohol  there  is  a 
thin,  waterproof  membrane 
which  protects  the  B9  film  from 
disintegrating  when  the  baby 
urinates. 

The  nappy  will  form  a  slurry 
within  30  seconds  in  the  sewage 
system  and  will  completely 
biodegrade  within  20  days.  The 
only  portion  of  the  nappy  which  is 
not  environmentally  sound  is  the 
adhesive  on  the  nappy  tabs. 

Environmental  groups  have 


been  pressurising  the  major 
nappy  manufacturers  for  the 
need  for  a  biodegradable  nappy. 
In  the  UK,  three  billion  dis- 
posable nappies  are  used  each 
year,  creating  around  70,000  tons 
of  waste.  While  nappies  con- 
stitute about  1  per  cent  of  the 
content  of  landfills,  they  cannot 
biodegrade  because  of  the  lack  of 
water  and  air  to  aid  degradation. 

The  performance  of  Harmon- 
ies has  been  tested  against  other 
brands,  says  managing  director 
Malcolm  Brown.  "We  have  tried 
as  much  as  possible  to  equal  these 
top-flight  products." 

Two  sizes  are  being  launched 
initially,  the  micro  and  mini,  but 
only  on  a  mail-order  basis.  Says 
Mr  Brown:  "Expansion  into  the 
retail  sector  depends  on  the 
mail-order  demands." 

He  anticipates  a  premium 
price  by  virtue  of  the  product's 
unique  features.  The  company 
intends  to  launch  sanitary  pro- 
tection and  adult  incontinence 
products  at  a  later  date. 


other  independent  wholesaler  to 
cover  the  area. 

"We  detected  a  significant  level 
of  dissatisfaction  with  the  level  of 
supply  options  available,"  says 
David  Silberstein,  one  of  the  four 
founder  members.  "So  we  hope 
to  develop  this  group  for  our  own 
interests." 

Like  Mr  Silberstein,  the  other 
three  founder  members  are 
single-store  proprietors  in  the 
Leeds/York  area.  They  are  cur- 
rently concentrating  on  setting 
up  a  full-line  pharmaceutical 
wholesale  outfit,  which  Mr  Sil- 
berstein describes  as  a  "signifi- 
cant independent  wholesale 
force". 

The  organisation  may  have 
other  remits,  depending  on  the 
level  of  support  from  local 
pharmacists. 

"We  also  consider  another 
important  function  of  the  new 
organisation  to  be  the  develop- 
ment of  a  strategy  to  ensure  that 
independent  pharmacies  will  be 
able  to  obtain  the  maximum 
benefit  from  any  changes  in 
global  NHS  remuneration,"  says 
Mr  Silberstein. 

So  far,  the  founders  have  been 
relying  on  personal  contacts  to 
canvass  support,  but  a  letter  will 
be  sent  to  other  independents  in 
the  Yorkshire  area  in  the  next  two 
weeks  (see  Letters  p98). 

Interested  independents  should 
contact  The  Yorkshire  Pharma- 
ceutical Alliance,  c/o  Badger  Hill 
Pharmacy,  35  Yarburgh  Way, 
York  YOl  5HD. 


Boots' 
Christmas 
sales  rise 

6.3pc 

Sales  at  Boots  in  the  run  up  to 
Christmas  rose  6.3  per  cent 
compared  to  the  same  time  last 
year,  with  new  shops  making  a 
significant  contribution. 

Turnover  from  existing  outlets 
in  the  last  quarter  of  1993  was  up 
4.9  per  cent.  But  the  company  is 
beginning  to  reap  the  rewards 
from  its  expansion  programme, 
with  sales  from  new  shops 
making  up  the  remainder. 

Of  the  4.9  per  cent  like-for-like 
growth,  2.8  per  cent  was  due  to 
real  volume  growth,  with  price 
rises  accounting  for  the  other  2.1 
per  cent. 

Of  all  Boots'  product  sectors, 
over-the-counter  sales  stormed 
ahead,  increasing  18  per  cent  on 
last  year,  with  dispensing  up  12 
per  cent.  Beauty  and  personal 
care  products  rose  7  per  cent, 
baby  care  (up  4  per  cent),  food  (up 
3  per  cent)  and  gift  and  photo- 
graphy products  (up  1  per  cent). 


SB  rename  arm 

Smithkline  Beecham  have 
renamed  their  consumer 
brands  sector  Smithkline 
Beecham  Consumer  Health- 
care to  more  closely  reflect 
their  product  line-up.  The  core 
business  now  consists  of  over- 
the-counter  medicines,  oral 
and  nutritional  healthcare. 

Feminine  hygiene 

Unipath  (Bedford)  have  taken 
over  the  marketing  of  Replens 
and  Feminesse,  leaving  their 
owner  Columbia  Laboratories 
UK  to  concentrate  on  r&d.  The 
deal  will  affect  the  UK  and  Eire 
immediately. 

Stock  flotations 

Chiroscience  and  Pharma- 
kopius  International  are  pre- 
paring for  flotation  on  the 
London  Stock  Exchange.  Chiral 
intermediate  manufacturers 
Chiroscience  are  issuing  their 
prospectus  on  January  17, 
while  Pharmakopius,  advisers 
to  the  pharmaceutical  indus- 
try, do  not  expect  to  float  until 
later  in  the  first  quarter. 

Ostomy  products 

Cambac  Instruments  have 
changed  their  name  to  Dansac 
to  provide  a  closer  link  with 
their  central  business,  the 
promotion  and  distribution  of 
Dansac  ostomy  products  in  the 
UK  and  Eire.  They  can  be 
contacted  on  0223  441144  or 
faxed  on  0223  441044. 
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ADVERTISEMENT 


Astra  Pharmaceuticals 


12  January  1994  GRB/AM/2353 

DRUG  WITHDRAWAL 

Dear  Pharmacist, 

T  ROXIAM®  (Remoxipride)  -  REPORTS  OF  A  PLASTIC  ANAEMIA 

Astra  wishes  to  inform  you  that,  because  of  the  absence  of  consensus  amongst  professionals 
as  to  the  value  and  objective  significance  of  blood  monitoring  programmes  for 
schizophrenics  in  the  course  of  their  treatment  with  remoxipride,  it  has  decided  it  would  be 
inappropriate  to  burden  the  psychiatric  services  with  a  demanding  and  invasive  regime  for 
haematological  testing  at  this  stage. 

Following  discussions  with  the  Committee  on  Proprietary  Medicinal  Products  of  the  EC  and 
the  Medicines  Control  Agency,  and  pending  further  evaluation,  Astra  will  accordingly 
withdraw  remoxipride  from  general  release  from  15  February  1994,  although  it  will 
continue  to  be  available,  on  a  named  patient  basis,  for  those  patients  for  whom  their 
psychiatrist  feels  it  is  the  only  appropriate  therapy. 

The  arrangements  for  the  return  of  stocks  of  Roxiam®  are  as  follows:- 

(i)  Retail  Pharmacists  will  return  the  packs  as  purchased  to  their  wholesaler  supplier. 

(ii )  Wholesalers  will  return  all  stocks  to  Astra  at  Kings  Langley. 

(hi)      Hospital  pharmacy  stocks  should  be  returned  to  their  supplier. 

Any  enquiries  concerning  credit  should  be  made  to  Mrs.  A.  Robinson,  Astra  Customer 
Services  Department,  telephone  number  0923-271000  (direct  line). 

A  copy  of  the  patient  information  leaflet  and  the  current  data  sheet  is  available. 
For  medical  queries  concerning  patients  who  remain  under  treatment,  please  contact 
Dr.  Barker,  Medical  Director,  or  Dr.  Tsintis,  Medical  Adviser. 


Yours  sincerely, 


David  Porter  G.R.  Barker  BSc,  MSc,  MB  BS,  BDS,  FDS,  PRCS,  LRCP 

Logistics  Manager  Medical  Director 


The  following  telephone  numbers  are  available: 

Helpline:  0800-317667  ( 10  am  to  12  noon  &  2  pm  to  4  pm  weekdays) 

Dedicated  fax  no.  0923-260298 

Named  patient  contact  no.        ( »923-266 191,  Ext.  3668. 


ADDRESS  TEL:  FAX:  TELEX: 

Astra  Pharmaceuticals  Ltd.  0923-266 1 9 1  0923-26043 1  923442  astra  g  Reg.  No  98220  England 

Home  Park,  Kings  Langley 
HERTS  WD4  8DH 

(Peg  Office) 


BE  RE 


FOR  MUSCULAR  ACHES 
D  PAINS  THIS  WINTER 
WITH  ROBINSON 


Fast  Aid  Heat  Pad  and  Relief-Xtra  promotion  continues  to  increase  sales  with: 


•  Consumer  Advertising - 
reaching  over  26  million  people. 

•  Sports  Advertising  - 

reaching  a  further  3  million  people. 

•  TV  Coverage  through  Major 
Sporting  Sponsorship  - 
Official  Medical  Sponsor. 

•  Channel  4  TV 

Kellogg's  Cycling  Tour  of  Britain. 
Leeds  Classic  -  Cycling  World 
Cup  Event. 

•  BBC  TV 

World  Triathlon  Championships 
Manchester 


ROBINSON 


FastAfd 

FIVE  HOUR 
HEAT  PAD 


Gives  5  hours 
deep  relieving  warmth 


Odourless  Non-staining  Ready  to  use 

Promotes  relief  of  muscular  aches  and  pains. 
Suitable  for  conditions  such  as  arthritis,  sciatica, 
lumbago,  backache,  strains  and  sprains. 


•  Extensive  Consumer  Sampling  - 
targeting  Sports  Holidays, 
Reader-Offers,  Advertisement 
Couponing,  Sports  Events. 

•  Eye-catching  Packaging  and 
Point  of  Sale. 

Five  Hour  Heat  Pad  and 

Relief  -Xtra  are  part  of  the 

Fast  Aid  range  of  first  aid  products, 

offering  new  solutions  to 

old  problems. 


FastAM 


The  direct  way  to  faster  profits 


ROBINSON 

FastAM 

■  ■  I  ■(•)  llm 

RELIEF^ 

V  RA 

Over  20  million  boxes 

sold  annually. 

The  new  TECHNOLOGY  to  aid  relief  when  used  on  muscle  stiffness  and  tension. 
CONTENTS:  10  RELIEF-XTRA  MAGNETIC  DISCS. 

TAKE  ADVANTAGE  OF  THIS  DEMAND:  STOCK  UP  NOW! 

ROBINSON 

H  EALTH  C  ARE 


HIPPER  HOUSE 
CHESTERFIELD  S40  IYF 
UNITED  KINGDOM 
TEL:  0246  220022 


Italian  drug 
ruling  queried 


JK  pharmaceutical  companies 
are  appealing  against  the  Italian 
Government's  moves  to  curb 
nealthcare  costs  by  as  much  as  30 
3er  cent. 

According  to  analysts  at 
Lehman  Brothers,  the  Italians 
Dlan  to  do  this  by  reducing  the 
evel  of  reimbursement  for  a 
number  of  drugs.  But  why  some 
drugs  have  been  chosen  for 
sero-reimbursement  and  not 
others  is  one  of  the  questions  UK 
iharmaceutical  companies  are 
asking. 

From  January  1 ,  each  drug  was 
either  classified  as  free  to  patients 
(fully  reimbursable),  government 
subsidised  or  fully  priced  (no 
reimbursement).  Manufacturers 
are  clamouring  to  have  their 
products  added  to  the  free  list  or, 
it  the  very  least,  taken  off  the 
jero-reimbursement  list. 

Companies  including  Glaxo, 
Smithkline  Beecham  and 
tVellcome  have  30  days  to  appeal 
against  the  regrouping  which,  if 
jnchallenged,  may  bite  deep  into 
;heir  exports.  UK  companies  sold 
£197  million-worth  of  pharma- 
ceuticals on  the  Italian  market  in 
1992,  or  7  per  cent  of  all  drug 
exports. 

Despite  the  reforms,  analysts  at 
_ehman  Brothers  believe  the 
government  will  not  reach  its 
cost-cutting  target. 

Patients  do  not  now  have  to  pay 
[or  Glaxo's  Zantac,  Zofran,  Ven- 
tolin or  Becotide  under  the  new 
uling.  They  can  be  partially 
eimbursed  for  Imigran,  but  it  is 
he  classification  of  Serevent  and 
?innat  which  Glaxo  are  fighting 
gainst. 

A  company  spokesman  says  it 
talking  with  the  Italian 
luthorities  about  moving  the  two 
products  out  of  this  group  in  an 
ittempt  to  safeguard  sales. 
During  the  last  financial  year, 
Glaxo  had  a  £33 lm  turnover  in 
taly,  or  6.7  per  cent  of  worldwide 
ales. 


SB  are  particularly  worried 
about  the  classifications  of 
Augmentin  and  Seroxat,  which 
have  been  placed  in  the  zero- 
reimbursement  category  and  are, 
therefore,  appealing  before  the 
month  is  out.  SB  sales  to  Italy 
were  £230m  in  1992. 

A  spokesman  called  the  reform 
an  "ill-conceived  list"  that  would 
create  a  two-tier  system  where 
poorer  patients  would  be  taking 
older,  cheaper  drugs,  for  example 
tricyclics  rather  than  seretonin 
inhibitors  for  depression. 

And  Wellcome  are  worried 
about  the  effect  of  the  Italian 
reforms,  although  they  are  not 
prepared  to  say  which  products 
they  are  appealing  against.  Last 
year,  Italian  sales  amounted  to  6 
per  cent  of  turnover. 


Medeva  and 

Proteus  in 
vaccine  deal 

Medeva  and  Proteus  Inter- 
national have  formed  a  50:50 
joint  venture,  Beavermade,  to 
develop  synthetic  vaccines. 

Proteus  will  provide  the 
molecular  design  input  then 
Medeva  will  take  over  to  put  them 
through  clinical  trials. 

By  using  Proteus'  computer 
modelling  expertise,  the 
company  hopes  to  speed  up 
development  times. 

Beavermade's  first  product  is 
an  oral  hepatitis  B  vaccine,  which 
has  been  developed  by  Proteus 
and  is  to  enter  Phase  I  clinical 
trials  within  the  year.  Next  comes 
a  hepatitis  C  vaccine. 

Other  human  vaccines  are 
expected  to  follow  if  these  two 
products  are  successful.  But 
Beavermade  is  likely  to  be  wound 
up  if  they  are  not,  says  Medeva's 
newly-appointed  chief  executive 
Dr  Bill  Bogie. 


US  giants  prepare  for  cuts 


Sristol-Myers  Squibb  and  Gillette 
pave  announced  that  7,000  jobs 
vill  be  affected  by  group  re- 
organisations within  two  years. 

Some  5,000  workers  will  be 
;hed  from  BMS's  operations 
jvorldwide.  This  includes  1,500 
vorkers  who  are  taking  early 
[etirement.  Of  these,  3,000  will 
go  from  the  pharmaceutical 
division,  about  700  retiring  early. 

As  well  as  regrouping  their  US 
;alesforce,  the  company's  Euro- 
pean pharmaceutical  operations 
(vill  undergo  a  radical  shake-up. 
Hie  current  structure  of  four 
egions  will  be  disbanded, 
Jiminating  a  layer  of  manage- 


ment. Instead,  11  business  units 
will  report  directly  to  a  European 
headquarters.  A  BMS  spokes- 
woman would  not  comment  on 
details  of  these  changes,  nor  how 
the  UK  would  be  affected. 

Although  Gillette  will  be 
shedding  jobs  over  the  next  two 
years,  more  will  be  created, 
leaving  the  head  count  at  34,000. 

Some  2,000  people  will  be 
affected  by  the  reorganisation, 
which  will  mostly  operate  outside 
the  US.  There  will  be  a  one-off 
$164  million  charge. 

Gillette  gave  no  details  of  the 
job  losses  but  cited  China,  Poland 
and  Russia  as  expansion  areas. 


In  The  City 


Shares  in  medium-sized  companies  have  taken  up  the  baton 
from  blue  chips  to  hit  record  highs.  But  the  market's 
direction  looks  increasingly  uncertain  amid  growing  fears 
that  another  cut  in  interest  rates  is  unlikely  until  at  least  the 
Spring. 

Pharmaceutical  stocks  have  also  been  subject  to  a  strong 
two-way  pull,  with  Smithkline  Beecham  and  Glaxo  hogging 
much  of  investors'  attention.  A  key  factor  is  the  imminent 
expiry  of  patents  for  Tagamet,  which  many  believe  could  affect 
SB  and  Glaxo  profits. 

A  recent  study  by  Goldman  Sachs  concluded  that  many  US 
managed  care  prescribers  were  planning  to  switch  from 
Zantac  to  Tagamet  once  the  ulcer  treatment  becomes  a 
generic  product.  As  a  result,  the  broker  believes  that  Glaxo's 
profits  could  be  hit  hard.  A  Nomura  Research  report  out  this 
week  draws  a  similar  conclusion.  While  brokers  believe  that 
SB's  profits  from  Tagamet  will  plummet,  it  is  recommending 
clients  switch  from  Glaxo  to  SB  shares  as  the  latter  are 
substantially  undervalued. 

Next  month,  Glaxo  are  expected  to  report  a  hike  in  taxable 
profits  from  £819  million  to  £950m,  partly  due  to  big 
currency  benefits.  SB,  who  report  a  full-year  figure  late  next 
month,  are  expected  to  boost  profits  from  £1.05  billion  to 
£1.17bn. 

Meanwhile,  investors  are  bracing  themselves  for  a  keynote 
presentation  by  Zeneca  to  City  analysts  on  January  21.  This 
will  be  the  first  meeting  by  the  company  for  almost  six 
months.  Zeneca  have  long  been  regarded  as  potential  bidders 
for  Fisons,  whose  shares  have  moved  up  smartly  since  the 
New  Year  on  the  takeover  rumours.  Zeneca  are  known  to  be 
interested  in  Fisons'  pharmaceutical  business  but  not  the 
horticultural  side. 

Another  company  in  the  bid  frame  are  London 
International,  manufacturers  of  Durex  condoms,  who 
shocked  the  market  with  disappointing  results. 


Coming  Events 


CPP  prepares 
audit  day 

A  study  day  entitled  "Moving  to 
clinical  audit"  is  being  organised 
by  the  College  of  Pharmacy 
Practice,  along  with  Lilly 
Industries  and  the  Young 
Pharmacists  Group.  The  venue  is 
the  Stakis  Country  Court  Hotel, 
near  Leicester,  on  February  13. 

Chairing  the  day  is  Michael 
Allwood,  professor  of  the 
Pharmacy  Academic  Practice 
Unit  at  Derby  University.  The  day 
aims  to  establish  the  role  of  the 
pharmacist  in  clinical  audit. 

The  cost  will  be  £40,  with  a 
reduced  rate  of  £30  for  CPP  or 
YPG  members.  Application  forms 
are  available  from  Jill  Ross  on 
0203  692400. 

Tuesday,  January  18 

Leicestershire  Branch,  RSPGB,  at 

Post  Graduate  Medical  Centre, 
Leicester  Royal  Infirmary,  7.30pm. 
"Cancers",  speaker  Dr  H.  Botha. 

Wednesday,  January  19 

Eastbourne  and  District  Branch, 
RPSGB,  visit  to  Rhone-Poulenc 
Rorer  factory  in  Hampden  Park,  7pm. 
Aberdeen  and  North  Eastern  Scottish 
Branch,  RPSGB,  at  room  C404,  the 
Clarke  Building,  Robert  Gordons 
University,  Aberdeen,  7. 15-9. 15pm. 
Speakers  to  be  arranged. 
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Thursday,  January  20 

North  Staffordshire  NPA  Branch  at 

the  Medical  Institute,  Harts  Hill, 
Stoke-on-Trent,  7.30  for  8pm. 
"Pharmacy  —  the  latest  score", 
speaker  John  D'Arcy,  pharmacist 
administrator,  NPA. 
Bradford  &  Halifax  NPA  Branch  at 
the  Bankfield  Hotel,  Bradford  Road, 
Bingley,  8pm.  "Current  problems 
with  drug  abuse",  speaker  Anne  Pitts, 
Bradford  Drug  Squad. 
Dundee  and  Eastern  Scottish 
Branch,  RPSGB,  at  Lecture  Theatre 
2,  Ninewells  Medical  School,  8pm. 
"Advances  in  pain  management", 
speaker  Dr  W.  Macrae,  consultant 
anaesthetist  at  Dundee  Royal 
Infirmary. 

Weald  of  Kent  Branch,  RPSGB,  at 

the  Postgraduate  Medical  Centre, 
Kent  &  Sussex  Hospital,  at  7.45  for 
8pm.  "Professional  audit",  speaker 
David  Pruce,  audit  development 
fellow  for  England,  RPSGB. 
Stirling  &  Central  Scottish  Branch, 
RPSGB,  at  the  Royal  Hotel,  Bridge  of 
Allan,  8pm.  "Prescription  pricing", 
speaker  Dr  Colin  Virden,  secretary  of 
the  Scottish  Pharmaceutical  General 
Council. 

Cardiff  Branch,   RPSGB,   at  the 

Conference  Hall,  RCN,  Tv  Maeth, 
UHW  Cardiff,  7.30pm.  "Keeping  the 
pharmacist  out  of  the  dock",  speakers 
Susan  Sharp  and  Vivienne  Harpwood. 

Friday,  January  2 1 

Derby    Branch,    RPSGB,    at  the 

Midland  Hotel,  Derby,  7.30pm. 
Annual  dinner. 
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APPOINTMENTS 


A  LOCUM  LOOKING 
FOR  MORE  VARIETY? 


Are  you  an  outgoing  personality  with  a  keen  interest  in  Skin  Care 
and  Cosmetics,  enjoy  contact  with  customers  and  training  pharmacy 
staff? 

Then  you  could  be  just  the  person  we  are  looking  for  . . .  Laboratoires 
RoC  (UK)  Ltd.  requires  a  self  employed  locum  pharmacist  for  an 
initial  contract  of  one  year  to  run  Clinics  (giving  skin  care  advice 
within  RoC  accounts),  Healthy  Skin  Events  and  hold  RoC  Training 

Courses. 

The  activity  on  our  northern  territory  is  based  on  a  fixed  timetable, 
allowing  you  the  flexibility  to  arrange  your  own  additional  retail 
locum  work. 

You  must  have  your  own  car,  be  prepared  to  travel  extensively  and 
live  around  the  Sheffield,  Leeds  or  Manchester  areas.  Expenses  and 
full  training  will  be  provided. 

Please  send  your  CV  (Ref.  TD08)  by  28th  January  to: 

Anita  Lee  BPharm.  MRPharmS.,  Technical  Manager, 
Laboratoires  RoC  (UK)  Ltd.,  19/31  Church  Street,  Epsom, 
Surrey  KT1 7  4PF. 


Pharmacy  Services 
yianager 


c.£25K 


Basingstoke 


Hills  Pharmacy  can  add  an  ingredient  that's  vital  in  career  terms  -  wider 
scope  for  your  own  initiative,  and  the  opportunity  to  make  your  mark  early 
within  an  organisation  that's  already  going  places  fast. 
We're  already  a  significant  presence  in  local  community  healthcare,  with 
over  200  sites  country-wide.  Couple  that  with  the  reputation  we  enjoy  for 
the  quality  of  our  service  and  the  products  we  offer  and  our  goal  to  become 
the  best  managed  pharmacy  chain  in  the  UK  looks  closer  than  ever. 
Right  now  we're  looking  for  a  Pharmacy  Services  Manager  who  has  the 
professional  and  diplomatic  skills  to  handle  applications  and  appeals  related 
to  NHS  pharmaceutical  contracts,  and  also  to  conduct  remuneration 
analysis. 

It's  a  senior  role  with  wide-ranging  duties,  so  your  technical  expertise  will 
need  to  be  backed  by  a  keen  understanding  and  enjoyment  of  current  affairs 
and  politics  within  the  industry. 

MR  Pharm  S  qualified,  you  must  have  at  least  two  years'  community 
pharmacy  experience,  and  high  standards  of  literacy  and  numeracy 
Find  out  more  about  making  your  mark  in  a  forward-looking  environment 
and  enjoying  high  rewards  to  match. 

Write  with  your  CV  to:  Sharon  Critchley,  Training  &  Personnel  Manager, 
Hills  Pharmacy,  Vantage  House,  Osborn  Way,  Hook,  Basingstoke, 
Hampshire  RG27  9HX 


Hills  Pharmacy 


AAH 


NEW  YEAR  — 
NEW  OPPORTUNITY 

LINCOLN  CO-OP  are  looking  for  a  pharmacist  who  is  piepared  to 
take  on  a  NEW  challenge:  a  NEW  shop  in  a  rural  setting. 

Salary  will  be  in  the  £22-25k  range  with  at  least  four  weeks  holiday 
each  year  and  a  LUNCH  HOUR  EACH  DAY! 

We  are  a  growing  company.  This  could  be  your  opportunity. 

Write  to  Peter  McCree,  15-23  Tentercroft  Street,  Lincoln  LN5  7DB  or 
telephone  0522  538246  (day),  0673  860998  (evening). 


NORTH 
LONDON 

A  full  time  Pharmacist 
required  in  busy 
pharmacy.  Newly 
registered  welcome. 
Full  supporting  staff. 
Flexible  hours.  Salary 
negotiable. 
Please  reply  to: 
C&D  BOX  NO.  3459 


UCKFIELD 
E.  SUSSEX 

Manager  required  for  a  brand 
new  pharmacy  due  to  open 
shortly  in  Uckfield  Hospital.  Ex- 
cellent working  conditions  and 
minimum  paperwork.  Salary 
package  negotiable. 
Please  telephone  Mr  B.  Chotai 
on  0825  762959  day,  or  0323 
870931/0323  899403  evenings 
after  9pm  and  weekends. 
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APPOINTMENTS 


AGENTS 


CHEMISTS 


Add  a  healthy  omitlook 
to  your  local  community 


Canterbury  •  Carlisle  •  Newcastle 
•  Cambridge  •  Eastbourne 
•  North  Wales  (Clywd) 

IIIHIIIIMIIIIIIIJIJ 
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•  Liverpool 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the 
personality  and  drive  to  make  a  real  impact 
on  local  community  healthcare. 

Experienced  or  newly  qualified  (full  training 
will  be  given),  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled 
with  the  communication  skills  and 
management  qualities  to  actively  market  a 
wide  range  of  medicines,  healthcare  and 
leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a 
highly  professional  company,  modern  well 
equipped  and  efficient  facilities,  flexible 
working  hours  and  a  highly  competitive 
salary  and  benefits  package.  This  will 
include;  PPP  membership,  pension  scheme 
with  life  assurance  and  generous  staff 
discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton 
YIRPharmS,  Recruitment  and  Training 
Executive,  Moss  Chemists,  Fern  Grove, 
Feltham,  Middlesex  TW14  9BD. 

1  < 

A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES 


LOCUMS 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 


hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


AGENTS 


AGENTS  WANTED 

Format  Pharmaceuticals  Ltd,  a  rapidly  expanding  company  based  in 
the  North  East,  require  Agents  calling  on  chemists  in  the  Glasgow, 
Edinburgh  and  Carlisle  areas.  Excellent  commission  paid  on  every 
sale. 

Please  phone  Sue  Robson  on 

091  413  1014 


SALES  AGENTS  WANTED 

for  Greeting  Cards 

We  have  a  superb  range  of  over  3,000  designs  including  all 
seasons,  occasions  and  events.  The  commission  rate  is  30% 
and  is  paid  weekly.  We  supply  Greeting  card  shops  and 
newsagents.  The  cards  are  not  available  at  the  wholesalers. 
Experience  in  selling  to  Retailers  is  essential.  Male  or  female 
age  up  to  40.  Old  established  national  company. 

Fitzwilliam  Group  ltd 

Unit  14,  Waverley  Indusfrial  Park 
Hailsham  Drive,  Harrow  HA1  4TR 

Telephone:  081  863  8638 


AGENTS  WANTED 

Sunglass  company,  very  well  and  long 
established.  Requires  First  Class  Sales 
Agents  for 
West  Country  and  Scotland 

Tel:  071  837  7420 
Fax:  071  837  1657 


FINANCIAL 


B3MS3 
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Numark  has  negotiated 
competitive  terms  from  British 
Joint  Slock  Hanks,  to  provide 

finance  to  independent 
pharmacists- for  the  purchase  of 
new  pharmacies,  or  re- f  inance 
existing  loans,  with  no 
trading  ties. 


It  you  would  like  an  application  form,  which  includes  lull 
deiails  oj  the  scheme,  please  contact 

Retail  Services  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  Close,  Tamworth 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 
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BUSINESS  FOR  SALE 


PHARMACY  COMPUTER  SYSTEMS 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


Co.  DURHAM  Sole  Village  Pharmacy  Projected  T/O  FYE  31/3/94  £275.000  NHS 
items  average  2,330  per  month  Easily  run  with  low  overheads  Easy  hours  —  two 
half  days  New  lease  at  only  £3,000pa  Quality  flat  above  available  separately  if 
required  Offers  around  £95,000  for  GW/Fix.  plus  SAV 

SHEFFIELD  Sole  Village  Pharmacy  in  pleasant  residential  area  Estimated  T/O  FYE 
31/10/93,  £240,000  Trading  only  35  hours  per  week  NHS  items  average  2.500  per 
month  Net  profit  to  owner  MRPharmS  over  £38,000  Offers  around  £90.000  for 
GW/Fix  plus  freehold  property  £38,000  SAV 

S.E.  LONDON  Mam  Road  Suburban  Pharmacy  Estimated  T/O  FYE  31/10/93 
£322,000  NHS  items  2,500  per  month  Tenure  leasehold  with  benefit  of  substantial 
sub-let  income.  Net  rent  only  £2,600pa  Reluctant  sale  due  to  ill  health  Offers 
invited  for  GW/Fix.  plus  SAV 

GOOD  RANGE  OF  OTHER  PHARMACIES  FOR  SALE, 
PLEASE  PHONE  FOR  DETAILS 


M.E.  PHARMACY  CONSULTANTS 
Telephone:  0923  827962 

HERTS  Unopposed  essential  small  pharmacy.  Turnover 
£240,000  pa  NHS  1400  items  pm.  Rent  £5,500  pa.  Short  hours 
price  £99,000  SAV. 

KENSINGTON  W14  Unopposed  pharmacy  in  densely  popu- 
lated area.  Turnover  £192,000  pa  NHS  900  items  pm.  Price 
£40,000  SAV. 


PHARMACY  COMPUTER  SYSTEMS 


THE  BEST  PMR 

THE  ULTIMATE  FULL  COLOUR  486 
SYSTEM  THAT  SAVES  YOU  TIME 
AND  MONEY  ON  ENDORSEMENTS 

•  Maximises  Remuneration 

•  Endorsements 

•  Every  UK  Drug  Tariff 

•  Blacklist  Alert 

WE  LEAD,  OTHERS  FOLLOW. 
Software  only  also  available. 


Please  telephone  for  a 
demonstration  -  Simple  Software 
r      PO  Box  2611,  Smethwick, 
Warley.  West  Midlands  B66  1BN 
Telephone:  021  580  1511 
Fax:  021  580  1462 


John  Richordson  Computers  Ltd 


PMR  [ 


Latest  19AM 
Updati   1  avo 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-of-use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Information  Leaflets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  Uoe 

*  Ultra-last  sales  tor  ANY  product 

*  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 

*  Pays  tor  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST,  PR 5  6BR 


PACE  fiera 


LABELLING 
SYSTEMS 
THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


PRODUCTS  AND  SERVICES 


Yes! 


We  now  Have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 


♦  Immediate  25%  discount 

♦  Domiciliary  ;iikl  rcsidcutia 
home  visit*  I'l.l  S  Oxytjcn 
anil  Prescription  delivery 
automatically  covered 

♦  schi  mi;  also  applicable  to  all  pharmacy  staff 


♦  Protected  No  Claims  discount 

♦  Free  21  hour  lejjal  advisor 
service 

♦  I  iiinsurcd  loss  recovery 

♦  Company  ears,  fleets  anil 
pharmacy  deliver)  vans  also 
covered 


For  an  immediate  quotation  mi  your  ear  insurance 


Extension 


m  0245  492949  [£ 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  for 
your  pharmacy  business  tor  V  I S')  pea  annum 
♦  Business  i\  Contents  Insurance  ♦  Locum  I'.l.  Insuranci 

88  021  236  0031 


Workinc  For  Pharmacy 


The  Pharmacy  Insurance  Acencv 


I'Akt  of  nil:  provincial  piiakmacv  skkvici.s  <;koi t 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  79S33S 
Fax:  0905  795345 


PROMOTED 
CHECKOUT 
PILLS  & 
OBSERVf 
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SHOPFITTINGS 


THE  COMPLETE  SHOPFITTER 


Shopfittings  to  suit  most  budgets 
Designed  for  professionals 
by  professionals 
Continental  & 
traditional  dispensary 
0761  -  418941 

HALLATROW  RD.  PAULTON,  BRISTOL 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 


Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays 
Cube  Arts  Ltd.,  Unit  D,  Mill  Green  Business  Park, 
Mill  Green  Road,  Mitcham,  Surrey  CR4  4HT. 
Tel:  081-640  6114  Fax:  081-640  4497 


K  H  WOODFORD  &  Co  Ltd 

We  as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 


Custom  made  Dispensaries  and  Medicine  counters  at 


We  can  also  offer  you  a  total  refit  package  using  leading  makes  of 
Shelving  at  Discount  Prices 

We  will  endeavour  to  beat  any  genuine  quotation1 
For  a  free  Design  Consultation  contact: 
Graham  Carty,  Interplan  Retail  Systems  Ltd  on 
0733  320  353(24  hrs) 
Representatives  in  London,  Peterborough,  Leeds,  Birmingham  and  Newcastle 


igemrna  » 


BY 

PROFESSIONALS 

0935 


FOR 
OFESSIONALS 

20724 


OXFORD  RD.  PENN  MILL  TRAD.  EST  YEOVIL  SOMERSET  BA21  5HZ 


PROFESSIONAL  SHOPFITTING 
FOR  RETAIL  PHARMACIES 

•  NATIONAL  COVERAGE 

•  PROJECT  MANAGEMENT 

•  FULL  AFTER  SALES  SERVICE    *  « 

•  PHARMACY  SPECIALISTS  <  = 

ft  I 

BEANSTALK  LTD.  CHICHESTER  W.  SUSSEX  P014  2TZ       Z  1 

s  0243  788111  i! 


PRODUCTS  AND  SERVICES 


J.  Smethurst  and  Son  (Bolton)  Ltd 

(Est.  1919) 

Security  Box  Manufacturers 

CONTROLLED  DRUGS  CABINETS 
DIRECT  FROM  MAKERS 

For  details:  TEL:  0204  27630  FAX:  382279 


VETCHEM 


SPECIAL  OFFERS  A  VAILABLE  DURING  JANUARY 
AND  FEBRUARY  1994 

Otodex  and  Bob  Martin  Starter  Packs.  Harkers  Pigeon  Products, 
Strongid  P  Paste  and  Powders  Ask  or  send  for  details. 
Brian  G.  Spencer  Ltd,  Common  Lane,  Fradiey,  Lichfield,  WS13  8LA 
Telephone:  0543  262882 

One  ol  the  Vetchem  Group  ol  Distributors 


EXDkUM 

—  STOREFITTERS. 


0626-834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 
AND  INSTALLATION  SERVICE  FOR  THE 
RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 
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SHOPFITTINGS 


STOCK  FOR  SALE 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 
CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


STOCK  FOR  SALE 


GREENWOODS 


c;  K  E  E  N  w  O  O  I)  s 


3  4  0  B  e  n  s  li  a  in  l  a  n  e 
T  hortitonHeal  li 
SurreyCR7-7EQ 
Tel-08l-689-5522 

EXTRA  SPECIAL  OFFERS 

GENERICS 

C338  Cinnarizine  Tabs  1 5mg  x  250  £9.95 

D3l  l  Dipyridamole  Tabs  lOOmg  x  100  £2.20 

M3l  l  Mefenamic  Acid  500mg  x  100  £5.90 

P.Ls 

A24  Amoxil  Caps  x  12  £3.30 

C33  Cordarone  200mg  x  60  £10.60 

014  Otosproin  Drops  x  10ml  £2.25 

DRESSINGS 

P34  Patient  Ready  (Johnson  &  Johnson)  £3.95 

COUNTER 

Nicorette  Gum  Mint  30's  x  12 
Nicorette  Gum  Orig  30's  x  12 
Otrivine  Spray  x  12 


m 


Nett 
Nett 
Nett 


Nett 
Nett 
Nett 


Nett 


£28.61  (Eqiv  20%) 
£28.61  (Eqiv  20%) 
£11.95  (Eqiv  20%) 


Contact  Ajay 


Offers  Valid  from  15th  to  28th  January  —  Full  Price  List  Available 
On  Request.  Minimum  Order  Value  £100.00 


STOCK  FOR  SALE 

—  Rite  Diet  Low  Protein  F!our 
Mix  400  gm 
—  Fortical,  200  ml 
—  Nestergel,  125  gm 
—  Other  items 

Please  telephone 
081  6701833 


fS99  seOTOS'H 

PHOTOGRAPHIC  WHOLESALERS 

NO  OTHER 
PHOTO  WHOLESALER 
OFFERS  ALL  THIS 

★  PERMANENTLY  DISCOUNTED  LINES 

★  A  MONTHLY  PRICE  LIST  WITH  SRPs 

★  350  OF  THE  BEST  SELLERS 

★  FAST,  FRIENDLY  &  EFFICIENT  SERVICE 

★  WHOLESALER  ENQUIRIES  WELCOME 

TELEPHONE:  0272  629391  FAX:  0272  621  590 


A 


LIBRA  DISTRIBUTORS 

HAVE  YOU  SEEN  OUR  NEW  EXTENSIVE 
PRICE  LIST? 

FOR  FRAGRANCES,  PHOTOGRAPHIC 
PRODUCTS  &  GILLETTE  PRODUCTS 
PLEASE  CALL  IMMEDIATELY. 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


STOCK  WANTED 


MOST  UNWANTED 
DISPENSARY 

STOCK 
REQUIRED 

C  &  D  PRICE  PAID 
LESS  25% 


Please  phone  081-882  1646 


CHEMIST  —  WANTED  —  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 

Blue  Castor  Oils  Coloured  Soda  Syphons 
Admiralty"  Square  Blue  Poisons  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset 
Tel:  0935  816073  Fax:  0935  814181 
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Business 


link 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

BETHNAL  GREEN,  E2  NEAR  TUBE  - 

Pharmacist  manager  or  long  term  locum 
interested  in  merchandising,  easily  run, 
minimum  paper  work.  Tel:  0376  520052 
or  0763  248440. 
LIVERPOOL  -  Pharmacist  manager  re- 
quired, excellent  salary  package,  suit 
newly  registered.  Tel:  0244  379268. 


LOCUMS  

SHREWSBURY  -  Pharmacist  required  for 
regular  Saturday  work.  Tel:  0743  362746. 
BASILDON.  RAYLE1GH,  SOUTHEND  - 

Locums  required  for  regular  days,  holi- 
day cover.  Tel:  0508  495255  or  0268 
717073. 

HADLEIGH.  ESSEX  -  Locums  required  for 
evenings.  Tel:  0702  555321. 

HERNE  BAY,  KENT  -  Experienced  phar- 
macists required  for  some  or  most  Satur- 
days and  Sundays.  Tel:  0376  520052  or 
0763  248440. 

KE1GHLEY-  Locum  required,  half  day  per 
week  on  regular  basis  in  health  centre 
pharmacy.  Tel:  0535  606169. 

WANSTEAD.  LONDON  Ell  -  Saturday 
locum  required.  Tel:  081-989  0070. 


SITUATIONS  WANTED 

SOUTH  CHESHIRE  &  SURROUNDING 
AREAS  -  Experienced  community  phar- 
macist available  for  regular/occasional 
day(s)  each  week.  Tel:  0270  768207. 

EXPERIENCED  AND  RELIABLE  LOCUM 

-  Available  odd  days  and  complete  weeks. 
Tel:  071-739  4826. 

LEICESTER  50  MILE  RADIUS  -  Locum 
(ex-proprietor)  available,  competitive 
rates,  available  at  short  notice.  Tel:  0533 
553002. 

MIDLANDS  -  Experienced  pharmacist 
based  in  Hinckly  available  for  regular 
bookings  or  odd  days,  will  travel.  Tel: 
0455  851043. 

PHARMACIST  -  Available.  Tel:  081-677 
0938. 

SOUTHAMPTON  &  NEW  FOREST  AREA 

-  Experienced  pharmacist  moving  to  the 
area,  seeking  full  time  employment,  will- 
ing to  travel.  Tel:  0222  382554. 

BELFAST    -    Experienced  pharmacist/ 

manager  seeks  employment.  Tel:  0232 

645037  after  6pm. 
N  &  NW  LONDON,  HERTS,  N  ESSEX  - 

Locum  available  March  onwards.  Tel: 

081-445  1861. 
HOUNSLOW  -  Based  pharmacist  available 

for  work  from  February  onwards.  Tel: 

081-569  5317  after  8pm! 


BUSINESSES  FOR  SALE 

SOUTHAMPTON  -  Drug  store/mini  lab,  no 
premiums  for  new  lease,  sell  SAV  and 
fittings,  with  or  without  photographic- 
business,  important  location,  interna- 
tional connections.  Tel:  0962  712772. 


EXCESS  STOCK 

TRADE  LESS  40%+VAT+POSTAGE  - 

120  Loron  (exp  11/95),  60  Ferrograd  folic 
(exp  4/94),  98  Slo-phyllin  250mg  (exp 
11/94),  95  Slo-phyllin  125mg  (exp  4/94), 
60  Motrin  400mg  (exp  8/94),  59  Asendis 

I    50mg  (exp  1/95).  Tel:  0903  241442. 

TRADE  LESS  40%+VAT  -  Arythmol 


300ml  5x50,  1x30  Biotrol  34-815, 
2x15  Hollister  366-4,  2x20  Hollister 
146-2,  Loniten  5mg  1x100.  Tel:  0272 
610578. 

TRADE  LESS  40%+VAT+POSTAGE  - 

120  Dantrium  lOOmg  (exp  2/94),  157 
Ponstan  dispersible  (exp  9/94  &  11/94), 
19  Cesamet  lmg  (exp  6/94),  100  Grisovin 
tabs  125mg  (exp  11/94),  100  Hydrea  caps 
(exp  10/94),  84  Betaloc  50mg  (exp  5/96). 
Tel:  0245  264252. 

TRADE  LESS  40%+VAT+POSTAGE  -  55 
Actisorb  plus  dressings  10,5cm2,  60  Al- 
dactone  50mg,  27  Conveen  unsheath 
5200,  30  Urisheath  5205,  7x10  Coloplast 
Conseal  plugs  1245,  Maxijul  soluble  560g 
(exp  4/94)  1  Prostap  SR  3.75mg  inj  (exp 
11/94),  61  Buspar  lOmg  (exp  2/94)  plus 
others.  Tel:  0693  830261. 

TRADE  LESS  30%+POSTAGE  -  Ditro- 
pan,  Alu-caps,  Metopirone  caps,  Predsol 
and  Pentasa  enemas.  Tel:  081-520  5820. 

TRADE  LESS  ,30%+VAT  -  65  Gestanin 
5mg  tabs,  60  Ridaura  Tiltab,  42  Dytide 
caps,  100  Mono-Cedocard  20,  81  Rifanah 
150  tabs,  3x10  Monoject  1ml  ins  syringe. 
Tel:  0903  784878. 

TRADE  LESS  40%+VAT  -  Rifater  tabs  x 
260  (exp  1/96),  Rifater  tabs  x  40  (exp 
10/95).  Tel:  0854  612114. 

TRADE  LESS  40%+VAT+POSTAGE  - 
112  Slo-Phyllin  125mg  (exp  4/94),  200 
Nardil  (exp  9/94),  44  Aldomet  125mg 
(exp  5/94),  30ml  Diprosalic  scalp  appln. 
Tel:  0245  264252. 

TRADE  LESS  40%+VAT+POSTACE  - 
3x21  Conova  30"  (exp  5/94),  3x63  Trinor- 
diol  (exp  8/94),  6x21  Loestrin  20"  (exp 
4/94),  2x63  Ovysmen  0.5/35"  (exp  4/94), 
1x6.3  Trindvum  (exp  3/94),  1x35  Microval 
(exp  4/94),  1x15ml  Liquifilm  tears  (exp 
11/94).  Tel:  0693  830261. 

TRADE  LESS  50%+VAT+POSTAGE  - 
38x2g  Azaetam  inj,  2x4g  Pipnl  inj,  2x3g 
Securopen  inj.  Tel:  0272  736580. 


FOR  SALE 

VOLVO  740  SE  ESTATE  -  G  reg,  auto 
silver  metallic,  low  mileage,  one  owner, 
under  lifetime  care,  dog  guard  included 
£9,250.  Tel:  07.33  578277/268467. 

COMPLETE  ZAF  PHARMACY  -  Approx- 
imately 750  sq  ft  5  years  old,  high  quality, 
,£2,500.  Tel:  0602  277174. 

KIRBY  KL8  TABLET  COUNTER  -  Excel 
lent  working  condition.  Tel:  0483  274323 
or  0483  267403. 

DISPENSARY  FRIDGE  -  Small,  compact, 
good  working  condition  £35,  buyer  col- 
lects. Tel:  0384  291135  (West  Midlands). 

HONDA  CRXI  -  Sports  Coupe  1990  model, 
full  service  history,  metallic  silver 
£6,000.  Tel:  0245  264252. 


WANTED 


DFl  18  TABLETS  -  Any  quantity.  Tel:  0704 
574426. 

NPA  REPRODUCTION  CULPEPPER  MI- 
CROSCOPE -  With  certificate  complete 
in  wooden  case  £500.  Tel:  0482  667634. 

FRESH  &  DRY  DEODORANT  SPRAY  - 

Any  quantity.  Tel:  0252  23289. 

MINILAB  -  Any  make,  please  quote  price 
and  make.  Tel:  081-689  3380. 

TABLET  COUNTER  -  In  good  condition, 
offers  considered.  Tel:  0226  207020. 

MARTINDALE  -  Wanted  any  age  consid- 
ered. Tel:  0484  659638  after  7pm. 

OXYGEN  REGULATORS  -  Required.  Tel: 


0708  743341. 
VERTIGON  10MG  CAPS  -  Wanted  urg- 
ently. Tel:  081-940  1861. 
TABLET  COUNTER  -  In  good,  recent 

model.  Tel:  0226  207020. 
TABLET  COUNTER  -  In  good  working 

order.  Tel:  0226  752253. 
CREOSOTE  BP  -  Any  quantity  up  to  500ml 

or  name  of  current  manufacturer.  Tel: 

0232  812405. 
CREON  25000  -  Sandimmun  any  strength, 

Dantrium  lOOmg,  Androcur  50mg,  Zola- 

dex  inj.  Tel:  0708  524015. 


SANDIMMUN  ORAL  SOLUTION  -  and 

capsules.  Tel:  081-204  2412. 

ANY  QUANTITY  OF  BISMA  REX'  POW- 
DER -  Tel:  0582  490907. 

SULPHACETAMIDE  EYE  DROPS  10%  - 

Any  quantity.  Tel:  0352  752050. 


ACCOMMODATION 

DENIA,  COSTA  BLANCA  -  Luxury  villa 
with  panoramic  views,  sleeps  8/10,  own 
pool,  golf,  tennis,  horse  riding  on  com- 
plex. Tel:  0564  742559. 


IMPORTANT 

Because  demand  for  free  "Business  Link"  entries  exceeds 
the  space  available,  subscribers  are  asked  to  comply  with 
the  30-word  limit.  To  avoid  delay  in  publication,  please 
ensure  that  brand  and  drug  names  have  the  correct  spelling 
and  that  the  text  is  legible. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are  restricted 
to  community  pharmacist  subscribers  to  Chemist  &  Druggist.  No 
trade  advertisements  will  be  permitted.  Acceptance  is  at  the 
discretion  of  the  Publishers  and  depends  upon  space  being  available. 
Send  proposed  wording  to  "Business  Link"  using  the  form  printed 
below. 

EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for  the 
quality,  safety  and  efficacy  of  medicines  they  supply.  In  purchasing 
from  sources  other  than  manufacturers  or  licensed  wholesalers,  they 
must  satisfy  themselves  about  product  history,  conditions  of  storage 
and  so  on. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

 Postcode   

Persona]  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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C&D  Business  Editor  snaps  up  prize 


Anna  Evangeli 


C&D's  newly-appointed  Business 
Editor,  Anna  Evangeli,  has  won 
first  prize  in  this  year's  Time  Out 
Travel  Writer  of  the  Year 
Competition. 

Her  feature  on  a  "Green 
Tortoise"  hippy  bus  trip  from 
New  York  to  San  Francisco  beat 
300  entrants  to  win  her  a  £1,000 
round-the-world  travel  voucher. 
Her  piece  also  appeared  in  the 
January  5  edition  of  the 
magazine. 


The  news  was  immediately 
picked  up  by  Greater  London 
Radio,  who  interviewed  Ms 
Evangeli  live  on  air  the  following 
morning  about  her  work  on  C&D 
and  her  travel  plans.  She  will  also 
feature  in  TNT,  a  magazine  for 
Australians  and  New  Zealanders 
in  London. 

She  still  has  no  clue  how  to 
spend  the  prize  but  any 
suggestions  about  where  to  go 
would  be  greatly  appreciated. 


Island  '  art 

for  smokers 

There  may  now  be  an  answer  for 
those  smokers  who,  despite  their 
hardest  efforts,  cannot  give  up. 
Nicotinell  are  running  a  ten-day 
course  on  Lundy  Island  where 
those  who  really  want  to  give  up 
will  not  be  able  to  get  hold  of  any 
cigarettes. 

The  Nicotinell  Smokestop 
Retreat  will  run  from  February  26 
to  March  8  to  coincide  with 
National  No  Smoking  Day.  A 
second  course  will  be  run  on 
demand. 

Participants  will  not  be  allowed 
to  bring  cigarettes  onto  the  island 
nor  will  they  be  able  to  buy  any  at 
the  village  shop  or  the  Marisco 
Tavern  —  despite  its  ancient 
reputation  as  a  smuggler's 
rendezvous. 

A  GP  and  practice  nurse  from 
Bideford  will  be  on  the  island  to 
offer  counselling  to  the  would-be 
non-smokers.  Even  after  their 
return,  Nicotinell  promise  to  stay 
in  touch  by  continuing  to  offer 
support  and  encouragement. 

"By  No  Smoking  Day  on  March 
9,  we  will  see  some  very  happy  — 
and  relieved  —  people  returning 
to  the  quayside  at  Bideford,"  says 
Mike  Dallman,  product  manager 
for  Nicotinell. 

Any  pharmacists  who  cannot 
give  up  the  weed  should  contact 
Beverley  Bailey  on  071-631  7750. 


A  tropical 
success 
for  pharmacy 
assistant 

Pharmacy  assistant  Alison  Kerr  of 
the  Normoss  Pharmacy  in 
Staining  managed  to  mix  work 
with  pleasure  when  she  got 
through  to  the  finals  of  the  Miss 
Hawaiian  Tropic  UK  competition. 


Dr  Patrick  Largey  joins  Boots 
Healthcare  International  as 
medical  manager  to  the  new 
product  development  depart- 
ment. 

Michael  Hart,  group  managing 


Miss  Kerr  was  treated  to  a 
night  at  The  Hippodrome, 
Leicester  Square,  where  she  met 
celebrities  including  Radio  1  DJ 
Mark  Goodier,  the  evening's 
compere,  as  well  as  personalities 
from  Eastenders,  London 's 
Burning  and  Page  3  model 
Debbie  Ashby. 

Although  she  did  not  win  the 
final,  Miss  Kerr  had  already  won 
Miss  Chorley,  was  second  in  Miss 
Wyre  and  came  fourth  in  Miss 
Blackpool  during  1993. 


director  of  ACT  Group  and  a 
non-executive  director  of  ASW 
Holdings,  has  been  appointed  to 
the  AAH  Board  as  a  non-exec- 
utive director. 

Zeneca  Pharmaceuticals  have 
appointed  three  senior  scientists 
—  Dr  Steve  Foster  and  Dr 
Graham  Crawley  in  vascular, 
inflammatory  and  musculo- 
skeletal research  and  Dr  Brian 
Holloway  in  cardiovascular 
research. 

Alan  Smith,  founder  of  the 
British  Generic  Manufacturers 
Association,  steps  down  as  its 
director  but  will  continue  to  act 
as  technical  adviser.  Warwick 
Smith  takes  over  as  director  and 
Helen  Gould  takes  on  the  new 
role  of  secretary. 

James  Rose  joins  Nielsen  as  their 
British  Isles  managing  director, 
replacing  Geoffrey  Champion, 

who  steps  into  the  newly  created 
post  of  executive  vice-president 
global  accounts. 

Swains  International  has  made 
Graeme  MacPhee  export  sales 
manager,  with  responsibility  for 
European  sales  of  all  the 
company's  distributed  products. 


Alison  Kerr 


Professional 
audit  needed 
for  business 

Pharmacists  in  the  South  East 
should  look  closely  at  their 
businesses  to  survive  in  today's 
increasingly  competitive  retail 
market,  a  business  forum  orga- 
nised by  AAH  at  their  Romford 
branch  heard  recently. 

David  Pruce,  the  RPSGB's 
audit  fellow  for  England,  warned 
of  the  need  for  professional  audit 
to  improve  overall  patient  care. 

"Professional  audit  not  only 
allows  pharmacists  to  clearly 
identify  their  overall  strengths 
and  then  build  on  them,  but  also 
helps  improve  efficiency,  the 
result  being  a  much  more  healthy 
business,"  he  says. 

The  distance  learning  pack 
"Moving  to  audit  —  an  education 
package  for  pharmacists"  is  now 
available  from  the  Society.  The 
package  introduces  audit  and 
provides  advice  on  how  pharma- 
cists can  get  involved  in  audit  at 
work. 

A  series  of  evening  meetings 
will  follow  this  one.  For  details 
contact  AAH  on  0708  381308. 


McKay  Community  Chemists  are  proud  of  their  pharmacy  assistants.  Not 
only  have  Catherine  O'Donnell  and  Lynn  McNougher  of  the  Coleraine  and 
Ballymeena  stores  completed  the  National  Pharmaceutical  Association's 
staff  training  manual,  but  they  have  also  won  the  National  Student  of  the 
Month  award  for  consecutive  months.  The  award,  sponsored  by  Marion 
Merrell  Dow,  is  given  for  excellent  course  work.  The  top  students  also  win 
£20  gift  vouchers.  Catherine  O'Donnell  of  the  Coleraine  store  is  pictured 
receiving  her  certificates  from  Adrian  Class,  president  of  the  Ulster 
Chemist's  Association  (righi),  with  Gillian  Gorman  of  Marion  Merrell  Dow 
(left)  and  David  MacFarlane,  training  manager  for  McKay 


APPOINTMENTS 
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 ADVERTISEMENT  

Oruvail  gel  is  back  on 


\^/n  the  17th  January  Oruvail  gel  television 
advertising  starts  again,  and  with  a  heavyweight 
national  campaign  running  through  January, 
February  and  March,  you  are  bound  to 
see  the  benefits. 

At  the  end  of  our  first  5  week  television  campaign 
during  October  and  November  1993,  we  saw 
Oruvail  gel  achieve  a  20.4%  sterling  brand  share 
of  the  Topical  OTC  NSAID  Market.  (1) 

But  even  more  remarkably  this  fuelled  the  market 
to  grow  by  31  %  month  on  month. 

So,  get  ready  this  month  for  even  more  customers 
looking  for  powerful  pain  relief,  and  stock  up  on 
Oruvail  gel  now! 


(1)  Audit  data  Inf.  wan  NMKA,  Total  Chemist  excluding  Boots,  four  weekly  audits  on  4  December  1993 


Oruvail  gel  -  Helps  you  see  the  back  of  pain 


Pip  Code  Link  Code  Prosper  Code 
070-0757       0RU18E  803-320 


FAMILY  HEALTH  DIVISION  TEL:  0323  721422 


I 


.f  heartburn  is  left  untreated,  hydrochloric  acid  in  the  stomach's  contents  can  cause  damage  to  the  oesophagus. 

Gaviscon  protects  the  oesophagus  by  forming  a  physical  alginate  barrier  which  keeps  acid  in  the  stomach  -  where  it 

works,  and  away  from  the  sensitive  oesophagus  lining  -  where  it  hurts.  V; 

Gaviscon  stops  acid  reflux  and  relieves  the  pain  of  heartburn  T^  •  j       u  ■  *.   i, 

h  F  Keeps  acid  where  it  work 

in  8  out  of  10  patients.'  not  where  it  hurts 

Relieve  the  pain  and  reduce  the  damage  caused  by  heartburn.  Recommend  Gaviscon. 


Prescribing  Information.  Active  Ingredients:  Liquid  Sodium  alginate  BP  500mg,  sodium  bicarbonate  Ph  Eur  2i>7mg.  calcium  carbonate  Ph  Eur  Intlmg  per  10ml  dose    Gaviscon  250  Tablet  Algmic  acid  BP  250mg,  sodium 
bicarbonate  Ph   Eur  X5tng,  aluminium  hydroxide  gel  BP  5<)mg.  magnesium  erisilicate  Ph  Eur  12.5mg  per  tablet    Indications:  Gaviscon  Liquid  Heartburn,  including  heartburn  of  pregnancy,  dyspepsia  associated  with  gastric 
reflux,  hiatus  hernia  ami  reflux  oesophagitis    Gaviscon  250  Heartburn  and  acid  indigestion    Contra-Indications:   None  known  Dosage  Instructions:  Gaviscon  Liquid  Adults  and  children  over  12:  1t)-2()ml,  children  6-12: 
5-lUinl  liquid  alter  meals  and  at  bedtime    Gaviscon  251)  Adults  and  children  over  12:  2  tablets  to  be  chewed  thoroughly  as  required    Children  under  12,  Not  recommended    Note:  10m]  / 
liquid  contain',  d  2mmol  sodium    One  Gaviscon  25n  tablet  contains  1  t)2mmol  sodium    Both  liquid  and  tablet  forms  of  Gaviscon  are  sugar-free    Retail  prices:  Hlllml  £1.60,  21  it )mj  £2  Hf>.  /  i/itt^    f"V\I  am  a  m 

24  tablets  £1.95  Product  Licence  Nos:  44/OII5X  Liquid  Gaviscon  44/(111)3  Gaviscon  251)  Legal  Category:  GSL  Product  Licence  Holder:  Reckitt  &  Colman  Products  Limited.  KECKITT^*  KJ O LMA1N 
Dansom  Lane,  Hull  HUR  7DS   GAVISCON*  and  the  sword  &  circle  symbol  are  trademarks.  Date  of  preparation:  I /3/93  Reference  1.  Chcvrel  B   (19811)  /  hit  Med  Res  8:300-302  T 


